Tal  Zaatan  'Our  backs  to  v.iill’ 


Nadia 


^She  is  built  like  a  grasshopper  and 
dances  like  a  mote  of  dust  in  a  sunbeam"’ 


We  cover  the  news  where  it  happens— 


Chicago  Daily  News 

Marshall  Field,  Publisher 


Top  circulators 
back  Ad  Bureau 
circulation  input 
(see  page  9) 


ITU-Guild  chiefs 
‘talk  up’  merger 
(see  page  10) 


GOP  convention 
coverage  (page  11) 


Bob  Tamarkin 

in  Beirut 


Edward  S.  Gilbreth 

with  our  convention 
team  in  New  York 


Raymond  R.  Coffey  < 

in  London  ( 


John  Camper 

in  Hollywood 
for  the  fall  shows 


Ray  Sons 

in  Montreal 
for  the  Olympics 


NY  rolls  out  carpet  d 
^for  Democrats  ^ 

/  Antiabortion  plank  stays  in 
V^.0.P.  platform _ 

Press  in  1776  gat'e  Revolution  little  space 

J^ondon  hardly  noriced^y^ 

Informant  '"heard  plot’ 

Revenge  motive  for  bus  kidnap? 


Lois  Wille 

with  our  convention 
team  in  Kansas  City 


The  Captain  and  Tennille 


Part  of  new  fall  TV  lineup 


’He’d  been  talking  crazy’ 

\.4  neighbor  tells  of  killer’s  mood  on  day 
before  slaying  spree  _ 


Robert  L.  Rose 

in  Chowchilla,  Calif. 


Rob  Warden  and 
'  Wade  Nelson 

in  Chicago 


Being  on  the  scene  as  the  events  unfold  is  a  Daily  News 
tradition.  That’s  why  readers  and  editors  turn  to  the 
Chicago  Daily  News/Sun-Times  News  Service. 
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THE  WASHINGTON  POST  SAYS... 

ST.  LOIJIS...FIRST  IN 
BtSINESS  AND  FINANCE 

IN  THE  SUNBELT 

In  a  vast  region  stretching  across  the  Southeast,  middle  South  and  South¬ 
west,  St.  Louis  is  now  No.  1  as  the  principle  area  of  this  section's  growth. 
With  economic  developments  pointing  to  a  further  expanding  role  in 
national  business  for  St.  Louisans,  no  other  urban  center  is  situated  as  well 
or  serves  as  well.  Reach  this  vital  growing  market  first  each  day . . .  sell  with 
the  St.  Louis  Globe-Democrat . . .  first  for  com¬ 
plete  business  news,  financial  reports  and 
community  leadership. 

Call  WALTER  SCHWARTZ  314/342-1448  or  your  nearest 
Newhouse  Newspaper  Representative  for  your  copy  of 
the  complete  Washington  Post  story  or  for  our  D.A.T.A. 

(Demographic  And  Target  Audience)  facts.  We'll  help  you 
plan  to  sell  better  in  St.  Louis! 


Converting  To  DKltho® 
OrOffsot?...lfSo.wourgeYOu 
To  Head  The  Following 


If  you  are  making  the  “big  suitch"  to  Di-Litho  or  offset.  Western  Litho 
Plate  offers  you  a  service  that  guarantees  a  smooth  changeover  and  a 
trouble-free  plateroom  operation. 

Having  been  active  in  the  plater<K)ni  conversions  of  many  metropolitan 
newspapers  that  have  gone  offset  in  recent  years.  Western  is  in  a  position 
to  offer  the  most  experienced  technical  assistance  in  the  industry. 
And ...  we  want  to  work  with  you  during  your  preliminary  planning  through 
start-up  — until  you  feel  comfortable  in  the  handling  of  your  new  plateroom. 
Timing  is  one  of  the  most  important  elements  of  your  conversion  and 
Western  makes  every  effort  to  conform  to  your  schedule.  We  feel  that 
during  this  critical  period  we  can  eliminate  at  least  one  problem,  the  plate- 
rotmi,  by  actually  taking  this  responsibility  off  your  hands,  thus  giving 
you  the  opportunity  to  c{)ncentrate  on  the  many  other  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  Litho  Plate’s  engineering  department  will  lay  out  and  design  your 
platenHun  for  you.  As  part  of  this  service  we  will  provide  you  with  a  scale 
drawing  showing  where  each  piece  of  equipment  should  be  placed,  based 
upon  your  specific  requirements  and  your  available  space. 

LET  WESTERN  TRAIN  YOUR  PEOPLE . . . 

IN  OUR  LAB  AND  AT  YOUR  FACILITY 

Western  Litho  Plate’s  facilities  contain  a  laboratory  in  which  your  electri¬ 
cal  and  maintenance  people  can  learn  more  about  Western’s  plate  processing 
equipment  with  a  hands-on  training  program.  Western  will  also  hold 
training  sessions  within  your  facilities,  teaching  your  plater(H)m  personnel 
all  about  plates,  chemicals,  and  machinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 

PUNCH-COATER  MODEL  SP-3.  especially  designed  for  the  newspaper 
industry,  your  solution  to  plate  processing  bottlenecks. 

THE  WESTERN  LfTH-X-POZER.  the  leading  automated  plate-exposing' 
machine  in  the  newspaper  industry  today. 

THE  WESTERN  LFTHOPLATER,  the  most  versatile  and  advanced  plate 
processor  on  the  market,  available  in  two  newspaper  models. 

THE  WESTERN  LITHOCOATER.  an  economical  roller  coater  which  is 
ideal  for  any  plateroom  operation. 

THE  PLATE  PUNCH,  a  small  punch  used  as  auxiliary  equipment  in  many 
plants  and  as  primary  equipment  in  smaller  operations. 

Whatever  your  needs  in  platercmm  equipment.  Western  can  assist  you  in 
the  selection  and  provide  you  with  the  right  choice. 

For  your  FREE  Package  of  Information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate,  3433  Tree  Court  Industrial  Blvd., 
St.  Louis,  Mo.  63122— Atten:  Don  Holmes 


Please  send  me  my  package  of  Plateroom  Conversion  Information.  I 

NAME  _  [ 

TITLE _  I 

COMPANY _ ■ 

ADDRESS  _  I 

CITY _ STATE _ ZIP _  I 


lll0JT0fn  L  I  T  H  O  PLATE 

3433  TRff  COURT  INDUSTRIAL  BLVD  ST  LOUIS  MO  63122  *  PHONC  TOLL  TREE  800  325  3310 
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SEPTEMBER 

I —  Buckeye  Press  Association,  Mohican  State  Lodge,  Perrysville,  Ohio. 
7-9 — Music  Critics  Association,  Inc.,  Kennedy  Center,  Washington,  D.C. 

9-11— Midwest  Graphics  76,  O’Hare  International  Trade  &  Exposition 

Center,  Rosemont,  III. 

9- 11 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton-Harrisburg  Inn. 

10- 12 — Ohio  Newspaper's  Classified  Clinic,  Marriott  Inn,  Columbus. 

10- 11— Indiana  Newspaper  Ad  Executives  Association,  Sheraton  Motor 

Inn,  Indianapolis. 

II —  Ohio  Press  Women,  workshop,  Hillcrest  Inn,  Akron. 

11- 12 — New  York  State  Publishers  Association,  production  conference, 

Sheraton  Eagle  Bay  Inn,  Ossining. 

13- 15 — ANPA  Labor  Negotiators  Seminar,  Howard  Johnson  57  Motor 

Lodge,  Boston. 

14 -  Canadian  Press,  board  meeting,  St.  John's,  Nfid. 

15- 18 — American  Association  of  Sunday  and  Feature  Editors,  Hyatt  Re¬ 

gency,  Nashville.  Tenn. 

15- 18 — International  Newspaper  Promotion  Association,  European  meet¬ 

ing,  Arles,  France. 

16- 17 — Allied  Publishers,  Big  Sky,  Montana. 

16-17 — Hendrix  Users  Group,  Hilton  Inn,  Milwaukee. 

16-18 — Interstate  Advertising  Managers  Association,  Ramada  Inn,  Indi¬ 
ana,  Pa. 

16- 18 — Mid  America  Newspaper  Conference,  Branson,  Mo. 

17- 19 — Maryland-Delaware-D.C.  Press  Association.  Carousel  Hotel, 

Ccean  City,  Md. 

18- 21 — Central  States  Circulation  Managers  Association,  Cedar  Rapids. 

Iowa. 

19- 20 — Midwest  Newspaper  Advertising  Executives  Association.  Kansas 

City,  Mo. 

19-22 — 11th  ANPA  Conference  tor  Young  Newspaper  Men  and  Women, 
Drake  Cakbrook,  Cak  Brook.  III. 

19- 22— Western  Classified  Advertising  Association,  South  Coast  Plaza 

Hotel,  Costa  Mesa,  California. 

20- 24 — ANPA  Managerial  Skills  Workshop  (Administrative  Supervisors) 

Executive  House.  Chicago. 

22- 24 — Suburban  Newspaper  Advertising  Conference,  Sheraton  Chicago 

Hotel.  Chicago,  III. 

23- 26 — Florida  Newspaper  Advertising  Executives,  sales  conference.  Key 

Biscayne  Hotel,  Miami. 

23- 26 — Pacific  Newspaper  Mechanical  Conference,  Town  and  Country 

Hotel,  San  Diego,  Calif. 

24- 25 — National  Board  tor  Courses  by  Newspaper,  University  of  Califor¬ 

nia.  San  Diego 

24- 26 — Illinois  Newspaper  Production  Conference,  Ramada  Inn,  Ouincy. 

25- 28— New  York  State  Publishers  Association,  Ctesaga  Hotel. 

Cooperstown,  N  Y. 

26- 28 — Southern  Circulation  Managers  Association,  Nashville,  Tenn. 
26-29 — International  Newspaper  Promotion  Association,  eastern  region. 

Great  Gorge,  N.J. 

29-Oct.  1— Pennsylvania  Newspaper  Publishers’  Association,  Hershey 
Motor  Lodge  and  Convention  Center,  Hershey,  Pa. 

29- Oct.  2— National  Conference  of  Editorial  Writers,  Hilton  Head  Island, 

S.C. 

30- 0ct.  3 — New  York  Press  Association,  Ctesaga,  Cooperstown,  N  Y. 


1-3 — New  England  Press  Association,  Treadway  Samoset  Resort,  Rock- 
port,  Maine. 

3-6— International  Newspaper  Promotion  Association,  southern  region, 

Louisville,  Ky. 

3-10 — National  Newspaper  Week. 

6- 8 — UPl  Edicon,  Statler  Hilton  Hotel,  Washington,  D.C. 

7- 10 — Women  in  Communications.  Inc.,  Marc  Plaza  Hotel,  Milwaukee. 
10-12 — Mid-Atlantic  Circulation  Managers  Association.  Sheraton-Crab- 

tree  Inn,  Raleigh,  N.C. 

10-12 — Chio  Circulation  Managers  Association,  Holiday  Inn  Central, 
Akron. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION.  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


MORE  DAIUES  00  OFFSH 
WnH  OOSS  MEIROUNERS 


New  York  Times  Metroliner  press  during  installation  at  new  Carlstadt,  N.J. 
satellite  plant. 


CHICAGO  —  The  Wall  Street 
Journal  and  TXirun  Sanomat,  the 
third  largest  newspaper  in  Finland, 
are  the  most  recent  additions  to  the 
growing  list  of  purchasers  of  Goss 
Metroliner  presses. 

Dow  Jones — Goss  Metroliner  for  new 
satellite  plant 

The  Wall  Street  Journal  plans  to 
install  another  Goss  Metroliner 
press  during  the  first  half  of  1977. 
The  press  will  be  installed  in  a  newly 
constructed  printing  plant  ten 
miles  north  of  downtown  Tacoma, 
Washington.  This  facility  will  pro¬ 
duce  The  Wall  Street  Journal  via 
communications  satellite  from  their 
Palo  Alto,  California  plant. 

TUrun  Sanomat  —  10-unit  Goss 
Metroliner 

Tbrun  Sanomat  in  Finland  pur¬ 
chased  a  10-unit  Goss  Metroliner 
press  for  a  new  plant  to  be  built  near 
TVirku.  The  press,  expected  to  be  in 
operation  by  mid-1978,  was  selected 
because  of  its  high-speed  production 
capability  and  color  flexibility. 


A  Goss  Metroliner  offset  unit  being 
readied  for  shipment. 


Future  of  large  dailies  in  offset 

The  Wall  Street  Journal  and 
Turun  Sanomat  Metroliner  pur¬ 
chases  are  two  more  examples  of  the 
move  to  offset  by  the  big  dailies.  Goss 
v.p.,  Les  Kraft,  believes  that  with 
the  advent  of  the  Goss  Metroliner 


more  and  more  large  circulation 
daily  newspapers  will  make  the 
move.  He  named  the  New  York 
Times;  O’Globo  in  Rio  de  Janeiro, 
Brazil;  Helsingin  Sanomat,  Helsinki, 
Finland;  St.  Petersburg  Times  and 
Independent;  Portland  Oregonian 
and  Oregon  Journal;  the  San  Diego 
Union  and  TVibune;  the  Memphis 
Commercial  Appeal  and  Press- 
Scimitar,  and  the  Oslo  (Norway) 
Aftenposten  as  just  a  few  of  the 
multiple  press  plants  already  using 
(jOSS  offset  presses  here  and  abroad. 

12,000  Goss  offset  units  worldwide 

Kraft  said  that  80%  of  all  U.S. 
newspapers  converted  to  offset  over 
the  last  15  years,  during  which 
period  Goss  installed  more  than 
12,000  offset  units  worldwide. 

"Recent  installations  have  proved 
that  offset  productivity  can  be  equal 
to  letterpress,  even  for  papers  with 
large  circulations,”  says  Kraft.  "The 
difference  in  printed  waste  between 
letterpress  and  offset  is  constantly 
being  reduced.  Ibday,”  states  Kraft, 
"Goss  offset  presses  have  been 


proven  in  many  multiple-press 
plants.  Combine  that  and  the  com¬ 
patibility  of  offset  with  all-electronic 
newspaper  production,  and  you  know 
why  we  believe  Metroliner  is  the 
press  of  the  future  for  big  dailies.” 


New  Goss  Waste 
Reduction  Study  offers 
cost  savings  remedies 

(jross  engineers  recently  completed 
a  year-long  study  to  identify  waste 
producing  factors  in  offset  press 
plants.  This  engineering  study  offers 
convincing  evidence  that  low  waste 
levels  can  be  achieved  even  at  large 
multi-press  dailies.  Findings  re- 
vt  .led  two  areas  where  significant 
improvements  can  be  made:  in  the 
area  of  press  operating  procedures 
and  in  the  equipment  itself. 

Write  on  your  letterhead  for  a 
copy  of  the  Goss  Waste  Reduction 
Study;  Graphic  Systems  Group, 
Rockwell  InternationE  \  Dept.  726, 
3100  South  Central  Ave.,  Chicago, 
Illinois  60650. 


1  THE  ROCKWELL  GRAPHIC 


PIONEERING  PAYS  SAYS  ACME 
RE  GOSS  METRO-SET  BUY 


BOSTON  —  Acme  Printing  Co., 
the  first  commercial  printing  firm  to 
install  Goss  phototypesetters,  is 
pleased  with  its  pioneering  decision. 
The  Medford-based  firm,  largest  color 
printer  in  the  Boston  area,  char¬ 
acterizes  itself  as  unorthodox  in  that 
it  prints  a  wide  variety  of  work  rather 
than  specializing  in  any  one  area. 

"We  do  everything  from  computer 
printout  forms  to  6-color  workl’  says 
Acme  president  Edward  Canzano. 
"So  when  we  decided  that  a  high¬ 
speed  typesetter  was  needed  in  the 
shop,  we  conducted  extensive  re¬ 
search  on  the  available  models.  We 
came  to  the  conclusion  that  since  one 


I  ROSEMONT,  ILL.  —  During  one 
!  working  week  recently,  salesmen  for 
Miehle  sold  a  total  of  five  6-color 
presses,  reports  Ed  Lemanski, 
v.p.  Miehle  Products.  The  sales 
amounted  to  a  whopping  $2.3  million 


of  our  prime  considerations  was 
quality,  the  Goss  Metro-set  was  the 
No.  1  choice  for  us  —  so  we  bought 
two.  Now,  after  using  them  for  about 
six  months,  they’ve  worked  out  even 
better  than  we  anticipated.  We’re 
very  pleasedP  The  innovative  spirit 
of  Acme’s  owners  has  been  evident 
throughout  the  company’s  history.  In 
1952,  for  instance,  they  bought  the 
second  Miehle  offset  press  ever  sold. 
And  they’ve  recently  purchased  two 
other  Miehle  presses  —  each  one  the 
first  of  its  kind  sold  in  North  America. 
One  is  a  Miehle/ Roland  800  Series 
50"  2-color;  the  other,  a  new  Miehle/ 
Roland  Perfector. 


and  consisted  of  one  50"  6-color 
and  four  40"  6-color  presses. 

"The  50"  6-color  has  always  been 
a  strong  seller  for  Miehlel’  said 
Lemanski.  "During  the  past  year, 
the  40"  became  extremely  popular. 


Now  it’s  coming  into  its  own  as  com¬ 
mercial  printers  discover  what  a 
productive,  flexible  machine  it  is!’ 
Lemanski  said 
that  the  week’s 
sales  are  a  con¬ 
tinuation  of  "the 
steadily  improv¬ 
ing  pace  Miehle 
has  been  setting 
during  the  past 
year  in  sheet-fed 
press  sales!’  Ed  Lemanski 


Goss  Metro -set 
phototypesetter 
put  to  good  use 

SIDNEY,  OHIO  —  Amos  Press, 
publisher  of  the  Sidney  News,  has 
installed  a  Goss  Metro-set/2  CRT 
phototypesetter,  it  was  announced 
by  Dennis  E.  Nierman,  national 
sales  manager  for  MGD  Informa¬ 
tion  Products  Division,  Rockwell 
International.  The  Goss  Metro-set/2 
was  in  full  production  within  one 
week  of  delivery,  Nierman  reported. 

Production  of  the  News,  a  12,000- 
circulation  evening  daily,  will  be 
only  a  part-time  application  of  the 
new  t)q)esetter.  Amos  Press  will  also 
make  the  output  of  the  Goss  Metro- 
set/2  available  to  its  numerous  cus¬ 
tomers.  In  addition  to  the  News, 
Amos  Press  is  a  book  publisher  and 
also  prints  weekly  publications  for 
coin,  stamp  and  gun  collectors. 


For  more  information,  write  to  The 
Rockwell  Graphic,  Graphic  Systems 
Group,  Rockwell  International,  3100 
South  Central  Ave.,  Chicago,  Illinois 
60650. 

Rockwell  International 

...where  science  gets  down  to  txisiness 


Goss  Metro-set  phototypesetters  at  Acme. 


Miehle  makes  $2.3  million  press  sales  in  one  week 


Newsbriefs 


In  a  series  of  key  changes  at  the  National  Observer,  James  B . 
Horton  has  left  as  general  manager  to  become  special  assis¬ 
tant  to  senior  vicepresident  of  Dow  Jones  &  Co.,  Inc., 
Donald  McDonald.  Dow  Jones  is  the  parent  company  of  the 
National  Observer. 

Replacing  Horton  as  general  manager  of  the  National  Ob¬ 
server  is  John  C.  Orr,  former  advertising  director  of  the  Wall 
Street  Journal,  also  a  Dow  Jones  publication,  who  left  some 
l'/2  years  ago  to  become  a  vicepresident  of  The  New  York 
Press. 

Orr's  leaving  The  Press,  has  caused  rumors  to  arise  that 
the  paper  may  never  get  off  the  ground,  but  Jesse  Taub, 
another  vicepresident  of  the  Press,  denied  this.  Taub  insists 
the  paper  will  begin  publishing  by  the  end  of  this  year  or 
early  next  year. 

Other  Observer  changes  include;  Ted  Valias,  formerly 
Eastern  Edition  ad  manager  of  The  Wall  Street  Journal  and 
currently  a  North  Carolina  newspaper  publisher,  has  been 
named  ad  director  of  the  Observer,  replacing  the  previously 
departed  Jess  Ballew,  who  is  now  with  the  Wall  Street  Jour¬ 
nal.  Joe  Perrone,  director  of  classified  advertising  for  Dow 
Jones,  Inc.  was  named  associate  ad  director  of  The  Observer 
replacing  James  Sullivan,  who  assumes  Perrone's  director  of 
classified  advertising  post  for  Dow  Jones,  Inc.  Fred  Sibley, 
special  projects  manager  of  another  Dow  Jones  property, 
Barron's,  was  named  special  projects  manager  of  The  Na¬ 
tional  Observer. 

♦  ♦  ♦ 

The  Ouam  I.egislature  voted  19-1  (August  19)  to  pass  a  bill 
giving  newsmen  an  absolute  shield  against  contempt  citations 
for  refusing  to  disclose  sources.  Approval  followed  four  days 
of  debate,  mostly  centered  on  a  possible  conflict  with  Sixth 
Amendment  rights  to  a  fair  trial. 

The  bill  was  sponsored  by  Speaker  Joseph  Ada.  who  em¬ 
phasized  that  the  bill  would  protect  not  only  the  island's 
news  media,  but  all  the  people  of  the  Western  Pacific  island 
by  guarenteeing  a  free  flow  of  information. 

The  preamble  is  based  on  that  of  Minnesota's  shield  law. 
George  R.  Blake,  managing  editor  of  the  Pacific  Daily  News, 
the  Gannett  newspaper  on  Guam,  had  provided  the  legisla¬ 
ture  with  the  model  for  the  bill,  which  was  drafted  by  the 
Reporters  Committee  for  Freedom  of  the  Press. 

*  *  ♦ 

Complete  separation  of  ownership  of  the  Minneapolis  Star 
and  Tribune  newspapers  from  the  ownership  of  WCCO  radio 
and  television  stations  in  Minneapolis  was  accomplished  last 
week. 

Otto  A.  Silha,  president  of  the  Star  and  Tribune  Co.  and 
W.  T.  Doar,  Jr.,  president  of  Midwest  Radio-Television. 
Inc.,  signed  documents  accomplishing  the  separation. 

Minneapolis  Star  and  Tribune  Co.  redeemed  all  of  the 
stock  in  itself  owned  by  MTC  (about  159f )  and  transferred  to 
MTC  all  of  the  Star  and  Tribune  Company's  interest  (479f )  in 
MTC.  The  Star  Tribune  was  also  paid  $970,980  by  MTC. 

The  separation  has  been  approved  by  the  Federal  Com¬ 
munications  Commission.  After  also  acquiring  the  WCCO 
interest  of  Knight  Ridder  Newspapers,  Inc.,  MTC  becomes 
the  sole  owner  of  the  WCCO  stations. 

*  *  ♦ 

Printing  pressmen  at  the  New  York  Times  and  the  New 
York  Daily  News,  members  of  Printing  Pressmen's  Union 
No.  2.  have  reached  a  new  three  year  contract  agreement 
retroactive  to  March  31,  1975.  The  agreement,  subject  to 
ratification  by  the  membership  of  the  local,  provides  for  $25 
a  week  in  pay  increases  the  first  year  and  $20  a  week 
additional  in  each  of  the  two  succeeding  years. 

The  special  problems  relating  to  the  operation  of  the  new 
Carlstadt.  N.J.,  plant  of  the  Times  are  resolved  in  the 
agreement  as  well  as  an  interim  arrangement  on  the  manning 
of  larger  presses  at  the  Daily  News. 
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MR.  ROTO-SCREEN  IS  BACK  AGAIN!!  And  this 
time  I  am  really  getting  down  to  my  business  — 
which  is  DiLitho  ®.  Why  DiLitho?  I’ll  tell  you. 


DiLitho  produces  improved  reproduction  over 
letterpress  utilizing  stereotype  plates. 

DiLitho  uses  a  Litho  plate  which  is  the  least  expen¬ 
sive  printing  plate  available  on  the  market  today  — 
much  less  expensive  than  plastic  plates. 

DiLitho  allows  conversion  to  total  photocomp  jsi- 
tion  affecting  further  savings  for  those  who  have  not 
already  made  this  conversion. 

DiLitho  utilizes  your  existing  press,  eliminating  the 
need  to  purchase  an  offset  press  and  the  building  to 
house  it. 

DiLitho  costs,  such  as  waste  and  ink,  are  consider¬ 
ably  lower  than  offset. 

If  you  would  like  to  know  further  benefits  of  a 
DiLitho  conversion  and  the  ROTO-SCREEN  damp¬ 
ener  for  this  purpose,  call  my  teammates  at  Inland 
(91  3-492-9050)  for  assistance.  Remember,  we  are 
all  here  to  help. 

©DiLitho  — a  registered  trademark  of  ANPA/RI 


NEWSPAPER  MACHINERY  CORP. 

105th  Street  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215  -  Telephone  (913)  492-9050 
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Fighting  government  secrecy 

Access  to  public  meetings  and  public  records  would  be 
easier  for  newspapers  if  they  were  to  prepare  for  trouble 
before  it  starts,  is  the  premise  proposed  by  Dr.  Ernest  Mor¬ 
gan  of  the  University  of  Missouri  School  of  Journalism. 

His  survey-based  report  suggests  that  editors  prepare 
their  readers,  reporters,  and  public  officials  “for  a  war  that 
may  never  come  because  of  preparation.” 

The  reading  public  must  be  reminded  frequently  of  the 
issue  at  stake:  its  own  right  to  know  what  its  servants  in 
office  are  doing. 

And  that  the  closing  of  a  meeting  to  public  or  the  press  is  a 
news  story  itself. 

Deputy  Attorney  General  Mary  C.  Lawton  added  more 
fuel  to  the  Freedom  of  Information  fire  telling  a  National 
Press  Club  seminar  that  long  delays  in  responding  to  press 
requests  for  agency  information  may  be  attributed  to  the 
fact  that  “government  files  are  a  mess.” 

The  Deputy  Attorney  General  reported  the  inability  to 
find  anything  she  looked  for  in  the  files  in  13  years. 

There’s  little  reason  to  assume  that  the  files  are  in  any 
better  condition  in  other  Federal  agencies,  or  at  State, 
County,  or  Municipal  government  agencies,  for  that  matter. 

There’s  also  little  excuse  for  it  in  this  day  of  sophisticated 
information  retrieval  systems,  where  a  computer  can  be 
asked  for  facts  that  can  be  presented  on  a  cathode  tube  in  a 
matter  of  seconds. 

Sharealong 

The  fact  that  20  percent  of  North  Dakota  homes  share 
their  newspaper  with  another  (E&P,  Aug.  21,  p.  7)  comes  as 
quite  a  surprise,  and  suggests  that  newspaper  advertising 
readership  figui'es  might  be  vastly  understated. 

The  University  of  South  Dakota  Business  Research 
Bureau  survey  that  revealed  the  “sharealong”  readership 
of  a  newspaper  by  several  households  brings  to  light  an 
audience  statistic  that  compares  favorably  to  magazine 
“pass-along”  and  television’s  “multiple  viewers  per  set.” 
Newspaper  readers  throughout  the  nation  can’t  be  all  that 
different  from  those  in  North  Dakota  (or  the  members  of  this 
publication’s  staff,  who  pass  around  the  dozens  of  newspap¬ 
ers  that  come  addressed  to  E&P.) 

Sharealong  is  very  likely  a  national  newspaper  fact  of  life, 
and  bears  investigation  by  researchers  for  both  newspapers 
and  advertisers. 
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NEWS  FOR  CASH 


Letters 


PRIMA  DONNAS 

Carla  Marie  Rupp's  account  “Rating 
System  Bothers  N.Y.  Times  Reporters” 
(Aug.  14)  is  discouraging  and  does  not 
speak  well  for  reportorial  profes¬ 
sionalism. 

1,  for  one,  hope  this  prima  donna  ap¬ 
proach  to  journalism  is  a  New  York 
Times  syndrome  and  not  characteristic 
of  the  majority  of  our  news  media. 

Who  of  us  is  perfect?  Who  of  us  can't 
improve  our  product  through  better 
communication  and  a  clear  understand¬ 
ing  of  company  goals? 

We  know  editors  already  talk  about 
our  work.  It  seems  only  fair  that  we 
know  what  they  are  saying  so  we  can 
work  on  our  weaknesses  and  feel  confi¬ 
dent  with  our  strengths. 

if  we  want  to  call  ourselves  profes¬ 
sionals,  we  must  be  willing  to  develop 
beyond  age  30.  We  criticize  physicians, 
for  example,  who  fail  to  keep  up  with  the 
latest  in  medicine.  The  public  has  every 
right  to  criticize  us  if  we  don't  care 
enough  to  accept  increased  measures  of 
accountability — to  our  readers  and  to  our 
editors. 

I  have  always  believed  that  those  who 
fear  evaluation  have  something  to  fear 
and  are  too  lazy  for  self-examination. 

Some  of  us,  in  fact,  long  for  sugges¬ 
tions  which  will  make  us  better  writers 
and  which  will  help  us  sharpen  our  skills. 

Bonnie  J.  Hollis 
(Hollis  is  business  editor,  Vineland  (N.J.) 
Times  Journal.) 

*  *  * 

OBJECTIVE  REPORTING 

Did  Peter  McGoldrick,  president  of 
Acme  Markets,  know  he’d  be  quoted 
(E«&P,  July  31)  about  “these  editorial 
people”  when  he  addressed  the  INAE 
Summer  Sales  Conference?  1  doubt  it;  he 
could  not  have  approached  business- 
news  coverage  in  a  manner  more  per¬ 
fectly  designed  to  alienate  those  of  us 
whose  performance  concerns  him  so 
much. 

Nowhere  in  the  coverage  of  his 
speech  do  specifics  support  his  evident 
disgust  for  us — unless  it’s  his  reference 
to  our  “typically  headlining  (an)  article: 
‘Rip  off  at  the  Supermarket,’  ”  which 
suggests  his  typical  reading  is  limited  to 
the  irresponsible  few  who  tolerate  such 
headlines*.  Nor  does  he  offer  a  single  fact 
to  illustrate  “the  positive  aspects  of  bus¬ 
iness.” 

As  responsible  editors  know,  there  are 
many  such  facts.  The  most  casual  stu¬ 
dent  of  history  realizes  that,  to  an  over¬ 
whelming  extent,  free  enterprise  is  re¬ 
sponsible  for  America’s  preeminence  to¬ 
day. 

McGoldrick,  while  demanding  objec¬ 
tive  consumer  reporting,  gives  no  evi¬ 
dence  that  he  comprehends  the  word 


“objective”.  My  Funk  &  Wagnall’s  says 
it  applies  to  something  “unbiased  by 
thoughts,  emotions,  opinions,  etc.’’ 
Thus,  the  perfect  editorial  person  should 
not,  though  most  of  us  are  imperfect  and 
do,  accept  without  supportive  facts  the 
premise  that  there  ARE  positive  facts  to 
business. 

That  isn’t  subversive.  All  1  suggest  is 
that  myriad  facts  DO  support  the  prem¬ 
ise;  unfortunately,  McGoldrick  chose 
to  ignore  them  in  favor  of  his  personal 
thoughts,  emotions  and  opinions.  Any 
editorial  person  worth  his  salt  would  do  a 
far  more  positive  job  of  presenting  the 
same  argument. 

The  value  McGoldrick  places  on 
newspaper  advertising  is  gratifying.  1 
hope  he  understands,  though,  that  the 
value  of  his  advertising  is  not  to  support 
our  business  nearly  so  much  as  to  ad¬ 
vance  his  own. 

1  hope  he  doesn’t  always  take  such  a 
negative  approach  to  an  issue  that  other 
industries,  and  many  of  his  own  com¬ 
petitors,  know  is  a  positive  story.  True, 
“negative”  and  “positive”  are  not  ob¬ 
jective  words.  They  are  thought,  and 
emotions,  and  opinions  he’ll  encounter 
whenever  he  deals  with  the  human  be¬ 
ings  who  are  “editorial  people.”  I  hope 

Short  fakes 

U.S.  Atty.  .  .  .  tells  this  one  on  him¬ 
self.  An  aide  suggested  in  writing  that 
they  abolish  the  “archaic”  practice 
of  .  .  .  singing  all  office  correspondence. 
— Dallas  Times  Herald. 

*  ♦  ♦ 

If  you  still  haven’t  received  your  oder 
by  the  time  this  appears,  the  manager 
said  to  call  him  collect  personally  so  he 
may  set  up  a  replacement  shipment. — 
The  (Spokane,  Wash.)  Spokesman  Re¬ 
view. 


most  that  McGoldrick  was  quoted  out  of 
context — that  subjectively,  someone 
tried  more  to  rile  us  editorial  people  than 
to  convey  what — again.  I’m  hoping — 
would  more  accurately  reflect  McGold¬ 
rick’ s  sense  of  objectivity. 

Don  Henry 

(Henry  is  editor,  Camarillo  (Calif.)  Daily 
News.) 

*  *  * 

LINE  STANDARD 

Many  newspapers  throughout  the 
country  use  a  line  measurement  for 
scheduling  and  billing  local  ROP  adver¬ 
tising.  At  the  same  time,  many  of  us  con¬ 
tinue  to  use  an  inch  measurement  for  that 
purpose. 

1  am  sure  that  all  newspapers  use  lines 
in  scheduling  and  billing  national  adver¬ 
tising,  and  therefore,  all  of  us  are  familiar 
with  this  procedure  both  in  advertising 
and  production. 

When  the  metric  system  becomes 
standard  throughout  the  nation,  lines 
would  still  be  useful  in  depth  measure¬ 
ment  of  ads  and  could  certainly  be  con¬ 
tinued. 

In  considering  standardization  within 
the  newspaper  industry,  we  might  well 
consider  using  a  line  measurement  for 
local  advertising.  It  would  seem,  in  my 
judgment,  to  be  a  simple  matter  to  make 
this  change.  At  the  time  of  a  rate  change 
in  the  future,  the  rate  could  be  adjusted 
to  a  per  line  rate  quite  easily,  and  I  do 
believe  the  local  advertiser  could  be  very 
quickly  educated  in  using  this  measure. 

In  addition,  many  of  the  major  chains 
think  and  work  in  lines  so  that  we  would 
be  providing  a  service  in  offering  a  stan¬ 
dard  for  ordering  and  billing  throughout 
the  industry,  both  for  local  and  national 
advertisers. 

Edward  E.  Howard 
(Howard  is  director  of  sales  and  market¬ 
ing  for  The  Express,  Easton,  Pa.) 
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ass^  reportm  tofind  out 
ttliat  the  brightest  thinkers  are  doing 
to  sdve  the  proUems  that  bother 
readersJt’s  a  step  b^nd  news 
analysis.\^  call  it  probkm-solvii^ 
journalism.” 

EaH  Foell 
Managing  Editor 
The  Christian  Science  Monitor 


A  way  of  seeing. 


Long  before  the  urban  crisis  became  fashionable 
journalism,  Earl  Foell  wrote  a  prize-winning 
series  that  protested  against  both  ugliness  and 
inefficiency  in  the  American  city. 

It  was  indicative,  almost  20  years  ago,  of  the 
man  who  now  urges  Monitor  editors  and  reporters 
to  find  out  what  today’s  best  thinkers  are  doing  to 
tackle  global  shortages,  pollution,  nuclear  spread. 
To  protest  against  today’s  overwhelming  problems 
by  finding  case  histories  of  problems  being  solved. 

Foell  has  been  called  the  Monitor’s  Renaissance 
man.  His  multiple  interests  have  helped  him 
perform  with  equal  distinction  as  education  spe¬ 
cialist  and  editorial  writer.  City  Hall  reporter  and 
United  Nations  correspondent. 

While  covering  the  UN  for  the  Monitor— and 
from  1968  to  1970  for  the  Los  Angeles  Times— he 
served  as  president  of  the  250-member  United 
Nations  Correspondents  Association,  and  received 
from  his  peers  an  award  for  best  UN  coverage. 

A  witty  and  humane  writer,  he  is  something 
more  unusual:  a  witty  and  humane  administrator. 
He  helps  foster  a  staff  attitude  that  turns  out  a 
humane,  incisive  newspaper— a  newspaper  relied 
on  by  its  own  subscribers  in  120  countries... and  by 
the  19.8  million  readers 
of  the  166  newspapers 
worldwide  that  subscribe 
to  The  Christian  Science 
Monitor  News  and 
Photo  Service. 
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Top  circulators  support 
Ad  Bureau  circulation  input 


By  John  Consoli 

The  Newspaper  Advertising  Bureau’s 
offer  to  help  newspaper  circulators  at¬ 
tempt  to  halt  declining  circulation  gained 
the  support  last  week  of  ICMA  president 
Joe  Forsee  and  several  officers  and 
members  of  the  New  England  Associa¬ 
tion  of  Circulation  Executives. 

Delivering  the  keynote  speech  at  the 
summer  conference  of  NEACE,  Forsee 
said:  “We  in  the  newspaper  industry 
cannot  be  apathetic  to  the  changes  and 
challenges  rushing  in  around  us.  More 
and  more  1  hear  the  phrase  total  market¬ 
ing  concept.  Maybe  this  is  something 
which  newspaper  people  have  not  done 
as  much  as  we  should  have.  It  seems 
now,  more  than  ever,  we  in  circulation 
need  flexibility  in  our  thinking.” 

Later  he  told  E  &  P,  “declining  circu¬ 
lation  is  a  problem  that  we  must  all  face 
as  an  industry.  Circulation  people  should 
not  sit  back  in  their  own  kingdom.  Circu¬ 
lation  people  must  play  an  important  role 
in  this  total  marketing  concept. 

“The  Newspaper  Advertising  Bureau 
has  the  expertise  in  research  that  we  at 
ICMA  do  not  have,”  said  Forsee,  who  is 
circulation  manager  at  the  St.  Louis 
Post-Dispatch.  “The  Bureau’s  assist¬ 
ance  could  be  of  great  value.” 

Dick  Lakus,  circulation  director  of  the 
Worcester  (Mass.)  Tele  pram  and 
Gazette  and  second  vicepresident  of 
NEACE,  said.  “I  have  a  lot  of  respect 


for  what  the  Ad  Bureau  has  done  in  the 
newspaper  advertising  area.  Circulators 
should  welcome  any  and  all  input  they 
can  get  from  the  Ad  Bureau. 

“Leo  Bogart  (executive  vicepresident 
of  the  Ad  Bureau)  left  us  with  a  message 
(E  &  P,  Aug. 7)  we  should  all  think 
about,”  said  Lakus.  “The  Bureau  cer¬ 
tainly  has  the  facilities  to  help  with  this 
new  marketing  concept.  The  Bureau,  the 
INAE  and  the  ICMA  should  all  work 
closer  together  to  market  a  total  product. 
We  have  to  talk  to  each  other  more,  not 
less.  We  have  too  much  at  stake  for  the 
industry  to  worry  about  petty  differ¬ 
ences.” 

Lakus  said  his  paper  recently  set  up  a 
“marketing  committee”  made  up  of  the 
circulation  director,  two  managing 
editors,  other  department  heads  and  the 
publisher.  He  said  the  committee  meets 
regularly  and  each  department  gets  the 
opportunity  to  constructively  criticize 
the  other  in  an  effort  to  come  up  with  a 
better  product  and  a  better  way  to  distri¬ 
bute  it. 

NEACE  president  Art  Ferrucci,  circu¬ 
lation  director  of  the  New  Haven  (Conn.) 
Journal-Courier  and  Register,  also  said 
there  should  be  more  coordination  and 
meetings  between  all  departments  in¬ 
volved  in  running  the  newspaper.  “If  re¬ 
search  material  is  done  reputably,  I  don’t 
care  where  it  comes  from,”  said  Fer¬ 
rucci.  “1  don’t  think  they  should  tell  us 
what  we  must  do,  but  1  would  appreciate 


U.S.  Senate  and  House 
approve  Sunshine  Bill 


By  I.  William  Hill 

Most  federal  agency  meetings,  closed 
now  to  press  and  public,  will  be  opened 
up  under  the  newly-enacted  govern- 
ment-in-the-sunshine  bill. 

The  legislation  has  been  approved  by 
both  Senate  and  House,  a  final  version 
accepted  by  Senate-House  conferees, 
and  only  final  action  by  both  houses  on 
the  conference  report  is  awaited  before 
the  bill  goes  to  the  White  House  for  the 
President’s  signature.  This  is  expected 
by  the  end  of  August  and  the  legislation 
will  take  effect  180  days  after  enactment. 

Under  the  bill,  federal  agency  meet¬ 
ings  may  be  closed  only  when  discussion 
covers  one  of  the  following  ten  subjects: 


(1)  national  defense,  foreign  policy  or 
matters  classified  under  executive  order; 

(2)  personnel  practices;  (3)  matters 
classified  by  law;  (4)  trade  secrets  and 
business  information  received  confiden¬ 
tially;  (5)  accusation  of  crime  or  formal 
censure;  (6)  information  relating  to  per¬ 
sonal  privacy;  (7)  law  enforcement  inves¬ 
tigation  records;  (8)  bank  records  and  fi¬ 
nancial  audits;  (9)  information  which 
promotes  financial  speculation  or 
threatens  the  stability  of  a  financial  in¬ 
stitution  or  frustrates  proposed  agency 
regulations;  (10)  the  agency’s  involve¬ 
ment  in  federal  or  state  civil  actions. 

The  legislation  requires  that  public 
notice  be  given  a  week  in  advance  of  all 
regularly  scheduled  meetings. 


EiP 

Every  Saturday  since  1884 


any  advice  and  suggestions  they  have  to 
offer.” 

Ted  Richard,  assistant  circulation  di¬ 
rector  of  the  Providence  Journal! 
Bidletin,  said  “I  don’t  think  there  would 
be  any  resentment  by  circulation  people 
if  the  Ad  Bureau  got  involved.  The  initial 
proposal  sounds  good  and  today  with  the 
new  marketing  concepts,  a  joint  effort  is 
necessary  to  market  and  sell  the  news¬ 
paper  product.” 

Richard  said,  however,  he  would  like 
to  see  a  committee  from  ICMA  and  the 
Bureau  meet  before  any  concrete  deci¬ 
sions  are  made  on  the  role  the  Ad  Bureau 
will  take  in  circulation. 

Bernie  Littlefield,  circulation  director 
for  the  Salem  (Mass.)  News  and  NEACE 
liaison  to  ICMA,  also  said  he  sees  no 
objection  to  Ad  Bureau  involvement. 
“Our  two  ends  of  the  business  are  so 
dependent  on  each  other  that  if  they  have 
offered  their  help,  we  certainly  shouldn’t 
turn  it  down.” 

Some  circulation  directors  said  that 
while  they  would  welcome  Ad  Bureau 
involvement,  assurances  must  be  made 
that  the  Ad  Bureau  not  attempt  to  subju¬ 
gate  the  workings  of  ICMA. 

“This  must  be  a  cooperative  effort,” 
said  Forsee.  “If  the  Ad  Bureau  program 
is  pushed  onto  us,  there  will  be  resis¬ 
tance  but  if  properly  proposed  there  will 
be  no  problems.” 

Dick  Gillespie,  circulation  director  for 
the  Stamford  (Conn.)  Advocate,  said  his 
support  of  Ad  Bureau  involvement 
would  depend  on  how  the  Bureau  goes 
about  interpreting  its  role.  “We  don’t 
want  a  bull  in  a  chicken  coop,”  he  said. 

“The  coming  years  will  not  be  for 
(Continued  on  page  17) 


It  is  also  provided  that  transcripts  of 
all  closed  meetings  be  made  except  in  the 
case  of  meetings  dealing  with  adjudicat¬ 
ory  matters  or  financial  information, 
where  only  minutes  need  be  maintained. 
Except  for  portions  that  agencies  are  au¬ 
thorized  to  keep  confidential,  these  rec¬ 
ords  are  to  be  available  to  press  and  pub¬ 
lic. 

The  bill  does  not  include  any  provision 
for  punishment  of  agency  members  who 
violate  its  provisions.  In  event  an  agency 
refuses  to  abide  by  the  bill,  a  citizen  may 
only  seek  injunctive  relief  from  a  court. 

First  action  on  the  government-in- 
the-sunshine  bill  was  taken  by  the  Senate 
last  November  6  when  it  approved  the 
legislation  (S-5)  by  a  94-0  vote.  House 
approval  of  HR11656  came  by  a  390-5 
vote  on  July  28,  with  Representative  Bella 
Abzug,  Democrat  of  New  York,  terming 
it  “a  fitting  extension  of  the  move  toward 
open  government  begun  by  the  Freedom 
of  Information  Act  in  1966.” 
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ITU-Guild  leaders 
‘talk-up’  merger 


problems  at  the  Union  Printers  Home, 
Colorado  Springs  and  recommended  a 
temporary  special  assessment  of  $1  per 
month  for  a  period  of  6  months,  to  be 
paid  by  all  working  members.  At  the  be¬ 
ginning  of  August,  there  were  210  resi¬ 
dents  being  cared  for  at  the  Home  at  a 
monthly  cost  of  S482  per  resident.  There 
are  40  applicants  awaiting  admission. 

Intense  training  needed 

The  committee  on  automation  and 
technical  training  emphasized  the  critical 
value  of  courses  available  at  training  cen¬ 
ters  and  recommended  that  “more  than 
ever,  as  we  see  our  situations  being  en¬ 
dangered  or  eliminated  by  new  technol¬ 
ogy,  we  must  do  all  .  .  .  in  our  power  to 
carry  on  our  work  by  intense  training, 
whether  offered  by  the  ITU  or  by  our 
employers.” 

To  this  end,  the  committee  recom¬ 
mended  that  local  scale  committees 
make  every  effort  to  insert  in  their  con¬ 
tract  proposals  a  compulsory  on-the-job 
training  or  other  special  schooling  clause 
at  employer's  expense,  when  same 
employer  introduces  new  equipment  af¬ 
fecting  the  jobs  of  ITU  members. 

After  nearly  2  hours  of  hassling,  a  prop¬ 
osition  instructing  the  ITU  Executive 
Council  to  name  an  editor  of  the  Typo- 
graphicalJoiirnal  who  “will  be  responsi¬ 
ble  for  approval  of  all  matter  contained 
therein”  was  adopted  after  a  favorable 
report  by  the  committee  on  laws. 

In  the  past  the  secretary-treasurer  has 
been  the  Journal  editor.  New  secretary- 
treasurer  Thomas  Kopeck  of  New  York 
said  during  the  debate  that  the  proposi¬ 
tion  has  political  overtones. 

Kopeck  said  he  was  insulted  by  a 
member  of  the  laws  committee  at  a  wel¬ 
coming  session  and  added  that  he  did  not 
believe  after  reading  the  union  law  that 
appointing  a  Journal  editor  would  be 
workable.  The  approved  proposition, 
according  to  Kopeck,  is  not  clear 
whether  an  editor  would  be  a  new  man, 
and  in  his  opinion  the  ITU  doesn't  need 
more  manpower.  Kopeck  went  on; 

“Some  persons  are  almost  paranoid 
with  fear  about  what  the  secretary- 
treasurer  is  either  about  to  do  or  con¬ 
templates  doing  .  .  .  when  he  came  to 
Colorado.  The  only  thing  (Kopeck)  came 
to  Colorado  to  do  is  to  help  this  union  get 
out  of  the  mess  it  is  in  and  get  back  on 
the  track  .  .  .  and  concentrate  on  the  ter¬ 
rible,  terrible  problems  we  face  for  our 
very  survival  .  .  .” 


By  Gerald  B.  Healey 

International  Typographical  Union 
and  Newspaper  Guild  study  units  will 
start  work  at  once  to  produce  recom¬ 
mendations  for  constitutional  changes  at 
the  1977  conventions.  Favorable  action 
by  Conventions  next  year  could  lead  to 
an  early  merger. 

President  Charles  Perlik  of  the  News¬ 
paper  Guild,  addressing  the  1 18th  con¬ 
clave  of  the  ITU  in  Chicago  last  week, 
explained  why  the  grass  roots  approach 
to  merger  has  been  taken. 

“There  have  been  plenty  of  merger 
discussions  among  newspaper  unions  in 
the  past  decade,  but  most  of  them  never 
got  beyond  the  talking  stage,”  Perlik 
said.  “We  have  taken  the  path  of  action 
rather  than  talk  ...  we  want  one  big 
union,  not  one  big  pipe  dream.” 

Perlik  said  the  unions  propose  to  move 
ahead  in  the  next  year,  through  more 
joint  bargaining,  more  cooperative  or¬ 
ganizing,  more  steps  to  break  down  the 
barriers  “between  our  two  memberships 
on  the  local  level,  more  cooperation  all 
along  the  line.” 

Perlik  reviewed  merger  efforts  of  the 
past  2  years  and  referred  to  “  our  united 
efforts  ...  in  saving  the  jobs  of  our 
members  in  Washington,  Cincinnati  and 
St.  Louis.” 

Savings  at  Star 

At  the  Star  (Washington)  the  unions' 
Task  Force  (ITU-TNG)  helped  nail  to¬ 
gether  a  10-union  settlement  that  enabled 
that  newspaper  to  save  S6  million  a  year, 
“and  in  the  words  of  publisher  Joe 
Allbritton.  achieved  ‘the  financial  viabil¬ 
ity  to  compete  in  the  market  place.' 

“In  Cincinnati,  the  Task  Force  in¬ 
itiated  a  joint  union  effort  that  so  far  has 
encouraged  the  Post  from  entering  a 
joint  operating  arrangement  that  would 
cost  us  countless  jobs.  And  in  St.  Louis, 
the  Task  Force  not  only  helped  bring 
about  a  settlement  that  gave  the  Post- 
Dispatch  needed  financial  breath¬ 
ing  space  but  produced,  in  the  process, 
a  common  expiration  date  for  1 1  union 
contracts,  ending  a  long-standing  prob¬ 
lem  of  scattered  rather  than  concerted 
strike  threats  and  bargaining.” 

There  is  a  significant  segment  of  the 
membership  that  has  its  reservations 
about  merger  and  does  not  want  to  be 
pushed  too  fast,  Perlik  declared.  Local 
polls  in  the  Pacific  Northwest  and  San 
Francisco-Oakland  locals  showed  a 
majority  against  merger.  But  Perlik 
thinks  it  is  significant  that  nowhere  have 
there  been  any  objections  to  bringing  the 
2  unions  into  joint  bargaining  and  or¬ 
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ganizing  efforts. 

There  is  confidence,  as  these  efforts 
show  their  value,  that  opposition  to  the 
final  step — institutional  unity — will  fade. 

Heeding  ITU  president  Sandy  Bevis' 
ITU  convention-opening  address,  dele¬ 
gates  adopted  propositions  designed  to 
shore  up  weakened  organizing  efforts  at 
the  ITU  level. 

Explaining  that  defraying  legal  costs  of 
cases  representing  potential  liability  of 
millions  of  dollars  have  been  a  drain  on 
the  union's  treasury,  Bevis  said  the 
union  could  take  heart  in  the  fact  that  the 
litigation  is  proof  that  the  ITU  will  fight 
for  its  rights  and  oppose  counter  suits 
that  could  be  damaging  “with  every 
weapon  at  our  command.” 

Area-wide  unions 

On  the  subject  of  merger  with  the 
New  spaper  Guild,  Bevis  said  it  is  gratify¬ 
ing  that  many  ITU  locals  have  consoli¬ 
dated  into  single  area-wide  unions.  He 
urged  all  locals,  where  the  geographical 
situation  makes  it  feasible,  to  consider 
ITU  local  mergers  that  will  provide  the 
strength  and  stability  the  future  will  de¬ 
mand.  Bevis  continued: 

“A  glance  at  our  continuing  decline  in 
membership  (the  ITU  had  104,461  mem¬ 
bers  as  of  May  1976,  end  of  the  union's 
fiscal  year)  makes  it  clear  that  a  new 
approach  to  organizing  is  vital  to  growth 
of  the  ITU.” 

Out  of  research  has  evolved  a  new 
type  of  organizational  approach.  In  a  rel¬ 
atively  short  time  3,000  new  members 
have  been  initiated  into  the  ITU.  This 
has  not  offset  the  loss  in  membership, 
but  it  shows  that  organizing  is  both  pos¬ 
sible  and  practical,  even  in  the  present 
economic  slump. 

Responding  to  Bevis'  challenge,  dele¬ 
gates  adopted  a  report  of  the  committee 
on  organization  which  urged  locals  to 
keep  in  close  contact  with  newly  or¬ 
ganized  employees,  insuring  better 
oriented  union  members;  a  better  self- 
governing  unit;  and  future  stability  of  the 
unit. 

More  local  unions  should  make  use  of 
the  policy  which  provides  for  the  ser¬ 
vices  of  an  ITU  organizer  or  representa¬ 
tive  to  assist  at  the  proper  time;  that  time 
is  after  the  preliminary  work  of  compil¬ 
ing  ail  the  information  available  on  every 
unorganized  shop  within  the  local's 
jurisdiction. 

This  includes  all  employees  perform¬ 
ing  work  pertaining  to  the  graphic  arts 
and  communications  industry — both 
non-mechanical  and  mechanical  depart¬ 
ments,  where  no  other  unions  are  in¬ 
volved,  the  report  said. 

Another  committee  reviewed  financial 


Close  contest 

Kopeck  was  elected  secretary- 
treasurer  in  a  close  contest  with  former 
incumbent  James  Schell. 

Breaking  tradition  of  a  hands-off  pol¬ 
icy  in  endorsing  candidates  for  the  presi¬ 
dency  and  vicepresidency  of  the  United 


(Continued  on  page  21) 
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Floor  access  criticized 

■  “These  political  conventions  are  staged  for  nothing  but 
television  and  it's  extremely  difficult  for  us  newspapermen,” 
said  Jack  Nelson,  Washington,  D.C.,  bureau  chief  of  the 
Los  Angeles  Times,  in  a  discussion  of  coverage  of  the 
Republican  National  Convention  in  Kansas  City,  Mo. 

Nelson  was  irked  that  tv  floor  reporters  move  about  on 
the  floor  interviewing  anyone  they  wish  without  having  to 
move  through  the  crowd  to  the  second  level  of  Kemper 
Arena  to  wait  in  line  at  least  15  minutes  for  another 
floor  pass  as  he  did. 

“It's  a  disgrace  that  both  parties  stage  it  more  for 
television,”  he  said.  “A  lot  of  editors  and  publishers  who 
watch  the  proceedings  from  the  VIP  Boxes  should  know,” 
Nelson  indicated,  what  newspaper  reporters,  who  must  do 
a  competitive  job,  have  to  go  through. 

■  While  some  newsmen  have  questioned  newspapers' 
role  in  the  convention  arena  while  much  of  the  proceedings 
can  be  seen  live,  the  majority  of  those  E&P  sampled  saw  it 
essential  for  the  newspaper  eyes  to  see  the  scope  of  the 
event,  adding  color,  ramification,  interpretation  and 
delegate  reactions. 

CBS'  Walter  Cronkite  and  other  tv  newsmen  said  they 
saw  the  necessity  of  thorough  newspaper  coverage.  NBC's 
Ed  Newman,  a  former  newspaperman,  said  print  coverage 
is  “extremely”  valuable  during  convention  week. 

■  There  was  more  hard  news  in  Kansas  City  than  at  the 
Democratic  National  Convention  in  New  York.  “There 
were  a  lot  more  interesting  side  bars  written  in  New  York,” 
said  John  Marshall,  of  Kansas'  Harris  Newspapers, 

“because  reporters  were  looking  for  ways  to  justify  their 
expense  accounts.  1  think  it  was  a  mistake  in  Kansas  City 
to  keep  telling  readers  the  same  thing — that  the  Eord  and 
Reagan  race  is  close.” 

■  Reporters  had  an  easier  time  with  their  credentials  in 
Kansas  City,  because  when  they  checked  in  at  the 
Municipal  Auditorium  with  their  official  letters  they 
received  a  packet  containing  the  “Limited  Access”  passes, 
which  always  had  to  be  worn  plus  different  colored  passes 
for  each  of  the  sessions.  In  New  York  the  letter  had  to  be 
presented  daily  at  the  press  office  in  an  obscure  area  of  the 
Statler-Hilton  for  the  credential  good  for  a  seat.  The  GOP 
packet,  as  a  bonus,  included  a  press  souvenir — a  decoration 
that  looked  impressive  but  wouldn't  admit  you  to  anything. 

Shuttle  buses,  for  $2  a  time  or  S  10.00  all  week  at  most 
hotels,  took  reporters,  if  they  didn't  take  a  cab  or  park 
illegally,  to  the  Kemper  near  the  stockyards  area.  The 
media  office  of  the  Kansas  City  police  department  had 
issued  a  memo  saying  officers  would  be  “loose”  with  the 
media,  except  in  case  of  double-parking  for  instance.  The 
only  incident  E&P  learned  of  involved  a  Secret  Service 
police  supposedly  knocking  New  York  Times  photographer 
George  Tames  at  the  airport  upon  the  arrival  of  Sen. 
Schweiker. 

Activities  were  spread  out  in  Kansas  City,  particularly 
with  candidate  Gov.  Ronald  Reagan  staying  at  the 
Alameda  Plaza  Hotel  and  President  Eord  and  family  at 
the  Crown  Center.  There  were  caucuses  and  appearances 
by  notables  at  hotels  within  the  40-miIe  width  of  Greater 
Kansas  City,  and  it  kept  reporters  on  the  run.  Many  news 
organizations  had  offices  at  both  the  Exposition  Hall  and  at 
the  Municipal  Auditorium.  The  United  States  Information 
Agency  provided  a  “home  away  from  home”  at  the  Eoreign 
Press  Center  for  450  foreign  journalists  from  at  least  38 
countries  in  the  Municipal  Auditorium  and  it  was  staffed  by 
Federal  Election  Coordinator  Tom  Elliston.  The  Chamber 
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of  Commerce,  under  the  media  guidance  of  Carl  Byoir  & 
Associates,  Inc.,  had  stepped  in  at  the  last  minute  to 
provide  better  housing  for  foreigners,  in  connection  with 
Operation  Open  House,  to  show  Kansas  City  hospitality. 

■  It  was  not  all  glamorous  for  the  first-time  convention 
coverer.  And  Kansas  City  Star  &  Times  reporters — 50  to  60 
of  them — sometimes  found  themselves  picking  up  routine 
press  releases  and  contributing  to  the  main  lead  of  byliner 
Henry  Clay  Gold. 

■  Oddities  among  reporters  were  John  Dean  for  Rolling 
Stone,  who  said  he  was  “happy  to  be  a  reporter  rather  than 
a  participant  in  the  convention”  and  sex-scandalled  Liz 
Ray,  reporting  for  Genesis  magazine  on  the  convention. 

Seen  at  Time  Magazine's  media  reception  were  Washington 
Post's  Maxine  Cheshire  talking  with  New  York  Times  op-ed 
editor  Charlotte  Curtis,  who  “spends  five  minutes 
everywhere”  and  who  confessed  she  had  to  “scotchtape” 
up  her  hem  of  a  formal  dress  she  bought  for  a  convention 
occasion  early  in  the  week.  Noting  everything  “up  to  date 
in  Kansas  City”  she  found  “more  Diane  Furstenberg” 
gowns  than  expected.  Before  Post  reporter  Sally  Quinn 
arrived,  her  boss  Ben  Bradlee,  executive  editor,  was 
chatting  with  feminist  Betty  Friedan,  who  says  she  has  a 
piece  for  Newsday.  The  Ford  and  Reagan  children  popped 
in  everywhere. 

■  Some  reporters  wanted  to  know  why  there  was  no 
section  devoted  to  the  press  freedom  in  the  GOP  platform, 
which  had  everything  in  it  from  child  nutrition,  arts  and 
humanities  to  the  handicapped.  Other  conventions  devoted 
statements  on  the  press  in  the  platform.  Gov.  Robert  Ray  of 
Iowa  who  was  chairman  of  the  Republican  platform 
committee  gave  E&P  this  reason: 

“The  party  was  striving  hard  this  time  to  write  a  brief, 
to-the-point  platform  and  not  a  lengthy  document  with 
something  to  say  on  every  conceivable  issue.  Obviously  we 
have  the  Bill  of  Rights  guaranteeing  freedom  of  the  press 
and  we  felt  no  reason  to  repeat  that  in  a  platform.” 

■  By  the  latest  count,  650  daily  newspapers  and  the  wire 
services  were  accredited,  accounting  for  1,500  daily 
credentials  seats  for  the  GOP  convention. 

■  Of  that  figure,  250  were  messengers  with  access  to  the 
press  stand.  One  credential  went  to  each  of  the  225 
weeklies  represented.  AP  had  45  seats;  UPI  40. 

McDill  (Huck)  Boyd,  who  is  chairman  of  the  News  Media 
Operations  Committee  and  the  Republican  National 
Committeeman  for  Kansas,  said  he  sent  275  “Dear  John” 
letters  to  weekly  and  college  papers  that  couldn't  be 
accommodated.  But  each  daily  that  applied  was  accredited. 
And  550  photographers  were  accredited.  No  more 
credentials  were  available  past  July.  And  all  were  picked  up 
last  week  by  mid-convention. 

Boyd,  69,  is  editor  and  publisher  of  the  weekly 
Pliillipshnrg  (Kan.)  County  Review,  the  Jewell  Republican 
and  the  Jewell  Record  qt  Mankato.  Normally  he  does  the 
front  page  editing  and  most  of  the  writing,  but  the  past  six 
weeks  he  has  needed  extra  help  on  his  18-person  operation 
because  he  has  spent  most  of  the  time  in  Kansas  City  on 
arrangements. 

He  arranged  for  the  mechanical  and  technical  details  for 
the  media,  including  the  press  stand  and  the  allocation  of 
100,000  square  feet  of  work  space  in  Governor's  Exposition 
Hall  and  40,000  in  an  American  Royal  building  and  200,000 
square  feet  in  the  Municipal  Auditorium. 

“We  had  better  facilities  than  we  had  in  Miami  Beach. 

We  wanted  reporters  to  have  a  f  :asant  experience  and 
attribute  a  lot  of  our  success  to  Lie  hospitality  of  Kansas 
City.”  Michael  Miller,  who  was  a  former  Scripps-Howard 
reporter  based  in  Washington,  now  with  Wagner  and 
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Baroody,  assisted  Boyd. 

Boyd's  GOP  committee  allocated  the  credentials  work  to 
the  press  galleries  in  Washington.  “There  are  voices  who 
say  this  accreditation  practice  is  advantageous  to  the  daily 
press  and  to  the  national  committee,”  says  Benjamin  C. 
West,  superintendent  of  the  U.S.  House  of  Representatives 
Press  Gallery,  who  worked  with  Don  Womack, 
superintendent  of  the  Senate  Press. 

“We  worked  10  months,"  said  West,  “10-11  hours  a  day 
for  these  past  two  conventions  to  put  reporters  on  the  press 
stands."  West  has  been  on  staff  in  Washington  since  1942 
and  superintendent  for  eight  years. 

It  has  been  a  tradition  that  the  superintendents  and 
standing  committees  of  correspondents  handle  credentials 
since  the  Democratic  Convention  of  1904  and  the  GOP 
Convention  of  1912. 

West  recalled  the  floor  pass  come  into  being  in  1952  on  a 
generous  basis.  Before  that  the  seat  ticket  took  reporters  on 
the  floor.  “The  floor  pass  became  an  agony.” 

The  floor  space  in  Kansas  City  was  much  smaller  than  in 
Madison  Square  Garden  in  New  York.  It  was  the  same 
stand-in-line,  wait-your-turn  for  floor  passes  for  daily 
reporters. 

Of  500  floor  passes  issued  each  night  to  all  media,  100  at 
the  Republican  convention  went  to  the  daily  newspapers, 
whose  reporters  had  to  wait  generally  15  minutes.  If  the 
pass  wasn't  brought  back  in  20  minutes  or  so,  the  reporter 
ran  the  risk  of  not  getting  one  as  readily  after  the  next  wait. 

Harrison  Humphries,  of  the  Associated  Press  Washington 
Bureau,  and  chairman  of  the  Standing  Committee  of 
Correspondents,  said  he  had  asked  the  GOP  committee  for 
200  floor  passes  for  dailies.  He  got  120  from  the  Democrats 
in  New  York.  He  recalled  that  in  1964  the  dailies  got  as 
many  as  250  passes,  but  the  number  has  dwindled  since. 

The  aisles  for  reporters  were  wider  in  Miami  and  this  time 
there  were  no  crossover  aisles. 

Humphries  said  his  committee  traditionally  gives  priority 
to  the  paper  in  the  city  the  convention  is  held.  In  New  York 
an  emergency  committee  meeting  was  held,  authorizing 
permanent  floor  passes  to  the  six  large  dailies — the  New 
York  Times,  New  York  Daily  News,  New  York  Post,  Wall 
Street  Journal,  Newsday  and  Lotift  Island  Press.  But  only 
the  Kansas  City  Star  and  Times  got  the  special  permanent 
floor  pass  this  time. 

Also  by  tradition  though,  all  of  the  members  of  the 
Standing  Committee  got  floor  passes  they  could  keep 
throughout  the  session.  Womack  and  West  picked  these  up 
daily  from  Boyd's  office  for  issuance  to  these  “privileged” 
handful.  Besides  Humphries  getting  one,  these  “permanent 
floor  passes”  went  to  members  Spencer  Rich,  Washington 
Post;  A1  Hunt.  Wall  Street  Journal;  Richard  Madden,  New 
York  Times,  and  “Buzz”  Larson,  Denver  Post.  In  addition 
the  AP  and  UPI  each  got  two  of  these  “permanent”  floor 
passes  by  tradition  and  Reuters  got  one. 

■  “It’s  a  tremendous  advantage  to  stay  on  the  floor  every 
night,”  said  Jim  Squires,  Washington  bureau  chief  of  the 
Chicago  Tribune.  “I’ve  been  raising  cain  about  the  floor 
passes  all  week.  The  big  dailies  are  penalized  unfairly.” 
Squires  said  that  a  crook  in  the  system  is  that  both 
Republicans  and  Democrats  award  a  large  number  of  floor 
passes  to  television,  and  “then  because  the  Periodical  Press 
Gallery  has  so  few  members.  Time  and  Newsweek  can  stay 
on  the  floor  all  the  time. 

“I’m  mad  at  the  system — that  we’re  not  treated  equally 
with  television.”  But  Squires  shared  some  tricks — that  you 
could  “find  a  friend  in  security  or  a  delegate  to  share  a  floor 
pass  with  or  borrow  a  floor  pass  from  a  photographer.” 
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Barbara  Cohen,  Washington  Star  national  editor,  said; 
“We  had  a  lot  of  problems  with  floor  passes,  especially 
when  access  to  the  delegates  was  blocked.  Our  people 
found  out  if  you  kept  the  pass  longer  than  you  were 
supposed  to.  they  were  not  so  nice  to  you  the  second  time. 
But  if  you’re  clever,  you  can  find  a  way.  .  .” 

Jack  Nelson,  Los  Angeles  Times,  seemed  concerned  over 
the  special  privileges  belonging  to  the  Standing  Committee 
members,  that  there  is  “a  lot  of  politicking  to  be  on  it. 

We’ve  never  made  any  attempt  to  get  anyone  on  the 
committee.” 

Humphries  was  elected  in  January  1975  and  became 
chairman  a  year  later  of  the  committee.  Three  newsmen  are 
elected  one  year;  two  the  next.  After  a  person  decides  to 
run,  he  must  get  a  minimum  of  15  names— out  of  1,000 
potential  newsmen— on  the  petition.  Election  is  the 
Wednesday  in  the  week  after  Congress  resumes  its  session. 
Many  petitions  get  50-100  names.  Usually  4-5  candidates 
run. 

About  floor  pass  fairness.  Steve  Selbst.  reporter  for  the 
Washington  bureau  of  Thomson  Newspapers,  on  loan  from 
the  Leavenworth  Times,  said  he  thinks  “the  system  is 
equitable.  Small  and  big  papers  are  on  an  equal  footing. 

Why,  I  just  saw  Marty  Nolan,  Washington  bureau  chief  of 
the  Boston  Globe,  stand  in  line  20  minutes  just  like  1  am.” 
Eric  Pianin,  Minneapolis  Star,  said,  “It’s  as  good  as  you 
can  expect,  but  it’s  difficult  to  gather  information  on  the 
floor.”  Kenneth  Weiss,  Orleans  Times-Picayune,  said. 
“There’s  absolutely  not  enough  floor  access.  It  takes  10 
minutes  to  elbow  your  way  to  the  floor  and  then  you  have 
to  think  about  coming  up  again.” 

Lew  Ferguson,  AP,  said  he  would  have  liked  to  have  had 
his  own  floor  pass,  but  that  it  wasn’t  possible.  John 
Petterson,  Wichita  Eagle  &  Beacon,  said  he  has  no  beefs 
about  getting  several  floor  passes  a  night.  An  Iowa  reporter 
questioned  why  anyone  would  want  to  go  on  the  floor. 

UPI  beats  AP  on  Dole 

Although  UPI  didn’t  get  the  exact  Ford  delegate  count  like 
AP  (UPI  predicted  1,183  for  Ford  and  1,067  for  Reagan)  it 
did  get  a  beat  on  the  Sen.  Robert  Dole  choice  by  Ford, 
according  to  sources.  Nashville  AP  staffer  Bill  Rawlins  had 


The  scene  in  the  UPI  photo  room  at  the  GOP  convention. 


learned  from  the  Tennessee  delegation  that  Ford  had 
selected  Dole  as  his  running  mate  well  before  the  announce¬ 
ment.  But  Carl  Leubsdorf,  ex-AP  political  writer  now  with 


(Continued  on  page  19) 
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GOP  convention  coverage — 

Kansas  City  style 

By  George  Kennedy  convention,  wrote  a  35-inch  story  about  their  value  the  night  of  the  crucial  rules 


For  Mike  Miller,  the  Republican  Na¬ 
tional  Convention  began  last  September. 
Within  a  week  after  the  Republicans  de¬ 
cided  to  convene  in  Kansas  City  in  1976, 
editors  of  the  Kansas  City  Star  and  Times 
began  planning  their  coverage.  Miller,  as¬ 
sistant  news  editor  of  the  Star,  drew  the 
assignment  of  coordinating  his  paper's 
coverage.  Donald  D.  (Casey)  Jones, assis¬ 
tant  managing  editor  of  the  Times  (“The 
morning  Kansas  City  Star,"  as  the  name¬ 
plate  reminds  readers),  did  the  same  for 
his. 

Miller  spent  a  week  in  Miami  studying 
the  files  of  the  Miami  Herald's  local  cover¬ 
age  of  both  conventions  in  1972.  Weekly 
planning  sessions  were  held.  Jones  has  an 
inch-thick  file  of  copies  of  memos  that 
were  circulated  to  all  departments  to 
coordinate  efforts  and  cut  down  confu¬ 
sion. 

Staff  writers  covered  every  major  pri¬ 
mary.  One  reporter  did  two  profiles  of 
Ronald  Reagan,  the  second  after  Reagan 
agreed  to  be  interviewed. 

Special  attention  was  devoted  to  the 
Mississippi  delegation,  which  was  to 
prove  pivotal  in  Reagan's  losing  cam¬ 
paign.  “I  don't  know  whether  we  were 
lucky  or  smart,"  Jones  said.  Reporter 
Kathleen  Patterson  flew  to  Jackson  twice 
in  one  week  to  cover  Mississippi  cau¬ 
cuses. 

During  the  week  before  the  convention 
itself,  the  papers  covered  every  session  of 
every  platform-drafting  subcommittee, 
using  as  many  as  eight  reporters  at  a  time. 
Reporters  were  assigned  to  chauffeur  key 
delegation  leaders  from  the  airport  to  their 
hotels,  trying  to  gain  an  edge  on  the  fierce 
competition  of  convention  week. 

“Our  early  coverage  may  have  been  a 
little  encyclopedic,"  Jones  said. 

So  was  the  late  coverage.  On  Tuesday 
morning  after  the  convention's  first  day, 
for  instance,  the  Times  carried  22  conven¬ 
tion  stories,  all  staff-written,  with  20  dif¬ 
ferent  bylines.  That  issue  was  no  excep¬ 
tion. 

Eliminate  wire  stories 

Every  morning  and  every  afternoon  of 
convention  week,  each  paper  carried  two 
or  three  front  page  convention  stories  and 
a  “Convention  76' '  section  with  four  open 
pages.  Although  the  Star  and  Times  are 
Associated  Press  members  and  subscribe 
to  the  New  York  Times,  Chicago  Daily 
News  and  other  wire  services,  only  three 
non-staff-written  stories  were  used  during 
the  week. 

Harry  Jones  Jr.,  the  Star's  reporter  as¬ 
signed  to  covering  the  media  during  the 
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his  own  papers'  efforts.  He  characterized 
the  Star  and  Times'  coverage  as 
“thorough  and  enthusiastic."  Some  of  the 
nearly  9,000  out-of-town  journalists  who 
attended  the  convention  chose  other  ad¬ 
jectives. 

Columnist  James  Jackson  Kilpatrick 
called  it  “a  very  good  job,  a  nice  balance 
between  the  froth  and  the  serious.  Star  and 
Times  people  should  be  very  proud." 

Robert  Boyd,  Washington  bureau  chief 
of  Knight-Ridder  newspapers,  said  he 
found  the  local  coverage  “very  thorough, 
very  fair,  very  accurate."  Like  several  of 
his  colleagues,  though,  Boyd  said  he 
thought  many  of  the  hard-news  stories 
were  not  well  written,  "not  telling  the 
reader  clearly  what  it  all  adds  up  to." 

St.  Petersburg  Times  reporter  Dudley 
Clendinen,himselfafine  writer,  described 
the  Kansas  City  papers’  product  as  “over¬ 
reported  and  underwritten.” 

Tom  Eblen,  managing  editor  of  the  Star, 
pondered  Clendinen's  judgment,  grinned 
a  little  ruefully ,  and  conceded,  “That's  not 
a  bad  phrase.”  “We  tend  to  let  people 
write  too  much,”  he  agreed.  Still,  there 
were  stories  to  please  even  the  most  criti¬ 
cal  editor. 

Jones'  media  coverage  was  often 
sprightly.  John  Dauner  wrote  percep¬ 
tively  of  New  York  delegation  chairman 
Richard  Rosenbaum.  Steve  Fehr,  just  a 
year  out  of  journalism  school,  did  an 
analytical  piece  on  the  Republicans’  fu¬ 
ture  that  compared  well  with  a  similar 
story  two  days  later  by  Max  Frankel  in  the 
New  York  Times.  Repps  Hudson  pulled 
together  smoothly  notes  from  a  half-dozen 
other  reporters  on  the  post-midnight  re¬ 
conciliation  of  Ford  and  Reagan  for  a 
special  late  edition  of  the  Thursday  morn¬ 
ing  Times. 

Only  notable  mistake 

In  their  encyclopedia  of  convention 
week  coverage,  the  papers’  only  notable 
mistake  was  committed  by  their  best  and 
most  experienced  writer.  Humorist  Bill 
Vaughan,  doing  the  Times’  convention 
opening  story,  said  that  Tennessee 
senator  Howard  Baker  had  withdrawn 
from  consideration  for  the  vicepresiden¬ 
cy.  He  hadn't. 

About  60  reporters  and  20  photog¬ 
raphers  worked  on  convention  coverage 
each  day.  The  papers  maintained  work 
space  in  two  locations  within  the  conven¬ 
tion  hall  itself  and  in  both  the  adjacent 
press  building  and  the  press  headquarters 
downtown.  Allhad  VDT's.  Hardcopy  and 
film  were  rushed  to  the  Star  building  by 
couriers  on  motorcycles. 

The  VDT’s  in  the  main  office  proved 


fight.  Exactly  35  minutes  after  the  final 
vote,  copies  of  the  Times  were  on  sale 
outside  the  convention  hall,  with  not  only 
the  results  of  the  vote  but  a  state-by-state 
tally. 

And  the  cost  of  it  all? 

“1  hate  to  think  of  it,”  said  Eblen. 
Newsprint  costs  alone — for  extra  pages 
and  the  16,500  extra  copies  printed  for 
convention-area  sales — came  to  more 
than  $65,000.  “1  can't  even  guess  what  the 
overtime  will  be,”  Eblen  said.  Both  pa¬ 
pers'  convention  desks  worked  12-hour 
shifts.  Miller  and  his  crew  came  in  at 
midnight;  Jones  and  his  crew  at  noon. 

The  Kansan 

Kansas  City's  otherdaily  paper  was  less 
in  evidence.  Although  the  Kansas  City 
Kansan  is  published  just  a  10-minute  cab 
ride  from  the  convention  hall,  editor 
Charles  Walk  limited  his  staff  s  efforts  to 
covering  “what  it's  doing  to  Kansas  City, 
Kansas.” 

The  26,000-circulation  afternoon  paper 
was  just  purchased  by  Lee  Enterprises 
from  Stauffer  Pullishing  Co.  “I  just 
walked  into  town  Monday,”  Walk  said  on 
Wednesday  of  convention  week.  “  I'm  still 
learning  my  staff  s  names.” 

“It  would  be  foolish  for  us  to  try  to 
compete  with  the  Star  and  the  wires,” 
Walk  said.  “Our  si  Ts  just  not  qualified 
for  in-depth  political  reporting.”  So  he 
sent  reporters  to  observe  convention  ses¬ 
sions  as  a  learning  session,  while  covering 
the  Kansas  sidebars — including  a  Tues¬ 
day  story  on  Sen.  Robert  Dole’s 
prospects — with  half  the  eight-reporter 
staff.  The  Kansan  did  do  its  own  photo 
coverage  in  convention  hall. 

“It’s  been  interesting,”  Walk  said. 

(Kennedy  is  a  Journalism  instructor  at 
the  University  of  Missouri  School  of  Jour¬ 
nalism. 

• 

San  Jose  paper  sets 
classified  ad  mark 

The  San  Jose  (Cal.)  Mercury  and 
News  reached  the  two  millionth  clas¬ 
sified  ad  mark  on  August  8,  the  earliest 
date  in  the  newspaper's  history. 

Classified  ad  manager  Ron  Beach  pre¬ 
dicts  the  three  million  classified  mark 
will  be  reached  by  Thanksgiving  and  the 
year  end  total  will  be  around  3.3  million 
ads. 

During  the  first  six  months,  the  clas¬ 
sified  ad  count  was  up  15.5%  over  a 
comparable  period  last  year. 
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Big  Thompson  flood: 

How  it  was  covered 

By  Jerry  Sharpnack 
Managing  Editor, 

Fort  Collins  Coloradoan 

The  trouble  with  disasters  is  that  nobody  ever  tells  you  when  they  are  going  to  happen. 

How  do  you  plan  for  a  500-year  flood  that  suddenly  roars  down  a  canyon  in  your  own  back  yard?  You  don’t. 
This  is  on-the-job  training,  but  if  you  have  a  good,  alert  staff,  and  good  guidance  as  the  story  develops,  things  fall 


into  place.  Not  everything,  but  most. 

This  is  how  the  Coloradoan  covered  the  Big  Thompson 
Saturday,  July  31,  9  p.m.;  The  usual  skeleton  Saturday 
crew  was  on  duty,  in  this  case  managing  editor  Jerry 
Sharpnack,  assistant  news  editor  Ron  Noriyuki,  sports 
editor  Mike  Chapman,  reporter  Stephanie  Brown  and,  in  and 
out,  photographer  Joe  Novotny. 

Things  were  falling  into  place  quite  well.  Our  main  story 
for  Sunday's  paper  was  a  natural — the  controversial  athletic 
director  at  Colorado  State  University  had  resigned.  We  had 
had  the  story  in  plenty  of  time,  and  had  gotten  some  quotes 
from  the  CSU  president  to  beef  it  up. 

It  was  a  three-column  story,  with  a  mug  shot,  upper  right 
on  page  1 .  The  page  also  carried,  upper  left,  a  Colorado  Day 
editorial  extolling  the  virtues  of  the  state  in  general  and  Fort 
Collins  in  particular. 

Sports,  on  a  midnight  deadline,  was  moving  along 
unhurriedly.  Reporter  Brown  was  finished  with  the  police 
beat  and  her  stories  were  in.  Nothing  much  was  going  on. 
Except  the  police  monitor. 

The  staff  normally  has  half  an  ear  on  the  monitor  through 
the  day.  But  about  9  p.m.  it  became  three-quarters  of  an  ear. 

The  tone  changed,  there  was  a  sense  of  urgency  on  the 
sheriff s  frequency. 

9:30-10  p.m.:  Something  was  going  on.  Deputies  were 
talking  about  “warning  people  up  the  canyon.”  Which 
canyon?  Poudre.  just  to  the  west  of  us?  Big  Thompson,  west 
of  lloveland?  It  was  obviously  a  gully-washer  of  a  rainstorm. 
Unusual  for  that  area,  but  not  critical,  surely.  Canyon 
flooding  over  the  years  has  been  extremely  rare  and  not 
overly  exciting.  Northern  Colorado,  after  all,  is  basically  a 
high  plains  desert.  A  story  on  high  water  in  the  Loveland 
area  seemed  in  order. 

We  put  a  “hold"  on  Page  1;  sports  editor  was  told  to  push 
through  his  pages  early.  We  wanted  everything  out  and  done 
except  for  Page  1.  Just  in  case.  News  deadline  was  10  p.m. 

10:30-11  p.m.:  There  was  obviously  big  trouble  in  Big 
Thompson.  Deputies  were  talking  about  having  seen 
someone  floating  down  the  river.  Editors  decided  to  send 
Brown  to  the  sheriff  s  office  for  a  fuller  report.  But  she  had 
disappeared.  A  10-minute  search  of  the  building,  including 
the  women's  room,  failed  to  turn  her  up.  Brown  had 
instinctively  gone  to  the  sheriffs  office,  where  she  should 
have  been,  but  had  neglected  to  tell  anyone.  She  was  located 
with  a  phone  call,  but  she  was  not  learning  anything  more  at 
the  sheriff  s  office  than  we  were  hearing  on  the  monitor.  She 
was  told  to  come  in,  make  some  phone  calls  to  people  in 
Poudre  Canyon,  which  at  that  time  appeared  to  be  in  bad 
shape.  People  in  Poudre  didn't  know  what  was  happening, 
except  that  it  was  “raining  like  hell”  and  “too  dark  to  see 
anything.” 

11-11:30  p.m.:  Photographer  Novotny  was  told  to  get  out 
fast  to  the  closest  place  something  was  going  on,  and  get 
back  fast  so  we  could  have  a  photo.  Closest  place  was  Ted's 
Place,  the  entrance  to  Poudre  Canyon,  where  a  roadblock 
had  been  set  up. 
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flood  as  it  developed. 


Production  earlier  had  been  told  to  remove  a  wire  story 
below  the  athletic  director  story,  and  to  move  the  latter 
down.  We  were  planning,  without  having  seen  it,  a 
four-column  picture  at  the  top  of  the  page.  Sports  pages 
completed. 

Midnight  (deadline):  Brown  was  now  trying  to  write  her 
story  from  monitor  reports.  We  learned  quite  a  bit  from  the 
radio  but  it  was  disjointed  and  hard  to  fit  together.  But  it  got 
done  and  ran  12  x  13‘/i-pica  inches.  Story  written  by  12:20. 
Headline  written  at  12:15. 

Novotny  returned  with  his  4-column  roadblock  picture. 
Picture  sized  and  PMT'd  by  12:30. 

12:40  a.m.:  AP  story  came  in  with  some  additional 
information.  We  ran  it  through,  then  layed  it  next  to  our 
story,  substituting  paragraphs  as  appropriate.  Story  a  little 
choppy,  but  carried  more  hard  news  than  before.  Page  sent 
to  camera  room. 

Story  count:  1.  Photos  :  1. 

1:05  a.m.:  Press  start.  Five  minutes  late. 

Sunday,  Aug.  1,  Colorado  Day: 

Radio  stations  reporting  19  unconfirmed  deaths. 

Reporter  Jake  Henshaw  was  sent  to  Loveland — it  was 
obvious  now  that  Big  Thompson  was  the  disaster  area,  not 
Poudre.  Novotny  had  been  told  night  before  to  get  into  the 
area  first  thing  in  morning.  Henshaw  also  told  he  would  be 
working  Monday,  which  had  been  scheduled  as  a  day  off  for 
him.  He  was  joined  in  Loveland  by  Brown.  Part-time 
photographer  Matt  Jacobs  learned  of  the  flooding  when  he 
was  in  Boulder,  and  went  directly  to  Loveland  to  join  other 
staffers. 

Extent  of  damage,  death  count  impossible  to  determine. 
Still  raining  heavily  in  the  canyon  and  impossible  to  get  there 
by  land  or  air. 

We  had  talked  Saturday  night  of  increasing  our  22-page 
Monday  paper  by  two  pages.  We  wound  up  going  up  six  full. 

By  Sunday  afternoon,  it  was  evident  that  a  major  disaster 
was  taking  place.  AP  photographer  had  come  up  to  begin  the 
transmission  of  the  first  of  what  would  be  about  three  dozen 
photos.  He  was  to  be  in  the  flood  area,  and  in  the 
Coloradoan,  through  Wednesday.  Interestingly,  we  had 
canceled  out  photo  contract  with  AP  (two-year  notification) 
the  preceding  Friday,  and  signed  with  UPl. 

Monday,  Aug.  2:  Everyone  on  news  staff,  with  exception 
of  one  sportswriter,  involved  in  flood  coverage.  One  reporter 
gone  on  vacation;  one  other  reporter  gone  on  day  off,  and 
out  of  area.  Assistant  news  editor  brought  in  on  what  would 
have  been  his  day  off. 

News  editor  coordinated  staff  efforts  as  story  rapidly 
developed.  Photos  poured  in  from  our  two  photographers, 
plus  AP.  They  had  been  able  to  get  far  enough  up  canyon  to 

(Continued  on  page  34) 
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A  TOTALLY  NEW  DEVELOPMENT  for 
TINTINO  WED  NEWSPRINT  STOCK 


Eliminates  Stocking  Colored  Newsprint 


PRNT'N 


One  Side  or  Both  Sides  of  Web— Same  Tint  or  Any  Other  Tint 


No  Extra  Equipment-Economical  and  Easy  to  Apply 


Available  in  Four  Tints 
YELLOW,  PINK,  GREEN,  BLUE 


PRINT'N  TINT  is  a  joint  development  of  the  Gons  Ink  and 
Supply  Company,  Inc.,  headquartered  in  Los  Angeles,  and 
the  Hondschy  Chemical  Company  headquartered  in 
Chicago,  both  leaders  in  the  field  of  all  lithographic  and 
specialty  printing  inks. 


MINIMUM  TRIAL  ORDER: 

Three  (3)  Gallons  of  PRINT'N  TINT  PLUS  One  (1) 
Gallon  of  PRINT'N  TINT  Fountain  Solution  Conoentrote. 

SEND  FOR  TECHNICAL  BULLETIN 
AND  PRICE  LISTS 


HANDSCHY  CHEMICAL  COMPANY 
528  N.  Fulton  St. 

Indianapolis,  IN  46202 
[317]  636-5565 

HANDSCHY  CHEMICAL  COMPANY 
2511  Essci  PI. 

Cincinnati,  OH  45206 
1513]  221-4618 

HANDSCHY  CHEMICAL  COMPANY 
2223  Snelling  A«e. 

Minneapolis,  MN  55404 
[612]  721-3386 


HANDSCHY 
CHEMICAL  COMPANY 

Z525  N.  Elston  Avo. 
Chicago.  IL  60647 
(3121  276-6400 

HANDSCHY  CHEMICAL  COMPANY 
9500  Midwest  Ave. 

Cleveland,  OH  44125 
[216]  587-1050 

HANDSCHY  CHEMICAL  COMPANY 
13640  W.  Reichert  Ave. 
Menomonee  Falls,  Wl  53051 
[414]  781-3020 

HANDSCHY  CHEMICAL  COMPANY 
869  Progress  Ave. 

Scarborough,  Ontario,  Canada  MIH2X7 
[416]  438-6974 


CANS 


INK  &  SUPPLY  CO..  INC. 

1441  Boyd  St. 
os  Angolas.  CA  90033 
1213)  264-2200 


CANS  INK  COMPANY  OF  UTAH 
1919  West  2300  South 
Salt  Uke  City,  UT  84119 
[801]  972-6158 

AL  CLAPPER,  Cans  Representative 
6205  Viewpoint  Dr. 

San  Diego,  CA  92139 
[714]  460-9412 


GRAFIC  ART  SALES/SERVICE 
517  Ahui  St. 

Honolulu,  HI  96813 
[808]  538-3110 

HUTCHINSON  INK  A  SUPPLY  CO. 
1015  Republican  St. 
Seattle,  WA  98109 
[206]  623-1188 


Newspaper  Guild  protests 
South  African  press  policy 


By  Jane  Levere 

The  Newspaper  Guild  has  asked  Sec¬ 
retary  of  State  Henry  Kissinger  to  pro¬ 
test  the  jailing  of  four  South  African 
journalists. 

in  an  August  17  letter  to  Kissinger, 
Guild  President  Charles  Perlik,  Jr.  asked 
the  Secretary  of  State  to  “inquire  as  to 
the  reasons  for  these  arrests  .  .  .  and 
protest  them  as  an  abridgement  of  free¬ 
dom  of  the  press.” 

The  arrests  under  attack  were  made 
recently  by  the  government  of  South 
Africa,  which  has  been  unsuccessful  in 
quelling  political  unrest  in  black  town¬ 
ships.  Those  jailed  under  the  Terrorism 


Act  included  Dr.  David  Rabkin,  an  editor 
of  the  Cape  Argus;  Patrick  Weech,  a 
copy  editor  on  the  Rand  Daily  Mail;  An¬ 
thony  Holiday,  senior  political  reporter 
of  the  Cape  Times;  and  Harry  Masha- 
bela,  a  black  reporter  on  the  Johannes¬ 
burg  Star. 

In  his  letter  Perlik  said  the  arrests 
“seem  ...  to  be  part  of  a  pattern  of 
repression  and  censorship  .  .  .  (they)  can 
only  give  rise  to  fears  that  the  govern¬ 
ment  is  attempting  to  silence  the 
English-language  press.” 

He  also  quoted  a  South  African  “col¬ 
league.”  who  has  written  that  what  he 
fears  most  “is  that  with  a  crackdown  on 
the  press,  with  the  mass  of  security  legis- 


Duluth  papers  adopt  new  style: 
‘Mary  (John)  Smith’ 


“Mary  (John)  Smith  today  was  elected 
president  of  the  Duluth  Garden  Club.” 

The  above  is  neither  a  typographical 
error  nor  a  case  of  confused  identity  but 
the  new  style  rule  for  treatment  of 
feminine  names  established  by  the  Duluth 
(Minn.)  Herald  and  Tribune. 

Adopted  by  all  sections  of  both  papers 
after  a  recent  study ,  the  policy  states  that  if 
clarification  is  necessary .  or  if  a  woman  or 
man  insists  that  her  or  his  spouse's  name 
be  used  as  identification  in  a  news  story, 
the  spouse’s  name  must  be  included  with¬ 
out  marital  title  in  parenthesis. 

For  first  references  to  a  woman,  the 
policy  specifies  that  a  woman's  first  and 


last  name  be  used,  the  same  way  men's 
names  are  presently  handled.  In  second 
references,  only  last  names  are  necessary. 
And  when  a  group  of  women  is  listed,  the 
list  is  no  longer  preceded  by  the  words 
“Mmes.’’  or  “Misses.” 

When  a  husband  and  wife  are  both  men¬ 
tioned  in  the  same  article,  the  policy  re¬ 
quires  that  their  first  and  last  names  be 
used  in  the  first  reference,  e.g. ,  “  John  and 
Mary  Smith.”  In  second  references,  the 
first  name  alone  may  be  used  in  feature 
stories,  but  only  if  it  is  noted  “somewhere 
in  the  story  (that)  the  couple  is  husband 
and  wife.” 

In  a  new  obituary  style  rule  first  name 


Testing?  Avoid  excess  baggage! 

ONLY  ONE  SUITCASE 
HOLDS  ALTOONA— OURS. 

In  Altoona,  you’ve  got  everything  it  takes  for  successful  testing — 
isolation,  typical  demographics,  income,  retail  range  and  distri¬ 
bution — sold  by  a  saturation-coverage  advertising  medium. 
98%  of  Altoona  households,  4  out  of  5  in  our  metro  market, 
get  nearly  all  their  news,  and  all  their  daily  shopping  infor¬ 
mation  from  one  newspaper — the  ALTOONA  MIRROR.  Others 
just  aren’t  in  it. 

When  we  carry  your  test  in  Altoona,  you  get  an  important  bonus — 
speed  and  ease  in  planning,  schedule,  merchandising  and  re¬ 
sponse  feedback.  A  very  big  haul  with  a  very  small  purchase. 
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ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 


Expedite  your  test  program  by  calling  Richard  E.  Beeler,  Ad  Manager,  at  814-944-7171. 


lation  at  its  disposal,  the  state  will  be 
able  to  detain  and  arrest  large  numbers  of 
people  without  such  activity  becoming 
public.” 

In  a  related  incident,  an  official  of  the 
South  African  government  has 
threatened  to  impose  further  restraints 
on  the  press. 

Addressing  a  congress  of  the  ruling 
National  Party  August  14,  Information 
Minister  Connie  P.  Mulder  said  the  gov¬ 
ernment  valued  press  freedom.  But,  he 
added,  society  has  the  right  to  expect 
loyalty  and  patriotism  from  newspapers. 

One  of  the  restraints  he  mentioned  was 
a  requirement  that  all  '‘opinion-formers” 
be  South  African  citizens  competent  in 
English  and  Afrikaans,  the  language  of 
the  ruling  white  South  Africans.  He  said 
this  would  eliminate  foreigners  who 
could  flee  the  country  if  any  trouble  de¬ 
veloped  as  a  result  of  their  writing. 


and  spouse's  name  in  parenthesis  are  used 
for  the  first  reference,  followed  by  use  of 
Mr.,  Mrs.  or  Miss  in  the  second  reference. 
Marital  titles  are  to  be  avoided  in  naming 
survivors,  the  rule  recommends. 

General  guidelines  released  by  the  pa¬ 
pers  with  the  style  rules  discourage  the 
terms  “women's  lib”  or  “libber”  in  favor 
of  ‘‘feminist”  and  “women's  move¬ 
ment.”  “Head  writers,”  the  guidelines 
further  warn .  “take  special  note  and  avoid 
these  terms.” 

As  is  the  practice  elsewhere.  (E&P, 
Aug.  21,  p.  31),  the  papers  now'  define 
women  as  all  females  age  18  or  older  and 
men  as  all  males  18  or  older.  In  addition, 
they  are  no  longer  using  the  terms  “lady” 
or  “ladies”  “as  well  as  gentlemen  .  .  . 
(and  do)  not  describe  a  woman  as  a 
mother  or  man  as  father  unless  such  de¬ 
scription  is  essential  to  the  story.” 

Gender  free  job  titles  have  replaced 
titles  which  include  the  gender,  such  as 
reporter  for  newsman,  mail  carrier  for 
mailman.  Terms  such  as  “lady  lawyer” 
and  “male  nurse”  have  also  been  elimi¬ 
nated  and  “chairperson”  and  “spokes¬ 
person”  are  used  instead  of  “chairman,” 
“spokesman”  and  “spokeswoman.” 

Finally,  the  guidelines  suggest  that  “he 
and  she”  and  “they  and  theirs”  replace 
masculine  collective  pronouns. 

• 

Single  copy  record 

The  Washington  Post  set  a  new  all- 
time  newsstand  sales  record  for  its  July  4 
bicentennial  issue.  July  4  is  traditionally 
one  of  the  paper’s  weakest  single  copy 
sales  days. 

An  in-paper  campaign,  soliciting  one- 
day  gift  orders  by  mail,  drew  nearly 
25,000  sales  at  $  1 .25  per  copy.  More  than 
750,000  copies  of  the  200  page,  full-color, 
coated  stock  magazine  called  “July  4, 
1976”  and  subtitled  “The  American 
Promise”  were  distributed. 
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Support  Ad  Bureau 

{Continued  from  pof'e  9) 


those  who  resist  change,  who  resist  new 
ideas,  who  say.  ‘We've  always  done  it 
this  way,'  who  become  atrophied  in  their 
thinking,”  said  Forsee.  “But  rather  it 
will  be,  in  my  view,  for  those  who  say 
the  problems  we  face  are  here  for  the 
solving — these  situations  are  placed  here 
so  that  we  may  find  answers. 

%  *  * 

Sam  Rosoff,  circulation  director  of  the 
Bridfieport  (Conn.)  Post H ele^nnn, 
urged  New  England  publishers  to  con¬ 
sider  the  consequences  before  any 
further  increases  in  newspaper  subscrip¬ 
tion  rates  are  imposed.  Rosotf  said  the 
rising  rates  coupled  with  the  emergence 
of  many  new  and  viable  free  weekly 
newspapers  and  shoppers,  is  causing 
many  dailies  to  begin  losing  low  income 
and  senior  citizen  readers.  "Daily  news¬ 
papers  are  pricing  themselves  out  of 
many  markets."  he  said. 

Lakus  urged  publishers  to  consider 
discount  rates  of  1()-I59f  for  senior  citi¬ 
zens  as  an  inducement  to  subscribe  to 
newspapers.  It  was  pointed  out  that  less 
than  l(K)  daily  newspapers  across  the 
country  now  make  such  an  offer. 

In  connection  with  this,  the  topic  of 
high  pass  along  readership  among  senior 
citizens  was  discussed.  Some  papers,  it 
was  mentioned,  offer  senior  citizens  sub¬ 
scription  discounts  only  if  they  agree  not 
to  pass  along  their  paper. 

*  ♦  * 

As  a  gimmick  to  give  the  newspaper 
some  neighborhood  publicity,  promote 
its  carrier  boy  program  and  possibly  in¬ 
spire  new  subscriptions,  hosier's  Daily 
Democrat  in  Dover,  New  Flampshire 
plans  on  National  Newspaperboy  Day  to 
have  many  of  its  former  carriers,  who  are 
now  professional  people,  deliver  their 
old  routes. 

Circulation  director  Robert  Harris  said 
many  of  the  former  carriers  are  now  doc¬ 
tors  and  lawyers  and  the  publicity  will 
show  readers  how  these  former  carrier 
boys  went  on  to  become  successful  busi¬ 
ness  and  professional  people.  He  said 
some  of  the  caniers  had  routes  as  long 
as  30  and  40  years  ago. 


New  ad  service 

Dynamic  Graphics,  of  Peorian  111., 
has  announced  introduction  of  its  new 
creative  advertising  and  marketing 
service — Print  Media  Service  (PMS). 

First  issue  will  be  shipped  in  Sep¬ 
tember.  Milton  H.  Bartel,  Dynamic 
Graphics  president,  said  rates  will  not  be 
based  on  circulation,  but  will  be  offered 
at  a  fixed  price. 


Readers  indicating 
format  preferences 

1  he  Chiea^’o  Daily  News  has  come  up 
with  a  new  page  one  format,  with  page 
one  of  the  sports  section  matching  it  in 
some  respects. 

Flush  left  and  boxed  is  a  2-column 
summary  named  TODAY,  with  a  read¬ 
out  head — News  You  Can  Use.  Follow¬ 
ing  in  capsule  form  is  a  description  of 
stories  to  be  found  inside,  then  Accent 
on  People  with  cropped  headshots,  an 
Update,  drawing  attention  to  features 
and  columns,  the  weather  and  Your  Mon¬ 
ey.  All  capsulized  material  bears  page 


numbers — sort  of  an  index  in  brief. 

Next  is  TONIGHT  (books,  films, 
etc.),  and  TOMORROW.  Column  closes 
with  Your  Index  to  other  material  inside. 

The  Sum  of  Sports,  with  comment  by 
the  sports  editor  and  writers,  makes  up 
the  column  left  using  the  same  space  as 
on  page  one. 

Editor  Daryle  Feldmeir  said  of  the 
changes  that  in  the  process  of  doing 
readership  studies  and  "from  first  re¬ 
ports  it  is  obvious  changes  would  be 
readily  acceptable  to  our  readers.” 

It  was  indicated  that  greater  emphasis 
on  personalities  in  the  news  is  popular 
with  readers,  both  in  the  general 
categories  and  sports. 


<'epo 


■serine' 
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Single  copy 
news  rack  in 
test  markets 

A  vending  machine  that  distributes 
single  newspaper  copies  is  being  offered 
one  to  a  market  on  a  test  basis. 

The  machine,  called  Only-l-Copy 
Vendor,  was  invented  by  Roger  Gordon, 
circulation  director  of  the  Brown  News¬ 
papers,  Inc.  in  Richmond  and  Berkeley, 
California.  It  is  being  developed  and 
produced  by  Safe  Rack,  Inc.  at  a  new 
plant  in  San  Leandro,  California. 

The  Safe  Rack  company  is  owned  by 
Gordon  and  the  Hickey-Mitchell  Com¬ 
pany.  Hickey-Mitchell,  general  insur¬ 
ance  agents  serving  the  newspaper  in¬ 
dustry  has  agreed  to  fund  the  research 
and  development  of  the  new  device. 

During  the  development  period. 
Hickey-Mitchell  has  engaged  the  ser¬ 
vices  of  Cyrus  Favor,  former  general 
manager  of  the  International  Circulation 
Managers  Association,  to  contact  news¬ 
papers  and  explore  their  varying  needs  to 
help  develop  models  of  this  vendor  that 
would  meet  varying  market  situations. 

Like  coin  boxes  now  on  the  market, 
the  customer  drops  the  proper  coins  into 
a  coin  mechanism  that  exerts  pressure  on 
a  latch  bar.  The  proper  combination  of 
coins  releases  this  latch  so  that  a  drawer 
with  a  handle  on  the  front  of  the  vendor 
may  be  pulled  out. 

A  pin-plate  under  this  drawer  pulls  one 
newspaper  out  with  the  drawer  where 
the  customer  may  take  it.  Daily  to  Sun¬ 
day  price  change  is  effected  by  sliding  a 
coin  hopper  between  two  present  coin 


mechanisms. 

To  load,  one  unlocks  the  money 
drawer  on  the  front  and  pulls  it  out.  This 
releases  the  hood  lock.  The  transparent 
hood  can  then  be  pulled  forward  and  re¬ 
moved  to  hang  on  the  front  of  the  ven¬ 
dor. 

A  first  copy  of  the  newspaper  is  placed 
on  the  drawer  and  a  guillotine-like  re¬ 
tainer  bar  is  dropped  on  this  first  copy  to 
measure  thickness.  After  the  first  copy  is 
measured  by  the  paper  retainer  bar. 


Before  you  buy  a  Newspaper 
Electronic  Editing  and  Wire  System 


Analyze  the 


NEM^S 

*The  NEW  Newspaper  Editing  and  Wire  System. 

The  N.E.W.S.  is  simple,  versatile,  expandable  and  reliable  without 
the  expense  of  a  computer  or  costly  back  up  components. 

WE  MAKE  THE  NEWS! 

0  NEWSPAPER  ELECTRONICS  CORPORATION 

7948  Wornall  —  Kansas  City,  Missouri  64114  —  Telephone  816/333-7967 


other  copies  are  merely  stacked  on  top  of 
it.  The  vendor  can  feed  newspapers  from 
eight  to  350  pages  and  the  pressure  bar 
will  permit  only  one  copy  to  feed  each 
time  the  drawer  is  pulled. 

The  first  model,  of  which  only  175 
have  been  produced  thus  far,  holds  up  to 
1 ,500  pages  (75  twenty-page  newspapers; 
38  forty  page  newspapers,  for  example.) 
Other  models  of  a  greater  capacity  are 
being  planned. 

The  vendor  itself  weighs  some  35  lbs. 
and  is  about  the  size  and  shape  of  a  cash 
register.  It  comes  on  a  standard  angle- 
iron  base  and  this  rack  is  designed  for 
placing  cement  block  on  the  bottom.  It 
also  has  a  hole  at  the  top  of  the  uprights 
for  padlocking  to  a  pole  or  tree.  An  op¬ 
tional  enclosed  and  locked  metal  cabinet 
base  is  available  at  an  additional  cost. 

The  vendor  is  made  out  of  durable 
plastic — acrylonitrile-butadiene-styrene. 
The  clear  plastic  bubble  top  is  molded 
out  of  a  high-impact  acrylic  plastic  sheet 
of  material  from  which  light  aircraft  and 
boat  windshields  are  made. 

When  the  factory  goes  into  full  pro¬ 
duction  this  winter,  after  receiving  feed¬ 
back  from  the  first  175  users,  prices  will 
run  from  $175  each  for  up  to  three  to 
$155  each  for  up  to  50  vendors. 

• 

Pepsi  names  Zubi 

Pepsi  Cola  Bottling  of  Miami  has  cho¬ 
sen  Zubi  Advertising  Services  as  the 
agency  to  handle  the  Spanish  advertising 
for  Pepsi  Cola  as  well  as  Seven-Up,  Dr 
Pepper  and  Hires  Root  Beer,  in  the  Dade 
County  Latin  market. 


AWARD  WINNER— Robert  O.  Tafel 
(right)  circulation  manager  of  the 
Saginaw  (Mich.)  News  gets  congratu¬ 
lations  from  Arthur  S.  Stachowiak, 
manager  of  the  News,  upon  receiving 
the  Editor  &  Publisher-ICMA  1975-76 
Distinguished  Service  Award.  Tafel 
was  honored  for  his  contribution  to 
better  communications  between  ICMA 
and  other  newspaper  industry  organi¬ 
zations  at  the  recent  annual  confer¬ 
ence  of  ICMA  in  Minneapolis. 
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the  Baltimore  Sun,  came  into  UPI  to  tell  Steve  Gerstel,  who 
wrote  the  main  leads  for  UPI,  along  with  Robert  Andrews, 
UPI  had  a  five-minute  beat  (and  much  more  information  than 
“Grandma,”  he  said). 

The  Dole  background  was  directly  attributable  to  John 
Braden,  who  wrote  a  650-word  Dole  perspective  that  UPI 
had  in  the  file,  which  was  rammed  right  out  on  the  B  and  A 
wires.  The  beat,  according  to  Ron  Cohen,  Washington  news 
editor  for  UPI  who  directed  the  day-to-day  convention 
coverage,  “allowed  us  (UPI)  to  hit  the  Tucson  Citizen  with  a 
six-paragraph  bulletin  for  its  early  p.m.  edition. 

Reporter  Martha  Mangelsdorf  ran  to  UPTs  all  com¬ 
puterized  newsroom  in  the  Municipal  Auditorium  seconds 
after  Carl  Ingram  phoned  about  12:15  p.m.  to  say  rumors 
were  sweeping  the  California  delegation  it  was  Dole.  She  had 
heard  it  on  local  ABC  Radio  Affiliate.  The  bulletin  was 
pegged  on  ABC’s  report. 

Grant  Dillman,  vicepresident  and  Washington  manager, 
and  Bill  Lyon,  vicepresident,  newspictures,  directed  the 
coverage  by  more  than  100  reporters  and  photographers  with 
supervision  by  managing  editor  Paul  Eberhart. 

AP  picks  exact  count 

The  Associated  Press’  on-the-nose  delegate  projection  for 
President  Ford  was  no  accident.  AP  predicted  1,187  votes 
for  Ford — exactly  the  outcome — and  the  wire  service  is 
proud  of  its  effort.  But  it  was  three  short  of  the  final  1,070 
tally  for  Ronald  Reagan. 

It  took  months  of  painstaking  work  by  AP  staffers  in 
Washington  and  in  every  state  to  produce  the  Ford  tally. 


said  Burl  Osborne,  assistant  chief  of  bureau  in  Washington. 
The  Job  of  coordinating  the  count  had  gone  to  Washington’s 
Dick  Barnes,  who  enlisted  Evans  Witt,  a  newsman  with 
computer  training,  from  the  Washington  assistant  team. 

Together,  starting  in  January,  they  advanced  the  project 
from  a  simple  count  to  a  sophisticated  computer  study  that 
also  could  produce  on  a  state-by-state  or  national  basis  much 
more  than  intentions  for  voting.  Also  learned  were  delegates’ 
preferences  for  vicepresident  or  second-ballot  presidential 
voting,  in  addition  to  breakdowns  of  the  delegations  by  sex, 
age,  occupation,  education,  income  and  racial  origins.  The 
computer  was  fed  continuous  studies  from  every  delegation, 
permitting  the  discussion,  in  national  stories,  of  differences 
between  Democrat  and  Republican  delegates  in  areas  such 
as  income  and  occupation. 

The  rules  for  counting  delegates:  only  those  delegates  who 
were  legally  bound  or  publicly  committed  to  vote  for  a  can¬ 
didate  were  listed. 

The  AP  count  did  not  include  “leaners”  and  did  not  in¬ 
clude  estimates  of  party  officials  or  hopes  of  campaign  man¬ 
agers.  AP  count  backtracked  only  when  a  delegate  changed 
his  or  her  mind.  That  accounted  for  three  votes  missing  from 
the  final  AP  tally  for  Ronald  Reagan:  one  delegate  who  was 
legally  uncommitted  voted  for  Reagan  anyway;  another 
voted  for  Reagan  despite  a  public  commitment  to  do  other¬ 
wise  and  a  third  refused  until  the  roll  call  to  disclose  a 
preference  for  Reagan. 

Covering  Ford-Reagan  required  more  staffing  than  in  New 
York:  an  advance  team  of  10  Washington  staffers  came  ear¬ 
ly.  Arrangements  were  supervised  by  Kansas  City  bureau 
chief  Fred  Moen  and  Mercer  Bailey,  with  roundups  by  Wal¬ 
ter  R.  Mears  and  Donald  M.  Rothberg.  Supervision  of 
coverage  was  by  Marvin  L.  Arrowsmith,  Washington  chief 
who  has  been  in  the  AP  press  section  of  every  party  conven¬ 
tion  since  1948. 


Modesto  Bee  goes 
mornings  in  Oct. 

The  Modesto  (Ca\.)Bee,  which  has  pub¬ 
lished  five  afternoons  and  Sunday  morn¬ 
ings  since  1958,  will  convert  to  all  morning 
publication  starting  October  4.  In  addi¬ 
tion,  the  paper  will  start  a  Saturday  edition 
beginning  October  9. 

“This  is  an  effort  to  better  satisfy  the 
needs  of  the  Modesto  area,”  said  C.  K. 
McClatchy,  editor  of  the  Modesto  Bee  as 
well  as  the  Sacramento  (Cal.)  and  the 
Fresno  (Cal.)  Bee.  “A  series  of  surveys 
demonstrated  there  is  a  preference  for 
a  morning  paper  in  the  Modesto  Bee’s 
circulation  area.  We  expect  an  increase 
in  circulations  as  a  result  of  the  change.” 

In  addition  to  the  new  publication 
schedule,  the  newshole  of  the  paper  will 
be  enlarged  to  permit  increased  news 
coverage,  particularly  sports  and  local 
news,  according  to  McClatchy.  The  full 
New  York  Stock  Exchange  daily  listings 
will  also  be  added. 

The  subscription  price  of  the  paper  will 
remain  at  $4  per  month,  giving  the  reader  a 
seven  day  a  week  paper  for  the  same  price 
now  being  paid  for  six,  McClatchy  said. 

The  Modesto  Bee  has  an  ABC  circula¬ 
tion  of  51,460  daily  and  56,920  Sunday. 
It  is  owned  and  operated  by  McClatchy 
Newspapers,  which  also  owns  the  Sac¬ 
ramento  and  Fresno  Bee  newspapers. 


Something  New 
Has  Been  Added 
To  the 

Capital  Scene 

You-And  Your 
Readers- 
Will  Find  it  in 


(^Mafianne  (^Mcan§ 
^ashingtoii 


Marianne  Means’  three-times-a-week  column  now  includes  a  week-end 
WASHINGTON  SIDESHOW  feature  that  gives  exclusive  glimpses  of  politi¬ 
cians  and  diplomats  with  their  public  guard  down.  It’s  the  kind  of  person¬ 
alized  reporting  readers  want  from  their  newspapers  today. 


To  learn  if  MARIANNE  MEANS’  WASHINGTON  is  still  available  in  your 
territory,  write  or  phone  Lewis  A.  Little,  National  Sales  Director. 


235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 
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Idaho  weekly  newspapers 
survive  Teton  Dam  collapse 


By  Jane  Levere 

Natural  disaster  does  not  bring  only 
destruction  in  its  wake. 

The  reconstruction  of  Rexburg,  Idaho, 
almost  totally  demolished  June  5  when 
the  Teton  Dam  collapsed  18  miles  away, 
is  a  case  in  point. 

It  has  been  over  two  months  since  the 
tragic  flood  struck  there,  inflicting  an  es¬ 
timated  S400 .000.000  worth  of  damage. 

The  town  is  mopping  up  still,  replan¬ 
ning  and  rebuilding  with  supplies  that, 
even  now,  are  most  limited. 

Rexburg  is  faced  with  an  almost 
superhuman  challenge:  the  flood  wiped 
out  95*%  of  its  business  district  and  709f 
of  its  residences. 

But  with  the  help  of  the  federal 
government  and  the  ingenuity  of  its  citi¬ 
zens.  it  is  determined  to  regain  its  pre¬ 
flood  economic  stability,  and  if  possible, 
to  grow  even  further. 

In  a  recent  interview,  Roger  Porter, 
editor  and  part-owner  of  the  Rexburg 
Standard  and  Journal  and  the  DuBois 
Enterprise-Citizen,  three  weeklies  serv¬ 
ing  Madison  County,  described  how,  de¬ 
spite  extensive  damage  from  the  flood, 
his  operation  has  continued. 

Caught  off-guard 

Rexburg,  according  to  Porter,  was 
caught  off-guard  when  the  dam  col¬ 
lapsed.  “1  had  heard  on  the  radio  that  the 
dam  was  breaking;  there  were  messages 
that  told  us  to  expect  two  to  three  feet  of 
water  in  the  north  part  of  the  city  and  six 
inches  to  one  foot  on  Main  Street.” 

Like  any  true  newsman,  when  he 
heard  these  predictions,  he  decided  to  go 
see  the  collapse  himself.  Hitching  a  ride 
with  a  friend  who  was  flying  over  the 
scene,  he  took  “lots  of  good  pictures, 
probably  the  most  expensive  pictures 
I've  ever  taken.” 

These  photos  turned  out  to  be  among 
Porter's  few  souvenirs  of  the  disaster, 
for  when  he  returned  to  Rexburg  he  dis¬ 
covered  his  plant  was  "completely  wiped 
out,”  the  building  709^  destroyed,  the 
presses,  typesetting  and  camera  equip¬ 
ment  ruined  completely. 

"Only  six  rolls  of  newsprint  left  out 
behind  the  building  on  top  of  a  pile”  es¬ 
caped  the  force  of  the  water,  he  recol¬ 
lected. 

Unhampered  by  these  handicaps,  Por¬ 
ter  has  published  the  Standard,  Journal 
and  Enterprise  Citizen  ever  since.  The 
three  weeklies  are  temporarily  one,  their 
normal  44  pages  combined  into  a  single 
16-page  issue. 

1  >  make  the  cut,  broadcast  wire  ser¬ 
vice  news  and  "a  lot  of  small  local 
20 


news"  have  been  eliminated  "because 
there's  not  enough  room  to  run  flood- 
related  stories.” 

A  number  of  problems  still  plague  him. 
including  difficulties  with  production. 

Porter's  staff,  working  out  of  a  small 
section  of  the  plant  left  relatively  undis¬ 
turbed  by  the  flood,  has  been  using 
rented  typesetting  equipment  and  bor¬ 
rowed  cameras  while  waiting  for 
replacements.  And  they  have  had  to 
bring  the  papers,  normally  printed  there, 
to  neighboring  Blackfoot  to  be  printed. 

Nor  has  the  fact  that  the  flood  washed 
out  all  roads  and  bridges  helped  speed 
recovery. 

"People  just  can't  get  in  here,”  Porter 
said,  "and  I'd  like  to  know  when  the 
roads  will  be  repaired.  No  one  from  the 
state  or  federal  government  will  take  re¬ 
sponsibility  for  what's  going  on  here.” 

Supplies  have  thus  been  late  in  reach¬ 
ing  Rexburg,  which  has  delayed  comple¬ 
tion  of  the  plant's  rebuilding. 

And  by  keeping  people  from  patroniz¬ 
ing  Rexburg's  stores  (the  town  was  for¬ 
merly  the  major  shopping  center  for  that 
section  of  Idaho),  the  road  washout  has 
adversely  affected  the  papers'  ad  linage, 
down  5&7c  in  June  and  July  from  the 
previous  year. 

Ads  that  have  run  have  appeared  ir¬ 
regularly,  according  to  Porter,  because 
Rexburg  stores  that  advertise  to  let  the 
public  know  they  are  open  have  sub¬ 
sequently  been  "swamped”  with  shop¬ 
pers  who  totally  deplete  their  inven¬ 
tories.  They  can't  advertise  again  until 
they  restock  their  merchandise,  which 
means  some  weeks  his  ad  staff  has  been 
"out  hustling,''  and  others  "dis¬ 
couraging”  advertisements. 

Another  problem 

Another  problem  has  been  competition 
from  a  new  shopper  started  after  the 
flood  by  a  former  Standard  and  Journal 
ad  salesman,  Shawn  Klingler.  The  12- 
page  Advisor  reaches  7,000  residents 
throughout  the  upper  Snake  River  Valley, 
Klingler  reports,  compared  to  the  12,000 
readers  of  Porter's  publications. 

Porter,  apparently,  is  not  fazed  by  any 
of  this.  His  circulation  is  slightly  up,  he 
said,  the  result  of  a  free  sampling  that 
had  to  be  done  to  reconstruct  lists  after 
his  Addressograph  equipment  was 
washed  out  by  the  flood. 

"When  we  stopped  giving  out  free 
copies,”  he  said,  “we  got  people  calling 
in  for  more.  When  we  said  we  couldn’t 
send  them  any  more  free  ones,  they  said 
to  give  them  a  subscription.” 


He  is  also  optimistic  about  the  future 
of  Rexburg's  shopping  district,  which  he 
predicts  will  make  a  major  comeback, 
good  for  both  the  town  and  the  weeklies. 

"I  think  the  market  will  be  the  shop¬ 
ping  center  it  was  and  then  some.  The 
major  chains,  like  Penney's,  are  all  talk¬ 
ing  about  rebuilding.  Everyone  wants  to 
rebuild  to  at  least  the  level  they  had  be¬ 
fore  and  then  some.” 

Competition  from  Klingler  is,  realisti¬ 
cally,  part  of  Porter's  view  of  the  future, 
but  it  does  not  seem  to  especially 
threaten  him.  “We’re  trying  to  assess 
how  (Klingler's)  shopper  will  go.  We're 
in  no  big  hurry  to  start  one  ourselves.  If 
the  advertisers  demand  a  wider  market 
than  we  now  provide  with  our  news¬ 
papers,  then  we'll  have  to  start  to  con¬ 
sider  (starting  a  shopper)  seriously.” 

Nothing,  in  fact,  has  diverted  him  from 
his  first  priority,  "to  get  our  own  news¬ 
papers  back  in  operation.” 

Obtains  a  loan 

The  Small  Business  Administration 
has  given  him  a  loan  to  finance  recon¬ 
struction  of  the  plant,  as  it  has  assisted  a 
number  of  other  Rexburg  businessmen. 
Porter  also  plans  to  eventually  make  a 
compensatory  claim  from  the  Bureau  of 
Land  Reclamation,  but  not  for  at  least  a 
year.  "I  wouldn't  want  to  have  the  back 
end  of  the  building  settle  down  after  (the 
claim)  was  made.”  he  said. 

The  burden  has  also  been  lightened  by 
a  special  "Rexburg  Standard  &  Journal 
Fund”  established  by  the  Idaho  News¬ 
paper  Association.  Soliciting  contri¬ 
butions  from  “anyone  who  can  help.” 
the  INA  has  raised  "around  $6,(K)(),''  a 
SI, 000  gift  from  Harte-Hanks  news¬ 
papers  the  biggest  contribution. 

The  week  of  August  22  is  Porter's 
target  date  for  a  return  to  normal  opera¬ 
tion.  “We're  going  to  have  a  big  open 
house,”  he  said,  "and  then,  with  the  rest 
of  the  town  scrambling  to  get  in  on  it,  a 
back-to-school  issue.” 

• 

Taconic  Press  buys 
four  N.Y.  weeklies 

Taconic  Press,  Inc.  has  purchased  four 
Dutchess  County  (N.Y.)  Suburban 
Newspapers — the  Hyde  Park  Townsman, 
the  Rhineheck  Examiner,  the  Red  Hook 
Observer  and  the  Dutchess  Suburban 
News — from  Peter  McGregor. 

Taconic  Press  is  headed  by  Peter 
Richards.  The  Townsman  will  continue 
publication,  but  the  other  weeklies  will  be 
merged  into  the  Taconic  Press  weeklies 
serving  the  same  communities.  Those  in¬ 
clude  the  Millbrook  Round  Table,  the 
Rinebeck  Gazette-Advertiser  and  the 
Pine  Plains  Register-Herald, 

W.  B.  Grimes  &  Co.,  media  brokers  of 
Washington,  D.C.,  handles  the  negotia¬ 
tions. 
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ITU-Guild  leaders 

(Continued  from  page  10) 

States,  the  convention  adopted  en¬ 
dorsement  of  the  candidacies  of  Jimmy 
Carter  and  Walter  Mondale  in  the  coming 
national  election. 

The  convention  also  approved  a  favor¬ 
able  report  of  the  laws  committee  to  peti¬ 
tion  Congress  to  conduct  a  study  leading 
to  the  establishment  of  automation  im¬ 
pact  insurance  to  assure  technologically 
displaced  employees,  beyond  retraining 
levels,  below  retirement  planes, 
economic  security  until  they  have 
achieved  salary  independence  in  alterna¬ 
tive  forms.  Employees  would  remain  on 
the  referred  compensation  system  until 
they  have  achieved  their  retirement  in¬ 
come  levels. 

Unanimous  approval  was  given  a  prop¬ 
osition  allowing  the  ITU  to  have  special 
representatives  on  organizing  to  improve 
organizing  throughout  the  international 
in  conjunction  with  local  union  organiz¬ 
ing  committees. 

In  unorganized  territory  and  in  offices 
over  which  the  local  union  has  no  juris¬ 
diction,  the  Executive  Council  may  au¬ 
thorize  representatives  of  the  ITU  to  ob¬ 
ligate  applicants  for  membership  who  are 
competent  workmen,  under  general  am¬ 
nesty  conditions. 


Delegates  went  on  record  as  opposing 
the  passage  of  Senate  Bill  1  in  any  form. 
Various  communications  media  groups 
have  acted  similarly.  The  New  York  ITU 
local  said  S-1  would  make  it  possible  to 
"frame  and  imprison”  and/or  fine  labor 
leaders  and  union  members  on  false 
charges  of  planning  or  executing  riot  ac¬ 
tions  during  strikes. 

Renewed  action  to  shorten  the  work 
week,  with  some  proposals  calling  for  a 
four-day  week  with  no  reduction  in  in¬ 
come  received  approval  of  the  conven¬ 
tion.  The  normal  work  week  is  37*/i 
hours.  The  proposal  adopted  would 
mean  a  30-hour  week.  The  convention 
action  allows  locals  to  renew  the  struggle 
for  shorter  hours  at  the  bargaining  table 
and  through  legislation  to  amend  the  Fair 
Labor  Standards  Act. 

Eliminate  overtime 

Numerous  locals  also  are  demanding 
that  in  negotiations  for  new  contracts 
mandatory  overtime  be  eliminated  to 
provide  more  job  opportunities  for  un¬ 
employed  members. 

The  convention  voted  to  join  all  those 
concerned  with  press  freedom  in  the 
hope  that  the  California  Supreme  Court 
will  set  aside  the  sentences  of  the  Fresno 
Four  (see  E&P,  Aug.  14,  page  6)  as  ac¬ 
complishing  "nothing  but  judicial  re¬ 
venge.”  Copies  of  the  resolution  will  be 
sent  to  the  4  newsmen  of  the  Fresno 


(Calif.)  and  McClatchy  Newspapers, 
which  owns  the  Bee. 

(The  Fresno  newsmen  have  been  sen¬ 
tenced  to  indefinite  terms  for  refusing  to 
disclose  the  source  of  a  story  about 
grand  jury  testimony  on  municipal  cor¬ 
ruption.) 

In  adopting  the  strikes,  lockouts  and 
defense  committee  report,  the  conven¬ 
tion  approved  the  committee’s  recom¬ 
mendation  that  all  local  unions  place  em¬ 
phasis  on  efforts  to  strengthen  communi¬ 
cations  with  all  unions  in  the  printing 
industry  to  detect  problem  areas. 

Noting  that  information  gathered 
through  such  efforts  should  be  forwarded 
to  the  ITU,  the  committee  said  that 
cooperation  of  this  nature  should  result 
in  averting  strikes  and  lockout  situations, 
as  has  been  demonstrated  through  con¬ 
certed  joint  efforts  with  the  Newspaper 
Guild. 

Formal  action  on  joint  efforts  of  the 
ITU-TNG  Task  Force  came  in  approval 
of  the  graphic  arts  unions  merger  com¬ 
mittee’s  report.  The  committee  said  that 
improved  lines  of  communication  be¬ 
tween  the  unions  have  been  instrumental 
in  the  avoidance  of  19  possible  strikes  or 
lockouts. 

Delegates  voted  unanimously  to  follow 
the  committee’s  recommendations  to 
"dovetail  and  mesh  operations  for  the 
purpose  of  accelerating  a  physical 
merger  as  soon  as  constitutionally  possi¬ 
ble.” 


Fra*  the  filcts  cm  risiiig  insurance  rates, 
call  State  Farm.  _ _ j 


Auto  insurance  rates  are  going  up  across  the  country. 
The  reasons  are  complex.  For  more  information, 
call  or  write  State  Farm  and  ask  for  our  insurance 
Backgrpunder  on  “Why  Insurance  Rates 
Are  Going  Op." 

We  have  Insurance  Backgrounders  Jjr 
on  many  insurance-related  topics  in  A 

the  news.  Once  you’re  on  our 
mailing  list,  we’ll  send  new 
ones  to  you  regularly.  For  m 
this  free  service,  call  us  at  m 
309-662-2625  or  write  to:  m 

Robert  Sasser 

Public  Relations  Department 

State  Farm  Insurance  Companies^V  IS 

One  State  Farm  Plaza 

Bloomington,  IL  61701 


EDITOR  &  PUBLISHER  for  August  28,  1976 


An  Editor  Comments  On  The  Harris  2500 


"Since  we've  been 
on  terminals, 

I  cant  abide 
the  thought  of 

a  typewriter."  -  Ron  Loremen 

Associate  Editor 
Quad  -  City  Times 

Ron  Lorenzen  wrote  stories  on  a  type-  That's  because  Harris  has  the  Series 

writer  for  40  years.  He  was,  in  his  own  2500  copy  processing  system  —  a  family  of 

words,  "the  kind  of  guy  management  had  four  controllers,  unique  terminals,  video 
to  overcome"  when  the  Quad- City  Times  layout  systems,  a  variety  of  peripheral  de- 
began  converting  to  video  terminals  two-  vices,  innovative  control  software,  and 
and-a-half  years  ago.  an  in-depth  support  program.  These  com- 

Now  Ron,  and  the  entire  news  staff  of  ponents  can  be  structured  to  meet  pre- 
the  80,000-circulation  Lee  paper,  use  the  cisely  the  requirements  of  almost  any 
Harris  editorial  terminals  to  write  better  newspaper.  And  the  Harris  know-how  in 
stories  faster.  "Going  to  the  terminals  has  newspaper  automation  assures  a  smooth 
given  us  the  same  improvement  in  copy  and  effective  implementation, 
quality  as  going  from  longhand  to  type-  Within  a  few  months,  your  reporters  can 

writers  did  for  our  predecessors,"  manag-  be  writing  better  copy.  Your  deskmen  and 
ing  editor  Dan  Hayes,  says.  editors  will  have  more  control  over  copy 

The  editorial  staff  of  the  Quad  -  City  quality,  copy  fitting,  late  deadlines  and 
Times  has  already  learned  what  many  fast  page  make-overs.  Your  classified  de¬ 

daily  newspapers  throughout  the  world  are  partment  will  be  able  to  take,  forecast  and 
just  now  discovering.  That  automation  of  bill  ads  faster  and  more  accurately.  And 
pre-press  copy  processing  functions  pro-  your  display  department  will  reduce  its 

vides  enormous  quality  and  productivity  mark-up,  keyboarding,  paste-up  and 
improvements  —  from  the  newsroom  typesetting  by  two-thirds, 

through  classified  and  display  advertising  The  Harris  2500  system;  it  does  a  lot 

operations  as  well.  more  than  make  typewriters  obsolete. 

And  when  it  comes  to  selecting  copy 
processing  systems,  Harris  is  the  choice  of 
increasing  numbers  of  newspapers,  from 
small  10,000-circulation  weeklies  to  the 
world's  largest  metropolitan  dailies. 


IHARRIS 


Harris  Corporation,  Composition  Systems  Division, 

2140  Troutman  Boulevard,  Melbourne,  Florida  32901  (305)  727-4790 


Harris  offers  more  capability 
to  more  newspapers  than 
any  other  sui^ier. 


Beth  Atkins,  has  been  named  fash¬ 
ion  editor  of  the  Nashville  Banner.  She 
is  a  1976  magna  cum  laude  graduate 
of  the  University  of  Tennessee,  Knox¬ 
ville,  where  she  received  a  bachelor's 
degree  in  languages.  Previously,  she 
attended  Brenau  College  in  Gaines¬ 
ville,  Georgia  and  was  editor  of  the 
college  newspaper. 

The  newly-elected  presidents  of  two 
leading  professional  journalistic  societies 
in  Cleveland  are  both  reporters  for  the 
Plain  Dealer.  Nan  BARNHOusEis  the  new 
chief  executive  of  Women  in  Communi¬ 
cations,  Inc.,  and  DonaldSabath,  head  of 
Sigma  Delta  Chi.  Society  of  Professional 
Journalists.  Both  are  long-time  Plain 
Dealer  staffers. 

*  *  ♦ 

James  H.  Zinn — to  retail  advertising 
manager  of  the  Bradenton  (Fla.)  Herald 
from  retail  ad  bureau  sales  manager  for 
the  St.  Petershnrf;  Times,  where  he 
supervised  Bradenton,  Clearwater  and 
New  Port  Richey  bureaus. 

*  *  + 

Robert  P.  Dalton — appointed  As¬ 
sociated  Press  chief  of  bureau  in  Little 
Rock,  succeeding  Bob  Starr,  who  is  re¬ 
signing  to  become  writer  in  residence 
and  journalism  instructor  at  the  Uni¬ 
versity  of  Arkansas. 

Warren  Robert  Weller — appointed 
chief  of  bureau  in  Anchorage,  Alaska, 
succeeding  Patricia  L.  Bartimus — 
reassigned. 

*  *  * 

William  Endicott — named  chief  of  the 
Los  Angeles  Times  San  Francisco 
bureau,  replacing  Daryl  Lembke,  who 
will  become  political  writer  for  the  Times 
Orange  County  edition.  In  another 
bureau  change,  David  Johnston  replaces 
Phil  Hager,  transferred  to  the  Wash¬ 
ington,  D.C.,  bureau. 

Endicott  joined  the  Times  in  1%7,  first 
with  the  Orange  County  staff,  and  re¬ 
cently  with  the  Sacramento  bureau.  He 
was  city  editor  for  the  Sacramento 
(Calif.)  Union  and  Modesto  (Calif.)  Bee 
and  reporter  for  the  Louisville  Courier- 
Journal. 


Johnston  came  to  the  Times  in  July 
from  the  Lansing  (Mich.)  bureau  of  the 
Detroit  Tree  Press  and  also  was  a  reporter 
for  the  San  Jose  (Calif.)  Mercury  and 
News.  Lembke,  chief  of  the  San  Fran¬ 
cisco  bureau  since  its  opening  in  l%3, 
was  previously  with  the  Long  Beach 
(Calif. )  Press-Telegram . 

♦  *  tic 

The  following  staff  changes  have  been 
announced  in  the  Houston  Post  editorial 
division: 

Lynne  Millar,  news  editor — to  assis¬ 
tant  managing  editor;  John  Boudreaux,  an 
assistant  city  editor — to  city  editor. 

Edith  Honholt,  day  news  editor — to 
new  position  of  universal  editing  desk 
manager  and  Ernie  Williamson,  an  assis¬ 
tant  news  editor — to  news  editor. 

Jimmy  Woods,  special  writer — named 
editor  of  the  new  metro  staff.  C.  W.  Skip¬ 
per,  tv-radio  editor — promoted  to  new 
position  of  amusements  editor. 

John  Petty,  oil  writer — promoted  to 
assistant  city  editor.  Jim  Craig,  education 
writer — to  an  acting  assistant  city  editor. 
Charles  Reinken,  copy  editor — to  assis¬ 
tant  news  editor. 

Doug  Freelander,  former  city 
editor — reassigned  to  the  newly-formed 
metro  staff  and  Adren  Etheridge,  city 
desk  reporter — to  oil  writer. 

*  *  * 

Lloyd  Paseman — named  city  editor  of 
the  Eugene  (Ore.)  Register-Guard,  re¬ 
placing  Blaine  Newnham  Newnham  be¬ 
came  city  editor  in  the  spring  but  chose  to 
return  to  the  sports  department  as  editor. 
Paseman  has  been  an  assistant  city  editor 
for  a  year  and  before  that  coordinated  a 
program  to  bring  the  newsroom  into  elec¬ 
tronic  journalism  by  next  January. 

*  ♦  * 

Roderic  S.  Neno — replacing  Philip  K. 
Hanna  as  circulation  manager  of  the 
Ithaca  IN. Y.)  Journal. 

*  *  ♦ 

Summer  retirements  head  the  list  of 
personnel  changes  at  the  Greenfield 
(Mass.)  Recorder. 

They  include:  Wayne  A.  Smith,  as¬ 
sociate  editor,  47  years;  Delmar  P.  Ma- 
GooN,  business  manager,  49  years;  Henry 
OzDARSKi,  composing  room  superinten¬ 
dent,  45  years;  and  Robert  P.  Dolan,  Jr., 
news  editor,  31  years. 

They  have  been  succeeded  (in  that  or¬ 
der)  by  Glenn  A  Surrette,  formerly 
managing  editor;  James  Sutton,  formerly 
accountant;  Lawrence  Brocklesby, 
former  pressroom  superintendent  who 
becomes  production  superintendent;  and 
Charles  Ogren,  formerly  managing 
editor,  Los  Alamos  (N.M.)  Monitor. 

Other  changes:  Warren  J.  LeMon, 
reporter — resigned  to  attend  law  school; 
Susan  Tomer,  reporter-copy  editor  with 
the  Utica  (N.Y.)  Daily  Press, 
copyeditor;  and  Richard  Davis,  formerly 
editor  of  the  Brockport  (N.Y.)  Post,  re¬ 
porter. 


Newspeople 


Jim  McLain  is  one  of  Ventura  County, 
California's  best-known  and  most  re¬ 
spected  newspapermen.  He  writes  a 
twice-weekly  personal  column  for  the 
Ventura  County  Star-Tree  Press  in  the 
paper's  regular  news  section  and  another 
column  in  the  paper's  People  Section 
called  “Small  Talk,"  consisting  of 
stories  about  ordinary  persons  in  ordi¬ 
nary  situations.  Nothing  extraordinary 
about  this,  you  say?  Well,  you're  wrong. 

You  see,  the  34-year  old  McLain  is  blind, 
but  he  hasn't  let  it  stop  him  from  being  an  < 

award-winning  journalist  who  often 
“outscoops"  his  sighted  colleagues. 

The  Star-Free  Press'  managing  editor, 

Stan  Whisenhunt  told  us;  “McLain  is 
primarily  a  feature  writer  and 
columnist — one  of  the  finest  ones 
around.  His  copy  is  neater  and  easier  to 
work  with  than  it  was  when  he  was  only 
partially  blind — in  fact,  it's  even  cleaner 
than  that  of  many  others  in  this  business. 

He  writes  very  well  and  very  fast.  If  you 
didn't  know  he  was  blind,  you  sure 
couldn't  tell  it  from  his  performance. 

He's  a  great  reporter.  His  work  is  very 
original  and  he's  very  enterprising." 

Don  Stout,  editor  of  the  People  Sec¬ 
tion  in  which  McLain's  column,  “Small 
Talk,"  appears,  told  us:  “In  terms  of 
production,  he's  one  of  the  finest  repor¬ 
ters  on  the  entire  paper.  In  addition  to  his 
columns  his  human-interest  features  and 
news  items  appear  regularly  throughout 
the  paper.  His  way  of  writing  about 
people  seems  to  always  bring  them  to 
life.  He  can  *see'  what  people  are  really 
like  better  than  sighted  reporters,  it 
seems." 

Stout  pointed  out  McLain’s  quotes  are 
more  accurate  than  those  of  most  sighted 
reporters  because  he's  forced  by  his 
handicap  to  use  a  tape  recorder  to  record 
his  interviews. 

McLain  says  his  handicap  hasn't 
seemed  to  bother  his  interviewees  with 
vision.  “Sighted  persons  adapt  to  a  blind 
person  really  well.  Of  course.  1  don't  tell 


William  C.  Wieck — named  director  of 
administrative  services  for  the  Chicago 
Tribune.  Wieck,  formerly  was  assistant 
to  the  president  of  Booth  Newspapers, 
Inc.  and  director  of  production  and  re¬ 
search  for  Booth.  He  heads  up  the  new 
Tribune  editorial  and  classified  com¬ 
puterization  project. 

*  ♦  * 

William  L.  Sullivan  Jr — named  di¬ 
rector  of  communications  for  the  Na¬ 
tional  Micrographics  Association.  For¬ 
merly  director  of  public  relations  for  the 
American  Bankers  Association,  he  is  a 
veteran  newspaper/magazine  reporter 
and  editor  and  public  relations/public  af¬ 
fairs  executive. 
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people  over  the  phone  that  I’m  blind.  But 
when  they  see  me,  they  don't  seem  to  get 
uptight  at  all.” 

His  24-year  old  wife,  Linda,  he  says  is 
“a  big  help.”  Often  she  will  “read  me 
items  from  newspapers  that  lead  to  good 
stories — followup  pieces  or  feature 
interviews.” 


McLain  wasn’t  always  blind.  He  lost 
complete  vision  in  the  fall  of  1974  when 
the  retina  on  his  right  eye  detached  and 
surgery  failed  to  restore  it.  He  had  been 
partially  blind  since  1 1  when  he  lost  sight 
in  his  right  eye. 

“I’ve  been  a  reporter  ever  since  my 
graduation  from  California  Polytechnic 
in  San  Luis  Obispo,  ten  years  ago.  It’s  all 
I  have  ever  done — I  don’t  know  anything 
else.  So  1  was  determined  not  to  let  los¬ 
ing  my  sight  mean  the  end  of  what  1 
always  have  considered  to  be  the  best 
job  a  person  could  ever  want.” 

“When  McLain  started  in  March  1969, 
at  the  Star- Free  Press,  he  was  assigned 
to  the  switchboard.  He  was  fresh  off  the 
Hayward,  {Ca.)  Daily  Review  in  Alameda 
County,”  Whisenhunt  told  us.  “But  we 
made  him  start  at  ground  zero.  The  tele¬ 
phone  company  installed  a  special  board 
which  had  a  pulsating  button  on  the  in¬ 
coming  line  to  indicate  where  to  press  to 
answer  the  call.” 

To  ease  his  handicap,  his  colleagues 
now  spend  up  to  two  hours  every  day 
reading  the  newspaper  and  taping  news 
for  him.  This  unique  system  was  the 
brainchild  of  Charles  Thomas,  the  pa¬ 
per’s  executive  editor. 

Since  it  went  into  effect  a  year  ago, 
McLain  hasn’t  missed  listening  to  a  tape 
of  any  edition  of  the  paper. 

Despite  his  handicap,  McLain  is  op¬ 
timistic  about  life.  “In  fact,”  says  Mc¬ 
Lain,  “in  some  ways  the  handicap  has 
proven  to  be  a  blessing.  It’s  made  me 
work  harder  than  many  of  my  col¬ 
leagues.  And  that  seems  to  have  made  all 
the  difference.” 

By  John  Charnay 


Edward  J.  Laixy — Retired  from  assis¬ 
tant  vice  president,  American  Iron  and 
Steel  Institute,  after  46  years  in  news¬ 
paper  and  public  relations  work. 

♦  *  * 

Gail  Collins  and  Mark  Roth — named 
assistant  city  editors  of  the  Dayton 
(0\\\o)  Journal  Herald.  Collins  joined  the 
paper  in  1973  after  graduation  from  In¬ 
diana  University.  Roth  was  managing 
editor  of  the  Westport  (Conn.)  News  be¬ 
fore  joining  the  newspaper  in  1973. 

*  *  * 

Merrit  S.  Firmin,  former  managing 
editor  of  the  Greenville  (Miss.)  Delta 
Democrat-Times — to  editor  of  the  Biloxi 
South  Mississippi  Sun. 
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Jason  Thomas — appointed  fashions 
editor  of  the  Chicago  Sun-Times.  He  re¬ 
places  Barbara  Varro,  who  has  covered 
women’s  fashions  for  16  years  and  re¬ 
quested  reassignment  as  a  general  fea¬ 
tures  writer.  Thomas  has  been  reporting 
on  men’s  fashions  and  home  furnishings. 

*  ♦  * 

Chuck  Nau,  formerly  with  the  Chicago 
Tribune’s  Suburban  Trib,  joined  the 
Chicago  staff  of  Knight-Ridder  News¬ 
paper  Sales,  Inc.  He  is  the  son  of  Charles 
Nau,  veteran  ad  man  of  the  Chicago 
Sun-Times  and  Chicago  Daily  News. 

*  ♦  ♦ 

Bob  Williams,  veteran  sports  writer 
for  the  Indianapolis  Star,  elected  to  the 
Greater  Indianapolis  Bowling  Associa¬ 
tion  Hall  of  Fame. 

♦  ♦  ♦ 

D.  G.  Schumacher — from  editor  of  the 
Champaign-Urbana  (Ill.)  Courier  to  new 
executive  editorship  of  the  Alton  (III.) 
Telegraph. 

♦  *  * 

Rodney  Hannis — to  circulation  man¬ 
ager  of  the  Alton  (Ill.)  Telegraph  from 
assistant  manager.  He  replaces  Charles 
F.  Norton,  now  insurance  coordinator 
for  the  Telegraph. 

♦  ♦  * 

Dave  Butler — to  metropolitan  editor 
of  the  Carbondale  (Ill.)  Southern  Il¬ 
linoisan  replacing  Gary  Blackburn,  now 
owner  of  Village  Publications  of  At¬ 
wood,  III. 

*  *  * 

Wayne  Lee — named  editor  of  the  Simi 
Valley  (Calif.)  Enterprise  Sun  and  News. 
He  has  been  managing  editor  of  the 
Hutchinson  (Kan.)  News. 

ilfi 

Helen  Copley — elected  a  director  of 
Dart  Industries,  Inc.  She  is  chairman 
and  chief  executive  officer  of  the  Cop¬ 
ley  Press,  Inc.,  and  publisher  of  the  San 
Diego  Union  and  Evening  Tribune,  and 
she  is  also  on  the  board  of  directors  of 
the  Wells  Fargo  Bank  and  the  California 
Chamber  of  Commerce. 

*  9fc  * 

George  Boardman  has  been  named 
corporate  product  news  manager  at 
Ampex  Corporation,  Redwood  City, 
California.  Boardman  was  formerly  an 
account  executive  at  McKenna/Michel" 
Public  Relations,  Palo  Alto,  and  has  been 
a  reporter  for  the  Redw  ood  City  Tribune 
and  Electronic  News  and  also  business 
editor  and  city  editor  of  the  San  Mateo 
Times. 

♦  ♦  * 

Appointments  of  William  N.  Clark  as 
director  of  communications  of  Tribune 
Company  and  John  R.  Goldrick  to  suc¬ 
ceed  him  as  corporate  secretary  are  an¬ 
nounced.  Goldrick  will  continue  as  assis¬ 
tant  to  the  president. 


James  M.  Baysinger  has  been  ap¬ 
pointed  to  the  new  position  of  labor 
relations  manager  of  the  St.  Paul 
(Minn.)  Dispatch  and  Pioneer  Press. 
He  will  handle  eventually  all  negotia¬ 
tions  and  matters  associated  with 
labor  relations.  Baysinger  was  for¬ 
merly  manager  of  industrial  relations 
for  the  Washington  Star  and  before 
that  was  with  Thomson  Newspapers. 


Jeremy  E.  Sprague,  marketing  consul¬ 
tant  to  the  Audit  Bureau  of 
Circulations — to  leave  ABC  September 
15  and  spend  several  months  in  New 
Zealand,  where  he  will  pursue  personal 
and  business  interests.  At  the  Audit 
Bureau,  Sprague’s  assignment  has  been 
to  develop  a  new  service,  the  Newspaper 
Audience  Research  Data  Bank,  which 
was  declared  operational  on  a  limited 
basis  earlier  this  year. 

sjc  *  * 


Robert  L.  Marks,  associate  editor  of 
the  High  Point  (N.C.)  Enterprise — 
joined  Fairchild  Publications  as  bureau 
chief  for  Home  Furnishings  Daily.  He 
has  been  on  the  news  staff  of  the  Enter¬ 
prise  for  22  years. 

*  *  ♦ 


Dick  Milne,  reporter  for  the  Aberdeen 
(Wash.)  Daily  World — to  chief  of  the 
newspaper’s  Willapa  Harbor  news 
bureau  in  Raymond.  He  replaces  Jim 
Baker — resigned  to  enter  the  Gonzaga 
Univesity  School  of  Law. 

(Continued  on  page  26) 
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Paul  Dysart — to  editor  of  the  Keokuk 
(Iowa)  Gate  City,  replacing  the  late 
editor-in-chief  John  M  arion  He  will  also 
assume  Marion's  position  on  the  editorial 
board.  Dysart  has  been  editor  and  as¬ 
sociate  publisher  of  the  Reedshurfi  (Wis.) 
Times-Press  for  two  years  and  before  that 
was  editor  of  the  Chariton  (Iowa) 
Herald-Patriot  and  Leader. 

«  :fc  9(c 

The  Fresno  (Calif.)  Bee  has  announced 
several  personnel  changes; 

Harvey  J.  Hart,  former  classified 
manager — promoted  to  retail  advertising 
manager.  Former  national  advertising 
manager  Peter  Jones — now  classified 
manager.  Richard  Cruse,  a  national  ad¬ 
vertising  salesman — to  national  advertis¬ 
ing  supervisor.  Donald  H.  Jochens, 
composing  room  manager — now  assis¬ 
tant  production  manager. 

*  *  sic 

John  Vornholt — named  editor  and 
general  manager  of  the  Berea  (Ky.)  Citi¬ 
zen.  He  was  editor  of  the  Perry  Post  in 
Canton.  Ohio. 

sK  *  :|c 

Katherine  H  atch,  formerly  a  reporter 
for  the  Daily  Oklahoman,  more  recently 
correspondent  in  Mexico  for  U.S. 
magazines  and  newspapers — named 
press  secretary  for  G.  T.  Blankenship, 
former  Oklahoma  state  official,  now 
candidate  for  Congress. 

^  *  sic 

Robert  Roth.man,  former  staff  writer 
for  Today  in  Cocoa.  Fla. — named  assis¬ 
tant  metro  editor  of  the  Today  South 
Brevard  news  bureau.  Rothman  replaces 
Ron  Thornburg,  who  has  been  assigned 
to  the  national  news  desk. 

James  F.  Bouldin — named  promotion 
manager  of  Today  and  her  sister  papers. 
The  Melbourne  Times  and  Titusville 
Star-Advocate.  Bouldin  will  assist  Jay 
Clark,  public  service  director.  Bouldin, 
formerly  a  classified  salesman  for  Today, 
was  promoted  to  classified  display 
supervisor  in  February  1976. 

*  *  sfc 

Sandra  Bell — promoted  to  commun¬ 
ity  editor  of  the  Natchez  (Miss.)  Demo¬ 
crat.  She  moved  to  the  newsroom  two 
months  ago  from  a  secretarial  position. 
Her  husband  is  Democrat  sports  editor 
Dick  Bell. 

♦  *  * 

Barbara  O'Reilley — promoted  to 
manager  of  information  services  for 
Gannett  Co.,  Inc.  She  joins  the  recently 
reorganized  corporate  information  divi¬ 
sion  headed  by  Thomas  Curley,  director, 
and  will  coordinate  information  activities 
among  corporate  divisions  and  their 
nationwide  operations.  O’Reilley  has 
been  a  reporter  at  the  Rochester  (N.Y.) 
TimeslUnion  for  four  years  and  was  with 


Gannett  newspapers  in  Rockford,  111.  for 
a  year. 

♦  *  * 

Howard  Holcomb,  with  Hartford 
(Conn.)  Times  since  1967 — appointed 
sports  editor,  succeeding  Dennis  Ran¬ 
dall,  resigned  to  become  public  rela¬ 
tions  director  of  the  New  England  Whal¬ 
ers  Hockey  Club,  Hartford.  Holcomb 
was  previously  with  the  Torrington  Reg¬ 
ister,  Litchfield  Enquirer  and  Manches¬ 
ter  Herald,  all  in  Connecticut.  Randall, 
who  also  Joined  the  Times  in  1%7,  was 
earlier  with  the  Binghamton  (N.Y.) 
Press.  Pete  Zanardi,  who  also  joined 
The  Times  in  1967 — named  assistant 
sports  editor. 

*  ♦  ♦ 

Sandy  Smith — Camarillo  (Calif.)  Daily 
News  columnist  and  staff  writer — named 
editor  of  the  weekly  Fillmore  (Calif.) 
Herald.  Linda  Gabler  replaces  her  at 
the  Daily  News.  Gabler  previously 
worked  for  City  News  Service,  Los 
Angeles. 

*  ♦  * 

Stanley  Hamilton — to  executive  di¬ 
rector  of  the  Common  Carrier 
Conference — Irregular  Route,  an  affiliate 
of  the  American  Trucking  Association  on 
October  1.  From  1953  to  1957,  Hamilton 
was  a  reporter  for  the  Kansas  City  Star 
and  for  two  years  a  member  of  the  board 
of  governors  of  the  National  Press  Club. 
Since  then  he  had  been  an  associate 
editor  of  Traffic  World  Magazine,  first 
director  of  the  publications  staff  of  the 
U.S.  Department  of  Transportation,  and 
director  of  public  affairs  for  the  National 
Association  of  Motor  Bus  Owners. 


Commerce  Sec.  Elliot  L.  Richardson 
(left)  congratulates  Chicago  Sun-Times 
investigative  reporter  and  columnist 
Roger  Simon  for  winning  the  American 
Bar  Association's  Silver  Gavel  award  for 
the  second  consecutive  year.  Simon, 
who  accepted  the  award  at  the  recent 
ABA  convention,  was  honored  for  a 
series  of  articles  on  plea  bargaining. 


Ian  Cohen — appointed  market  data 
manager,  a  new  position  in  the  advertis¬ 
ing  department  of  the  St.  Louis  Globe- 
Democrat.  Cohen,  manager  of  advertis¬ 
ing  services  since  January,  1974,  will  be 
in  charge  of  sales  promotions  presenta¬ 
tions. 

Mrs.  Shirley  Jones,  seven  years  with 
the  Biddle  Advertising  Agency,  has 
joined  the  Globe-Democrat  as  manager 
of  Advertising  Services. 

♦  ♦  * 

Reorganization  of  its  advertising  ser¬ 
vices  and  dispatch  departments  has  been 
announced  by  the  morning-Sunday 
Hartford  (Conn.)  Courant,  the  move 
geared  to  improve  processing  of  ad  proof 
corrections  and  ad  pick-ups. 

Gene  Hattin,  with  the  newspaper  26 
years,  most  recently  as  ad  services  man¬ 
ager,  assumes  direction  of  the  new  de¬ 
partment  to  be  known  as  ad  services. 

Lester  C.  Butler,  with  the  Courant  23 
years,  most  recently  as  dispatch  man¬ 
ager,  takes  over  the  newly-created  title 
of  assistant  ad  services  manager. 

*  ♦  9iC 

Linda  Rasmussen — moved  from  the 
reporting  staff  of  the  Lewiston  (Idaho) 
Morning  Tribune  to  the  weekly  Pullman 
(Wash.)  Herald.  Rasmussen  was  editor 
of  the  University  of  Idaho  (student)  Ar¬ 
gonaut,  before  joining  the  Tribune  in 
1974. 

*  *  * 

Henry  H.  Hornsby,  editor  of  the 
Lexington  (Ky.)  Leader — retired.  He 
began  with  the  Leader  in  1938  as  a  cor¬ 
respondent  and  became  a  city  staff 
member  in  1940.  Hornsby  will  continue 
to  write  a  Sunday  column  for  the 
Herald-Leader  and  a  weekly  column  for 
the  Leader. 

Also  retiring  from  the  Lexington 
newspapers  in  Thomas  L.  Adams,  vice- 
president  and  business  manager  of  the 
Lexington  Herald-Leader  Co.  Adams 
started  as  circulation  director  in  1936 
after  working  in  a  similar  capacity  with 
the  old  Louisville  Herald-Post. 

*  *  * 

Ed  Laborwit,  investigative  reporter  for 
the  Decatur  (Ga.)  News/Sun — winner  of 
the  Public  Service  in  Reporting  Award 
from  Dixie  Business  Magazine. 

*  *  * 

John  Van  Gieson — appointed  As¬ 
sociated  Press  correspondent  at  Tal¬ 
lahassee,  succeeding  Jere  N.  Moore, 
who  resigned  to  become  Tallahassee 
bureau  chief  for  the  JacLsonville  Florida 
Times-Union. 

*  *  * 

Harold  Ruddle  has  been  appointed 
pre-press  manager  for  the  Detroit  Free 
Press  with  direct  responsibility  for  the 
composing  room,  engraving  and 
sterotype  departments.  In  addition,  he 
will  be  in  charge  of  the  advertising  ser¬ 
vice  department.  Ruddle  joined  the  Free 
Press  in  1973  as  composing  room 
superintendent. 
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The  film  must  get  through — | 
via  ambulance  if  necessary 

By  Lenora  Williamson 

Two  Nikon  cameras  with  additional  lenses,  a  New  York 
Daily  News  walkie-talkie  outfit,  and  a  helicopter  all  sank 
together  like  a  rock  in  the  Atlantic  Ocean  when  the  aircraft 
hit  the  water,  but  photographer  and  pilot  managed  to  get  out 
the  open  doors  and  rise  to  the  surface  in  their  flotation  vests. 

In  an  ambulance  on  the  way  to  the  hospital,  after  having 
been  quickly  rescued  by  a  passing  boat.  News  photographer 
William  LaForce  felt  a  big  lump  beneath  him.  It  was  the  first 
roll  of  film  he  had  shot  on  a  garbage  search  assignment  off 
the  New  Jersey  coast.  He  had  put  the  film  in  his  pocket  when 
reloading  one  camera. 

LaForce  knew  the  film  was  saturated  with  salt  water  and 
that  the  image  might  be  lost  in  four  hours  time  it  would  take 
to  get  it  to  New  York  for  developing.  He  asked  the  ambu¬ 
lance  attendant  en  route  to  Southern  Ocean  County  Hospi¬ 
tal,  Stafford  Township,  if  there  were  any  local  newspapers 
with  darkroom  facilities. 

After  the  pilot,  Dan  Miele,  and  LaForce  were  deposited  in 
the  emergency  room,  the  film  went  via  ambulance  to  the 
Beach  Haven  Times. 

Along  went  instructions  to  wash  the  film  first  in  fresh 
water  and  then  increase  the  development  in  D76  for  one  full 
minute  to  increase  contrast. 

LaForce  was  emerging  from  the  x-ray  room  on  the 
stretcher  with  a  diagnosis  of  crushed  vertebra,  when  the 
developed  and  dried  film  was  brought  to  him  by  Frank  Krol 
of  the  Times. 

LaForce  used  the  x-ray  viewing  screens  to  edit  the  photos, 
still  fiat  on  his  back.  This,  however,  was  the  first  time  he,  as 
chief  photographer  usually  editing  film  every  afternoon  on  a 
light  box  for  the  next  day's  editions,  had  to  do  it  flat  out  on  a 
stretcher. 

Pilot  Miele,  unhurt  but  clothes  still  dripping  sea  water, 
stood  by  for  dictation  of  captions  and  cropping  instructions. 
He  arranged  for  the  salvaged  film  to  be  flown  to  Morristown 
(N.J.)  Airport,  where  News  photographer  Bill  Stahl  rushed  it 
to  the  West  Orange  office  for  transportation  to  New  York. 
The  first  edition’s  5  p.m.  deadline  was  met. 

LaForce  was  assigned  to  photograph  a  10-mile-long  mass 
of  floating  garbage  that  had  been  washing  up  on  the  coastal 
beaches.  The  mission  was  completed  when  the  helicopter 
suddenly  lost  power  and  crashed  at  10:30  a.m.  off  Long 
Beach  Island  August  5. 

Recuperating  at  his  home 
in  Mountain  Lakes,  LaForce 
happily  reported  to  E&P  this 
week  he  had  just  been  able 
to  walk  to  the  end  of  the 
block  nattily  attired  in  a  new 
corset  binding  his  injured 
back.  He  expects  to  be  back 
on  the  job  around  mid- 
September. 

Before  joining  the  News 
three  years  ago,  he  had  been 
with  the  Baltimore  Sim  12 
years,  the  last  five  as  photo 
director.  While  attending 
Johns  Hopkins  University 
daytime  LaForce  got  his  in¬ 
itial  job  as  a  night  baseball 
photographer  for  the  Sun. 

After  graduation  in  industrial 
management,  he  worked  a  masters  in  liberal  arts  at 

days  at  the  Sun  and  finished  night,  also  at  John  Hopkins. 
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Promote  your  newspaper  COLOR 
in  the  medium  responsibie  for 
600%  COLOR  iinage  growth 


published 

SEPTEMBER  25 ,1976 


featuring  the  winners  of  E&P's 

20th  Annual  Color 
Awards  Competition 
with  features  on  color 
reproduction  and  creativity, 
editorial  color,  and 
color  results! 

E&P’s  annual  Color  Awards  Competition  and  the 
special  issue  announcing  the  winners  have  been 
an  important  motivating  force  in  raising  the 
standards  of  newspaper  color  reproduction  and 
creativity  for  twenty  years.  Take  advantage  of 
the  color-oriented  editorial  content  and  special 
distribution  of  this  year’s  Color  Awards  issue 
by  reserving  your  advertising  space  now. 

Deadline  for  space  reservations:  Sept.  9 
Deadline  for  advertising  copy:  Sept.  14 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 


Ad  scene _ 

Year  round  CAM  program 


By  Dan  Lionel 


The  Southern  Classified  Advertising 
Managers  Association  (SCAMA).  like 
most  regional  CAMs'  organizations 
holds  an  annual  business  conference. 
From  these  meetings  stem  countless 
profit  building  ideas  which  CAMs 
implement  when  they  get  back  to  their 
shops.  The  ever  growing  popularity  of 
these  meetings  attest  to  their  effective¬ 
ness.  But  what  happens  to  the  idea  fac¬ 
tory  between  annual  meetings? 

Marvin  C.  Veal.  Jr.  CAM  at  the  Dallas 
(Tex.)  Morning  News  and  a  SCAMA  of¬ 
ficer  outlined  for  E&P  the  new  SCAMA 
program  designed  to  provide  year  round 
assistance  for  CAMs.  It's  called 
"SM.AP."  SMAP,  Veal  says,  is  now  in 
full  swing  for  SCAM.A  members,  but  he 
believes  it's  a  program  that  could  well  be 
adopted  by  other  newspaper  industry  or¬ 
ganizations. 

The  SCAM.A  Management  Assistance 
Program  is  basically  a  year  round  co¬ 
operative  educational  “buddy-system" 
plan.  SC.AMA  members  are  offered 
assistance  through  SM.AP  by  simply 
writing  or  phoning  one  of  four  area 
chairpersons.  Three  categories  of 
assistance  are  available  through 
SMAP: 

1.  .\n  Idea  Exchange  Service.  SCAMA 
members  may  request  information  rela¬ 
tive  to  special  sections,  rate  card  con- 
stmction.  forms,  specific  computer  re¬ 
ports.  budget  forms  for  training  aids. 

2.  SCAMA  CAMS  may  request  on-site 
assistance  with  classifications,  rates, 
phone  sales  development,  budgets  or  de¬ 
partmental  controls.  Nearby  CAMS  will 
visit  the  CAMS  requesting  such  assist¬ 
ance  and  there  is  no  fee.  Only  routine 
travef  expenses  are  required. 

3.  A  Speakers  Bureau.  SCAMA 
CAMS  may  request  another  CAM  as  a 
speaker  for  realtor,  mobile  home,  auto 
association  meetings,  etc.  Again,  there  is 
no  fee.  just  travel  expenses. 

Through  July,  notes  Veal.  47  CAMs 
have  responded  to  the  request  for  con¬ 
tributions  to  the  idea  exchange  library. 
Forty-one  CAMs  have  signed  up  to  assist 
in  visiting  other  CAMs.  and  in  partici¬ 
pating  in  the  Speakers'  Bureau.  Already 
15  SCAMA  CAMS,  one  state  press  as¬ 
sociation  and  one  supplier  have  re¬ 
quested  SMAP  assistance. 

SMAP  Chairman  is  Jake  Brinson, 
CAM  of  the  Wilmington  (N.C.)  Star- 
News.  Area  chairpersons,  their  geo¬ 
graphical  jurisdiction  and  contact  points 
are  as  follows: 

Area  I — John  Stein,  Landmark  Com¬ 
munity  Paper,  Shelbyville,  Kentucky 
40065.  Phone.  502  633-4334.  (Virginia, 
West  Virginia,  Kentucky,  Tennessee, 
Missouri  and  Maryland.) 


Area  II — Bill  Gardner.  News  &.  Ob¬ 
server.  Box  191  Raleigh.  N.C.  27602. 
Phone  919  821-1234.  (North  Carolina, 
So.  Carolina  and  Georgia.) 

Area  ill — Bill  Backvoid.  Adver¬ 
tise  r-Joarnal,  P.  O.  Box  2488  Mont¬ 
gomery.  Alabama  36102.  Phone.  205 
262-1611.  (Alabama.  Louisiana  and 
Florida.) 

Area  IV — Ed  Stanley.  Oklahoman  & 
Times,  Oklahoma  City.  Okla.  73125. 
Phone  405  232-3311.  (Oklahoma,  Texas 
and  Arkansas.) 

CLASSIFIED  AD  NOTES: 

In  its  most  recent  monthly  bulletin  the 
prestigious  Employment  Management 
Association  reported  on  a  survey  of 
‘Employment  Procedures'  among  its 
members,  w  ho  include  top  personnel  of¬ 
ficials  of  virtually  every  leading  U.S. 
corporation.  Here  are  some  of  the  high¬ 
lights: 

Question:  What  are  your  major  sources 
for  recruiting  and  hiring  personnel  for 
non-exempt  positions? 

Percentage  of  responding  companies 
using  each  employment  source:  89.39f 
Advertising;  61.29?  Employment  Agen¬ 
cies;  92.49?  Employee  referrals;  34.3'^ 
U.S.E.S. 

Eor  Exempt  positions? 

93.29?  advertising;  80. 6^^  agencies; 
95.99?  Employee  referrals;  15.79? 
U.S.E.S. 

Question:  What  publications  have  pro¬ 
ven  your  best  source  of  exempt  hires? 
93.4^  Local  Newspapers;  64.9*^?  Na¬ 
tional  newspapers;  31.29?  Trade  publica¬ 
tions. 

Question:  Do  you  use  blind  box  numbers 
advertisements? 

76.89?  Yes;  21.19?  No;  2.19?  No  answer. 
*  ♦  * 

TONGUE-IN-CHEEK-CLASSIFIED 

A  playful  CAM  of  the  Huntington 
(L.l.)  Pennysaver  Group  inserted  this  ad 
in  a  recent  issue; 

"For  Sale-One  Gitzensnorker  (Green) 
with  power  flacker,  2  matching  fram- 
melists  including  automatic  bleem.  Re¬ 
cently  overhauled  from  side  to  side.  Sac¬ 
rifice  for  quick  sale.  S83.20.  Write  D.F. 
Box  662,  Huntington.  N.Y." 

Some  of  the  responses  showed  that  ( 1 ) 


People  closely  read  the  want  ads  and  (2) 
their  sense  of  humor  is  on  a  par  with  the 
publishers.  Here  are  a  few  excerpts  trom 
their  letters:  "Mid-East  client  seeks 
world  wide  franchise  rights  .  .  .  will 
show  you  gold"  .  .  .  "Would  you  con¬ 
sider  mating  yours  and  mine.  You  can 
have  pick  of  litter."  .  .  .  "Glad  you 
overhauled  it  side  to  side  since  four  ruf- 
lex  stabilizer  slips  out  when  Gutzen- 
snorker  is  upside  down."  .  .  .  "Do  you 
take  Bank  Americard  or  Master- 
charge?”  ...  "1  suspect  your  too  low 
price.” 


Florida  papers  will 
convert  to  DiLitho 

fhe  Elorida  Publishing  Company's 
TIorida  I imes-Union  and  Jacksonville 
Journal  has  purchased  56  Dahlgren  Dam¬ 
pening  Systems  to  con  vert  to  direct  lithog¬ 
raphy. 

The  agreement  calls  foi  the  conversion 
of  three  HOE  (eleven  year  old)  Color  malic 
presses,  with  a  total  of  22  printing  unit  sand 
12  color  decks.  Combined  circulation  is 
about  2(M).(KM). 

Scheduled  to  be  completed  by  Januar  y 
15.  1977,  it  is  Dahlgren's  3()th  conver  sion. 
Dahlgren  has  converted  25  daily  news¬ 
papers  in  the  U..S..  plus  one  in  Bogota. 
Colombia:  Montreal.  Canada;  two  in 
Great  Britain,  and  one  in  France. 

The  contract,  signed  by  publisher  J.  J. 
Daniel  in  Jacksonville  and  Harvey  Dahl¬ 
gren  of  Dahlgren  Manufacturing  Com¬ 
pany  in  Dallas,  culminated  a  two-year 
investigation  of  different  Di-l.itho  sys¬ 
tems  and  plastic  plates  by  the  Jacksonv  ille 
dailies. 

A  spokesman  for  Florida  Publishing 
Company  said  that  Dahlgren's  guar  antee 
"to  provide  printing  quality  equal  to  or 
better  than  the  quality  currently  being 
printed"  on  the  newspapers  present 
equipment  was  the  deciding  factor  in  their 
ultimate  selection  of  a  dampening  system 
for  direct  lithography. 

I  he  "lock  and  key"  contr  act  calls  for 
supplying 488  Beech  "No-Mov"  saddles, 
copper  plating  of  ink  drums  on  all  press 
units,  plumbing  and  electr  ical  work,  pr  o¬ 
viding  ancillary  equipment,  and  installa¬ 
tion. 

Dahlgren  will  also  provide  pre¬ 
installation  training  in  Dallas,  as  well  as 
training  in  Jacksonville. 


Antenna  campaign  Free  auto  news 


Antenna  Specialists  Co.,  producer  of 
CB  radio  antennas,  will  buy  a  52-week  ad 
campaign  on  sports  and  news  programs 
on  network  radio.  Wyse  Advertising  of 
Cleveland  is  the  agency  handling  the  $2 
million  campaign,  which  was  reported  to 
be  the  largest  in  the  company's 
23-year  history. 


A  weekly  clip  sheet  of  automotive 
news  and  features  is  being  offered  fr  ee  of 
charge  to  daily  and  weekly  newspapers 
by  the  National  Automobile  Dealers  As¬ 
sociation.  The  kit  offers  a  Washington 
column,  a  car-care  column  and  several 
short  feature  articles  of  interest  to  the 
motoring  public. 
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House  Beautiful  Magazine  and  author  of 
40  books  on  gardening  and  plants,  has 
signed  a  contract  with  King  Features  to 
write  a  weekly  column,  “Plants  in  the 
Home,”  scheduled  for  initial  release 
September  1 1 . 

The  plant  column  will  be  geared  to 
both  the  novice  and  expert  gardener,  il¬ 
lustrated,  and  will  give  information  on 
decorating  with  plants  and  advice  on 
their  care.  Each  release  ends  with  a  brief 


Syndicates 


_ _ _ 


By  Lenora  Williamson 


Q  &  A  format  “House  Call.” 

Clients  will  receive  an  advance  list  of 
upcoming  topics  to  allow  advertising  de¬ 
partments  to  work  with  retail  outlets  to 
make  sure  plants  discussed  are  in  stock. 
King  president,  J.  F.  D’Angelo,  says 
that  the  feature  can  help  newspapers  lure 
the  37  million  hobbyists  in  America,  as 
well  as  advertisers  in  the  $6  billion-a- 
year  indoor  gardening  business. 

McDonald  has  been  in  gardening  most 
of  his  life.  At  14,  he  founded  a  national 
society  for  the  gloxinia  and  five  years 
later  was  one  of  the  founding  editors  of 
Flower  and  Garden  Magazine.  He  is  also 
founder  and  editor  of  Popular  Gardening 
Indoors  Magazine.  His  book,  “The 
World  Book  of  House  Plants,”  sold 
more  than  one  million  copies  and  his 


Elvin  McDonald 

latest  is  “Plants  as  Therapy.”  The  gar¬ 
den  editor  is  also  a  popular  lecturer 
across  the  country. 

»ic  9|c  * 

“Education,  U.S.A.”  is  a  special 
series  available  through  Newspaper  En¬ 
terprise  Association’s  feature  news  ser¬ 
vice  in  time  for  back-to-school  pages.  It 


details  problems  and  promises  of  the 
educational  system. 

*  *  * 

Another  back-to-school  feature  is  from 
the  Chicago  Tribune-New  York  News 
Syndicate  as  a  five-part  series  titled 
“The  Coming  of  School”  by  Dr.  Saul 
Kapel.  Kapel  is  the  New  York  Daily 
News  columnist  who  writes  nationally  on 
parent-child  relationships.  For  the  series 
he  talks  about  key  problem  areas  be¬ 
tween  parent,  child,  and  teacher. 

*  *  * 

Ruth  Winter,  Los  Angeles  Times  Syn¬ 
dicate  columnist,  is  author  of  a  new 
book,  “Triumph  Over  Tension:  One 
Hundred  Ways  to  Relax.”  The  syndicate 
is  offering  a  5-part  series  of  excerpts  for 
exclusive  publication  in  newspapers, 
starting  August  29,  or  after. 

The  series  by  Mrs.  Winter,  who  writes 
in  the  medical/health  area  for  her  column 
“You,”  is  directed  at  the  lay  reader  with 
the  first  part  telling  what  tension  is  and 
including  a  quiz.  In  subsequent  articles, 
Mrs.  Winter  takes  a  cold  look  at  tran¬ 
quilizers,  anti-depressants  and  over-the 
counter  panaceas,  causes  of  tension;  use 
of  leisure  time;  and  finally  25  specific 
methods  of  reducing  tension. 

Mrs.  Winter’s  book  from  which  the 
series  is  adapted  is  published  by  Grosset 
and  Dunlap. 

9ic  ^ 

(Continued  on  page  31) 


CLIP  AND  SAVE 


For  fans  and 

fanatics,  young  and 

old.  It's 

1.  Exciting 

2.  Attractive 

3.  Informative 

4.  Once  a  week  for 
28  weeks  (through 
the  Super  Bowl) 

5.  Camera-ready 

6.  Available  in  3- 
column  (shown)  or 
5-column  strip. 
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SAFETY  BLITZ 

(©  1976  by  United  Feature  Syndicate  Inc 


The  safety  blitz  is  the  most 
daring  of  all  defensive  plays. 
All-pro  Cliff  Harris  of  Dallas 
demonstrates  it  here  against 
quarterback  Fran  Tarkenton 
of  Minnesota,  forcing  him 
to  pass  wildly.  Dick  Anderson 
of  the  Miami  Dolphins  says, 
"When  I  blitz,  I  go  with  the 
snap  hoping  to  get  a  clear 
shot  at  the  quarterback.  If  he 
sees  it  coming -and  Joe 
Namath  (of  the  New  York 
Jets]  has  been  very  good  at 


this— he  can  check  off  and 
dump  a  pass  into  the  area 
you’re  supposed  to  be  cov¬ 
ering.  ”  Frank  (Pop)  Ivy  of 
the  St.  Louts  Cardinals  and 
his  safetyman,  Larry  Wilson, 
probably  invented  the  safety 
blitz  in  1961. 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street,  New  York,  N.Y.  1 001 7,  (21 2)  682-3020 
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How  ‘May  is  Car  Care 
Month’  can  sell  ads 

Bv  Terrv  I.  Miller 

40.000  retail  outlets  typlified  by  Sears, 


The  Automotive  Parts  &  Accessories 
Association  can  help  YOU  increase  your 
linage — if  you  will  help  us. 

Four  years  ago.  APAA  and  Popular 
Mechanics  combined  to  provide  APAA's 
retail  and  manufacturer  members  with 
the  automotive  industry's  only  national 
consumer  promotion — “May  is  Car  Care 
Month."  APAA  supplies  member- 
retailers  with  promotional  materials  and 
product  art  and  copy  from  participating 
manufacturers.  These  retailers  and 
manufacturers  are  listed  in  the  Car  Care 
Guide  section  of  Popular  Mechanics 
Magazine's  May  issue. 

For  1976,  the  fourth  year  of  the  Car 
Care  Month  program.  APAA  decided  to 
extend  this  promotion  to  include  news¬ 
paper  participation.  We  had  hoped  for 
participation  from  a  minimum  of  40 
newspapers  and  a  maximum  of  100.  We 
ended  with  more  than  400  newspapers. 

The  Automotive  Parts  &  .Accessories 
Association  is  comprised  of  volume  re¬ 
tailers  and  manufacturers.  We  have  such 
retail  members  as  Sears.  Ward,  Penney. 
Zayre,  Western  Auto,  Guarantee  Auto 
Stores.  Pep  Boys,  True  Value  Hardware. 
Dart  Drug  and  many  others  who  would 
be  categorized  as  volume  retailers. 

We  also  represent  their  suppliers: 
Champion  Spark  Plug,  Du  Pont,  Union 
Carbide,  and  others.  About  nine-tenths 
of  our  members  are  small  companies 
you've  never  heard  of. 

Because  of  the  nation's  economy, 
readers  are  keeping  their  cars  longer. 
Last  year,  Wi  million  fewer  cars  were 
junked.  The  result  was  increased  parts 
and  service  sales  for  everybody  in  the 
business.  Although  newspapers  had 
fewer  ads  from  Detroit,  newspapers 
should  have  had  more  ads  from  the 
half-million  local  parts  and/or  service 
outlets.  These  half-million  outlets  are  di¬ 
vided  into  two  segments — the  traditional 
market  and  the  volume  retail  market. 

Typically,  in  the  traditional  market, 
the  manufacturer  sells  to  a  warehouse 
distributor,  who  sells  to  a  jobber  (a 
wholesaler),  who  sells  to  service  stations 
and  garages.  Many  of  these  jobbers  sell 
at  retail  as  well  as  wholesale  today  be¬ 
cause  they  have  seen  the  number  of  ser¬ 
vice  stations  drop  from  250,000  to  under 
200,000  in  the  past  few  years.  And  many 
of  the  remaining  service  stations  are 
quickly  being  converted  to  self-service 
operations.  In  addition,  the  jobbers’ 
wholesale  business  has  been  hurt  by  the 
growth  of  the  do-it-yourself  market. 

The  other  segment,  volume  retailing, 
which  APAA  represents,  is  comprised  of 
30 


by  Western  Auto,  by  True  Value  Hard¬ 
ware,  and  by  various  drug  chains,  home 
centers  and  an  increasing  number  of 
supermarket  chains. 

This  channel  of  distribution  differs 
considerably  from  that  of  the  traditional 
market.  Here,  you  have  the  manu¬ 
facturer  selling  directly  to  the  retailer. 
Prices  to  consumers  are  lower  because 
we  have  eliminated  two  steps — the  dis¬ 
tributor  and  the  wholesaler,  and  the  re¬ 
tailer  buys  in  tremendous  volume  for 
each  store. 

By  participating  in  “May  is  Car  Care 
Month,"  newspapers  have  something  to 
offer  to  both  the  traditional  and  volume 
retail  segments. 

We  will  furnish  editorial  and  promo¬ 
tional  materials,  lists  of  participating  re¬ 
tailers  and  manufacturers,  and  product 
art  and  copy  in  the  form  of  repro  proofs. 

We  will  tell  which  products  have  co-op 
advertising  support  available  and  what 
requirements  are  necessary  to  obtain 
these  funds. 

Getting  co-op  ads  from  a  volume  re¬ 
tailer  is  much  easier  because  the  retailer 
deals  directly  with  the  manufacturer.  By 
comparison,  the  traditional  market  re¬ 
quires  that  you  go  through  a  number  of 
levels. 

Some  of  these  co-op  funds  are  based 
on  a  percentage  of  sales  and  some,  on  a 
percentage  of  the  space  ...  up  to 
lOO^f. 

If  newspapers  participate  in  Car  Care 
Month,  we  will  see  that  your  special  sec¬ 
tion  is  listed  in  the  April  or  May  issue  of 
Popular  Mechanics.  This  listing  becomes 
a  sales  tool  for  you  to  use  because  Popu¬ 
lar  Mechanics  will  be  calling  your  special 
section  to  the  attention  of  a  good  share  of 
the  “doers"  in  your  market. 

Together  with  the  Newspaper  Adver¬ 
tising  Bureau  and  the  Newspaper  Adver¬ 
tising  Co-Op  Network,  we  are  telling  re¬ 
tailers  how,  why  and  when  to  advertise 
and  you  are  helping  manufacturers  spend 
their  co-op  dollars  where  it  will  do  them 
the  most  good. 

1  was  very  pleased  to  hear  from  one  of 
our  Car  Care  Month  participants  that  he 
is  putting  aside  dollars  for  national  ad¬ 
vertising  in  next  year's  Car  Care  Month 
section.  While  that's  only  one  company, 
I  know  there  will  be  more  .  .  .  because 
we  are  going  to  make  that  one  of  our 
recommendations  to  Car  Care  Month 
participants. 

Retailers  are  helping,  too.  1  know  of  at 
least  two  sizable  automotive  retail  chains 
which  booked  ads  in  all  the  Car  Care 
Month  newspaper  sections  in  their  re¬ 
spective  areas,  whether  or  not  these 


newspapers  were  on  their  regular 
schedules. 

Car  Care  Month  has  grown  from  1,4(X) 
retail  outlets  the  first  year  to  more  than 
10,000  in  May  of  1976.  The  number  of 
products  has  grown  from  22  to  nearly  100 
during  that  same  four-year  span.  The 
word  is  getting  out  to  the  manufacturers 
that  this  is  too  good  to  miss. 

How  can  newspapers  participate  in 
Car  Care  Month  1977?  Our  requirements 
for  last  May  were  that  your  section  be 
called  your  Car  Care  Month  section,  that 
you  note  that  Car  Care  Month  is  co¬ 
sponsored  by  APAA  and  Popular 
Mechanics,  and  that  you  have  this  in¬ 
formation  on  the  first  page  of  the  sec¬ 
tion. 

Some  of  you  didn't  do  that.  Yes,  we 
are  aware  of  the  problems.  You  will  be 
happy  to  know  that  for  May  is  Car  Care 
Month  1977,  you  still  may  print  all  of  that 
information  on  the  first  page  of  the  sec¬ 
tion  .  .  . 

.  .  .  But  you  don't  have  to.  Now  we 
are  asking  only  that  you.  on  Page  Two,  if 
you  will,  or  even  R-O-P,  either  note 
that  .  .  . 

May  is  Car  Care  Month,  co-sponsored 
by  Popular  Mechanics  and  the  Auto¬ 
motive  Parts  &  Accessories  Association, 
or  May  is  Car  Care  Month,  sponsored  by 
APAA.  Some  newspapers,  we  found, 
don't  mind  mentioning  APAA  but  are  re¬ 
luctant  to  mention  another  publication. 

In  addition  to  the  requirement  that  you 
note  May  is  Car  Care  Month  and  men¬ 
tion  one  or  both  of  its  sponsors,  there  is 
one  more  request;  that  the  section  run 
in  May  or  the  last  three  weeks  in  April. 

Now  ...  to  clear  up  considerable 
confusion  surrounding  Champion  Spark 
Plug’s  Car  Care  sections,  APAA’s  Car 
Care  Month  and  the  Car  Care  Council’s 
Car  Care  Week. 

Car  Care  Week  is  a  promotion  put  to¬ 
gether  by  the  Car  Care  Council,  which  is 
owned  by  the  J.  Walter  Thompson 
agency.  This  agency  has  Champion 
Spark  Plug  among  its  clients  and  pre¬ 
pares  the  Car  Care  sections  Champion 
has  been  sending  you  twice  a  year  for 
eight  years.  Generally  speaking.  Car 
Care  Council  is  comprised  of  manu¬ 
facturers  selling  through  the  traditional 
channels.  Many  have  little  use  for  do-it- 
yourselfers.  Champion  is  an  exception. 

This  year  was  the  first  year  for  Car 
Care  week,  a  week  that  was  dropped  into 
the  middle  of  Car  Care  month. 

(Terry  J.  Miller  is  director,  special  ser¬ 
vices  APAA  in  Washington,  D.C.) 


Rep  assigned 

Effective  August  1,  Western  Dailies 
started  national  advertising  sales  rep¬ 
resentation  for  the  Fullerton  News 
Tribune,  a  Scripps-Howard  daily  located 
in  Orange  County,  California. 
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(Continued  from  pafte  29) 


Larry  Wright,  who  has  been  with  the 
Detroit  tree  Press  since  1965.  has 
moved  to  a  new  home  on  the  back  page 
of  the  Detroit  News  with  his  daily  car¬ 
toon  strip  “Wright  Angles.” 

Wright's  comic  strip  was  born  in  1968. 
drawn  when  the  cartoonist  wasn't  busy 
with  layouts  for  newspaper  pages.  He 
had  joined  the  Free  Press  as  a  copy 
editor  after  six  years  on  Okinawa. 


Newspaper  ad  exec 
gets  circulation  duties 

Frank  J.  Savino  and  Milton  J.  Merz, 
Jr.,  vicepresidents  of  The  (Hackensack, 
N.J.)  Record,  will  assume  added  execu¬ 
tive  responsibilities  next  week. 

Merz,  currently  vp  in  charge  of  circu¬ 
lation,  will  become  vp  in  charge  of  opera¬ 
tions.  His  new  duties  will  make  him  re¬ 
sponsible  for  the  production,  information 
systems  and  marketing  services  depart¬ 
ments  of  The  Record. 

Savino,  currently  vp  in  charge  of  ad¬ 
vertising,  will  become  vp  in  charge  of 


marketing  and  will  be  responsible  for 
managing  the  circulation  as  well  as  the 
advertising  departments. 

The  moves  were  made  as  a  result  of 
the  retirement  of  Herbert  E.  Cox,  vice- 
president  in  charge  of  production.  His 
retirement  comes  after  more  than  40 
years  in  the  newspaper  business. 

Adler  named  vp 

Judy  Adler,  media  director  of  Rapp  & 
Collins,  the  direct  marketing  subsidiary 
of  Doyle  Dane  Bernbach,  has  been  ap¬ 
pointed  a  vicepresident  of  the  agency. 


Okinawa  paper 

It  was  while  with  the  U.S.  Army  (hav¬ 
ing  been  trained  as  a  Chinese  linguist) 
that  Wright  finally  got  going  at  the 
Okinawa  Morning  Star.  He  was  hired  by 
the  paper  after  his  Army  discharge  as 
night  news  editor  and  cartoonist.  His 
main  character  there  was  Uncle  Milton, 
mayor,  a  forerunner  of  Mayor  Orwell 
Twit  in  the  current  “Wright  Angles." 

Wright's  father.  Orrin,  was  a  writer/ 
editor  at  the  old  Detroit  Times  and  re¬ 
cently  retired  as  editorial  director  for  the 
Melius  newspapers.  His  brother  Dick  is 
news  editor  for  Automotive  News.  The 
cartoonist  is  married  to  a  Japanese  wo¬ 
man.  Naoko — they  met  on  Okinawa  and 
have  two  children. 

Wright's  strip  has  been  taken  for  na¬ 
tional  syndication  by  Enterprise  Fea¬ 
tures  of  Newspaper  Enterprise  Associa¬ 
tion.  which  is  scheduling  it  for  release 
next  season. 


5k  *  * 

Newspapers  that  haven't  decided  on 
readership  potential  of  the  citizens  band 
radio  phenomenon  might  be  interested 
in  the  experience  of  Booth  Newspapers 
of  Michigan. 

The  eight  papers  started  running  a 
column — at  editors'  options — March  3 
of  this  year,  most  of  them  without 
much  fanfare  or  advance  promotion. 

Twenty  columns  later,  all  papers  are 
using  it  regularly,  and  the  informally 
written  feature  has  drawn  some  110 
letters  and  long-distance  phone  calls 
from  CB’ers. 

Several  Booth  papers  also  have  run 
special  CB  news  and  advertising  sec¬ 
tions  and  one  sponsored  a  CB  seminar 
which  attracted  400  people. 

The  column  is  written  by  William  E. 
Cote  of  the  Booth  state  capitol  bu¬ 
reau  in  Lansing,  and  is  available  to  non- 
Booth  papers  through  the  Booth  News 
Service,  which  now  provides  it  to  sev¬ 
eral  publications. 

The  Booth  papers  are  Ann  Arbor 
News,  Bay  City  Times,  Flint  Journal, 
Grand  Rapids  Press,  Jackson  Citizen 
Patriot,  Kalamazoo  Gazette,  Muskegon 
Chronicle  and  Saginaw  News. 


The  Tall  Ships  proved  it:  Americans  everywhere  are  still  fas¬ 
cinated  by  the  sea. 

Now  your  newspaper  can  take  its  land-bound  readers  on  an  arm¬ 
chair  voyage  of  this  last  vast  frontier— a  tour  open  to  newspapers 
large  and  small  from  Courses  by  Newspaper.  In  this  16-part  series, 
entitled  “Oceans:  Our  Continuing  Frontier”  13  marine  experts  ex¬ 
plore  the  oceans’  potential  and  perils  and  show  how  their  influence 
on  America  will  multiply  in  the  future.  And  when  offered  with  a  co¬ 
operating  local  college,  this  series  is  the  basis  of  a  course  your 
readers  can  take  for  valuable  credit. 

So  if  you’ve  always  yearned  to  go  to  sea.  join  newspapers  like 
the  Kansas  City  Star,  Chicago  Tribune,  Washington  Post,  San 
Francisco  Examiner,  Baltimore  Sun,  Cincinnati  Enquirer,  Houston 
Post,  Albuquerque  Journal,  and  the  San  Diego  Union  and  come 
aboard. 


COURSES  BY  NEWSPAPER 
University  of  California,  San  Diego,  Q-056 

La  Jolla,  Calif.  92093  Phone  714-452-3405 

YES,  I  want  to  participate  in  “Oceans:  Our  Continuing  Frontier.” 

NAME  OF  NEWSPAPER  .  .  .  _ 

ADDRESS  .  .  _ _  .  _  -  -  -- 

CITY  STATE  . ZIP _ 

EDITORIAL  CONTACT  .  .  .  . . ...  _ _ 

TITLE  .  ...  .  .  _  .  .  _ _ -  . .  . 

n  Please  send  me  more  information. 

Courses  by  Newspaper  is  a  project  of  University  Extenaon.  University  of  California.  San  Diego 
and  funded  by  the  National  Endowment  for  the  Humanities 
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Promotion 

Carrier  Day  contest 

Hickey-Mitchell  Company  of  St. 
Louis,  Mo.,  recently  sent  out  its  I6th 
annual  International  Newspaper  Carrier 
Day  promotion  package  and  contest 
material  to  its  clients. 

"A  business  of  your  own”  is  the  sub¬ 
ject  of  the  promotion  for  this  year's  car¬ 
rier  day — October  16.  Enclosed  in  the 
package  is  a  7-column  ad  around  which 
newspapers  can  build  their  own  circula¬ 
tion  promotion.  The  package  also  con¬ 
tains  promotion  contest  ideas  and  a  series 
of  promotion  ads  run  by  U.S.  and  Cana¬ 
dian  newspapers  to  publicize  carrier  day 
in  1975. 

“The  promotion  this  year  celebrates 
the  carrier  as  having  a  business  of  his  or 
her  own  and  this  is  a  theme  which  many 
newspapers  have  used  with  success  in 
promoting  route  management — that,  in¬ 
deed,  the  carrier  is  in  business  for  him¬ 
self  and  that  carrier  profit  can  be  serious 
money,”  said  Ray  Johnson,  director  of 

Boyd  succeeds  father 
as  N.J.  publisher 

William  M.  Boyd  has  been  named  pub¬ 
lisher  of  The  (New  Brunswick,  N.J.) 
Home  News  and  president  of  the  Home 
News  Publishing  Company. 

Boyd  succeeds  his  father,  Hugh  N. 
Boyd,  who  has  been  publisher  of  the 
paper  since  1955.  Hugh  Boyd  has  been 
named  chairman  of  the  board  of  the  cor¬ 
poration  and  editorial  chairman  of  The 
Home  News. 

The  newspaper  was  purchased  by  Wil¬ 
liam  Boyd’s  great-grandfather,  Hugh 
Boyd,  in  1879.  The  newly  named  presi¬ 
dent  and  publisher  is  the  fifth  member  of 
the  Boyd  family  to  serve  in  these 
capacities.  He  has  worked  in  various  de¬ 
partments  of  The  Home  News  since  his 
graduation  from  Stanford  University’s 


O,  the  jo/'  of  having 
ahusiness  of  jto’own. 


Yxir  newspaper  carrinr  schoohage  O€bon. 


Andada/* of  >6urown. 

International  Nrwsp^ier  Carrier  E)a;yC  SMuiday  October  16. 


(ynrh^o) 


William  M.  Boyd 


School  of  Journalism  in  1955. 

He  is  a  member  of  The  Home  News’ 
Operations  Committee  and  the  com¬ 
pany’s  Board  of  Directors.  He  most  re¬ 
cently  has  served  as  Executive  Vice 
President  and  Associate  Publisher  and 


newspaper  sales  for  Hickey-Mitchell. 

All  newspapers  whose  carriers  are  in¬ 
sured  under  Hickey-Mitchell’s  “The 
Champion”  news  carrier  insurance  pro¬ 
gram  are  eligible  to  enter  the  “best  in¬ 
paper  promotion  contest.” 

This  year,  the  contest  is  honoring  a 
many  time  winner  of  first  award  plaques 
in  the  competition — L.  Scott  Olsen — 
former  circulation  director  and  business 
manager  of  The  (Woodbridge,  N.J.) 
News  Trihone,  who  died  this  year.  The 
award  in  the  “exceptional  at  large” 
category  has  been  designated  the  L. 
Scott  Olsen  Award. 

Correction 

Dan  Dry,  an  Ohio  University  senior 
and  winner  of  the  William  Randolph 
Hearst  Foundation  college  photography 
competition,  is  chief  photographer  of  the 
Athens  (Ohio)  Messenger. 

Dry  is  not  with  the  campus  newspaper 
in  Athens  as  stated  in  the  collegiate  com¬ 
petition  announcement. 


Hugh  N.  Boyd 


will  continue  as  president  of  the  news¬ 
paper’s  three  subsidiary  companies, 
Housatonic  Valley  Publishing  Co.,  New 
Milford,  Conn.,  Housatonic  Valley 
Broadcasting  Co.,  Brookfield,  Conn., 
and  Holston  Valley  Broadcasting  Co. 


Newsroom  converted 
to  all  VDT  system 

The  Bethlehem  {Pd.)  Globe-Times  con¬ 
verted  its  newsroom  into  a  completely 
computerized  operation  with  20  VDTs  on 
July  31.lt  has  not  missed  a  deadline  or  set 


^  /,ooo,ooo jr/rc  ^ 
M  moBymmoM  ik- 
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tor  Catalog  Sheet 
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one  ahead  so  far,  Donald  S.  Taylor,  presi¬ 
dent,  reports. 

The  smooth  switch  to  the  Digital 
T ypeset- 1 1  system  was  due  to  a  combina¬ 
tion  of  advance  training,  an  unusual  assist 
from  another  newspaper,  and  technical 
guidance  from  officers  of  the  company 
who  had  been  through  a  similar  installa¬ 
tion  at  the  Atlantic  City  (N.J,)  Press. 

The  conversion  was  coordinated  by 
George  Roehr,  vice  president  of  technol¬ 
ogy,  for  Abarta,  Inc.,  the  Bethlehem- 
based  firm  which  owns  the  Globe-Times 
and  the  Atlantic  City  Press. 

Roehr  devised  a  project  countdown  that 
began  with  site  preparation  in  February, 
hardware  delivery  in  April  and  May,  and 
software  installation  in  June. 

As  workmen  remodeled  the  newsroom, 
the  Globe-Times  staff  started  a  series  of 
training  visits  to  The  Press  in  New  Jersey. 
They  met  with  newsroom  and  production 


counterparts  and  familiarized  themselves 
with  the  Press’sTypeset-1 1  system  during 
the  paper’s  off-peak  hours. 

John  Russial,  named  systems  manager, 
was  the  first  to  be  trained.  He  in  turn 
accompanied  groups  of  three  or  four 
Globe-Times  staffers  for  weekend  training 
trips  during  spring  and  early  summer. 

When  Digital  technicians  arrived  for  the 
usual  computer  indoctrination  early  in 
July,  they  found  that  most  of  the  staff  had 
mastered  the  fundamentals. 

When  the  full  conversion  day  occurred, 
reporting  times  were  moved  up,  but  the 
newspaper’s  12:30  p.m.  deadline  was 
maintained.  The  paper  came  out  on  time 
and  most  subscribers  were  unaware  that 
the  paper  had  gone  through  its  most  rev¬ 
olutionary  change  in  its  109-year  history. 

Chuck  McGee,  systems  manager  of  the 
Atlantic  City  Press,  and  Steve  Prisament, 
(Continued  on  page  37) 
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DOES  YOUR  NEWSPAPER 
CARRY  DOONESBURY? 

If  so,  we  have  a  dynamic  promotion  designed 
exclusively  for  you. 


Virginia  (Ginny)  Slade,  a  popular 
IXX)NESBURY  character,  is  currently 
embroiled  in  an  uphill  battle  for  the  U.S. 
Congress.  But  soon  her  campaign  will  be 
supported  by  millions  as  they  display 
t  shirts,  buttons,  bumper  stickers  and 
posters  now  available  only  through 
DOONESBURY  Client  newspapers. 

Campaign  kits  (a  t  shirt,  button  and  bumper 
sticker  packed  in  a  clear  bag  with  red,  white 
and  blue  confetti)  and  full  color  posters  are 
now  available.  Your  newspaper  will  re 
ceive  a  generous  rebate  of  the  retail  price 
on  every  article  sold  to  its  readers. 

These  items  represent  the  first  DCX)NES- 
BURY  merchandise  ever  to  he  on  the 
market.  We  re  pieased  the  client  news¬ 
papers,  which  have  created  the  tremendous 
DOONESBURY  following,  have  been 
selected  to  exclusively  participate  in  the 
program.  These  products  will  not  be 
available  from  any  other  source. 


Five  black  and  white  ads  and  one  4-color 
ad  are  available  to  introduce  these  high 
quality  products  to  your  readership. 

Already  on  board  to  carry  this  unique 
program  are  newspapers  of  all  sizes, 
including  the  New  York  <N.Y.)  DAILY  NEWS. 
Rome  (N.Y.)  SENTINEL.  Chicago  (ILl..) 
TRIBUNE.  Chatannoga  (TN.).)  TIMES. 
Washington  {D.O  POST,  Columbia  (MO.) 
MISSOURIAN.  Philadelphia  (PA.)  BULLETIN, 
Joplin  (MO.)  GLOBE,  Boston  (MASS.)GLOBE, 
Decatur  (ILL.)  HERALD,  Detroit  ( MICH.) 
FREE  PRESS  and  a  host  of  others. 
Anticipating  that  you  will  have  many 
questions  on  the  details  of  this  program,  a 
brochure  Is  available  in  question-and- 
artswer  format  describing  It  In  full.  Write  cm- 
call  Tom  Thornton  tcrfl  free  1-80D25&6734 
for  a  copy  and  for  further  informail(»t  on 
how  to  get  started  today.  The  campaign  is 
_qni 
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Thompson  flood  coverage 

(continued  from  page  14) 

get  excellent  photos  of  damage,  plus  photos  of  evacuees  as 
they  arrived,  disheveled  and  in  shock,  at  what  became  the 
relief  center  at  Loveland. 

Decision  made  to  increase  press  run  by  2.500. 

Death  count  began  to  rise  as  bodies  washed  down  river 
and  were  recovered;  Count  reached  57  by  deadline.  No 
identifications  as  clothes  ripped  from  victims;  bodies  badly 
battered. 

Cooperation  throughout  building  excellent.  Many  from 
other  departments  fed  newsroom  with  tips,  names  and  people 
living  or  visiting  in  canyon.  NewstafF  teamwork  worked. 
Sports  editor  wrote  story  on  man  who  had  been  up  canyon, 
but  got  out  safely.  Women's  editor  did  a  first-person  on 
coming  down  Poudre  Canyon  Sunday  morning,  unaware  at 
first  there  had  been  a  flood.  (Iowa  (Tity  had  requested  an 
eyewitness  account,  and  received  this  one.  Press-Citizen 
carried  it  on  Page  1.)  Police  reporter,  who  had  joined 
Coloradoan  only  week  before,  wrote  on  couple  who  had  lost 
home.  Henshaw  wrote  main  hard  news,  as  he  was  to 
continue  doing.  Six  extra  pages  were  filled  with  photos  and 
“sidebar”  stories.  Decision  had  been  made  to  run  as  many 
photos  as  possible,  as  large  as  possible. 

Page  1  turned  over  entirely  to  flood,  with  two  giant 
pictures  and  single  flood  story.  Large  reefer  next  to 
nameplate  read:  Rescue  stories,  additional  photos  begin  on 
Page  6.  On  Monday,  we  ran  24  photos,  only  two  of  which 
were  AP's.  We  carried  18  stories.  4  of  which  were  AP's. 

Tuesday,  Aug.  3:  Kept  the  paper  open,  going  to  24  pages, 
including  two  inside  open  pages  for  features,  pictures.  Story 
count:  13  (AP:3)  Picture  count:  9  (AP  4.  UPI  1). 

Photographer  Jacobs  helicoptered  (thanks  to  Army)  into 
higher  reaches  of  canyon,  getting  first  photos  from  this  area 
from  ground  level,  plus  aerials.  Focus  and  women's  editors 
volunteering  for  feature  stories;  wish  granted. 

Learned  we  had  run  out  of  Monday  copies  despite  2.500 
overrun.  Decided  early  in  a.m.  to  run  off  3.000  more — 2.000 
for  newsstands  and  1.000  for  office.  By  Wednesday,  most 
were  gone.  Carried  page  one  story  telling  readers  that  more 
papers  had  been  printed  and  were  available. 

Possibility  of  a  special  edition  later  were  discussed,  but 
decision  delayed  to  take  later  look  at  situation  for  better 
assessment. 

Press  start  was  15  minutes  late. 

Paul  Harvey  had  reported  on  radio  that  an  infant  was  seen 
stranded  on  a  rock  in  the  middle  of  the  big  Thompson, 
referring  to  it  as  a  modern  “baby  Moses.”  Story  was 
widespread,  but  false.  We  laid  rumor  to  rest  on  Page  1. 

First  stories  on  state  and  federal  aid  for  victims. 

Cooperation  from  sheriff  s  office  and  other  officials  was 
particularly  good.  No  hassles  (we  did  run  into  one 
Thursday).  They  seemed  to  recognize  from  the  outset  that 
the  story  had  to  get  out  to  the  public  as  completely  as 
possible,  and  rapidly.  Sometimes  their  stories  conflicted,  but 
there  was  no  intention  to  mislead,  just  the  confusion  of  the 
situation. 

Cooperation  of  AP's  photographer  excellent.  He  offered 
us  all  his  glossies,  and  made  them  available  quickly  (but  he 
did  accidentally  turn  off  the  time  clock  on  our  Teletype 
Tuesday  night,  and  we  faced  a  2.800  inch  newshole 
Wednesday  morning  with  no  wire  copy  and  no  tape.  He  was 
crushed,  we  were  crushed.  Paper  got  out  anyway.  Again, 
cooperation:  Promotion  manager  offered  us  use  of  typist  to 
type  scanner-ready  AP  sports  stories  from  Rocky  Mountain 
News  to  help  us  over  hump. 

Wednesday,  Aug.  4:  Our  biggest  paper,  with  48  pages.  2800 
inch  newshole,  including  the  12-page  First  Wednesday 
“shopper.” 
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All  of  Page  1  again  turned  over  to  flood  coverage,  with 
four  major  stories,  two  large  pictures.  Total  story  count:  14 
(AP;  0),  picture  count:  8  (AP;  0).  Press  start;  20  minutes  late. 
Partly  a  press  problem. 

Carried  page  one  story  asking  readers  for  pictures  of 
canyon  areas  before  they  were  damaged  or  destroyed. 
Planned  “before  and  after"  photo  package  for  later. 

Plans  made  for  a  4-wheel  drive  vehicle  drive  dow  n  canyon 
from  Estes  Park,  for  photographer  and  writer.  Decided  to 
send  outdoor  writer,  who  knows  territory  and  is  a  good 
reporter.  He  also  has  a  4-wheel  drive  pickup.  Trip  planned 
for  Saturday.  He  is  the  only  “outside”  person  recruited  to 
help  us  with  coverage,  aside  from  retired  Focus  editor,  still 
a  correspondent. 

While  nearly  everyone  involved  in  flood  story,  life, 
incongruously,  went  on.  A  back-to-school  section  scheduled 
Aug.  18  became  a  problem  since  schools  reporter  also 
involved  in  flood.  Considered  outside  help,  but  decided  to 
turn  section  over  to  girl  who  splits  her  time  as  proofreader 
and  editorial  assistant  (filing,  clipping,  etc.).  Has  done  some 
feature  work  and  rewrite  for  us  and  desperately  wants  to  be 
on  our  reporting  staff.  Now  was  her  chance  to  show  her 
ability. 

City  Council  continued  to  hold  its  typically  mundane 
meetings,  but  the  reporter  who  had  been  gone  Monday  was 
back  and  that  is  her  beat,  so  we  got  the  Council  stories  in 
okay. 

The  county  commissioners  continued  to  meet,  but  in  their 
case  the  subject  was  the  flood. 

Crime  continued  its  usual  course,  but  police  reporter  able 
to  keep  up  with  it,  as  well  as  work  on  some  flood  stories.  We 
did  miss  some  beat  stories  early  in  the  week,  but  nothing  of 
great  significance.  We  felt  it  worth  the  sacrifice,  then  prayed 
we  didn't  miss  something  really  important. 

By  Wednesday,  the  following  had  contributed  stories  on 
the  flood;  schools  reporter,  university  reporter,  sports 
editor,  police  reporter,  women's  editor.  Community  Focus 
editor,  the  summer  intern.  City  Hall  reporter,  the  retired 
Focus  editor  (now  a  correspondent)  and  the  managing 
editor. 

Thursday,  Aug.  5:  Situation  settling  down.  Main  stories 
now  concerned  the  continuing  search  for  an  identification  of 
bodies,  the  clean-up  operation  and  planning  for  rebuilding. 

The  value  of  having  a  sound  staff  became  readily  evident. 
There  had  to  be  guidance  and  ciKirdination  from  the  desk, 
but  it  was  relatively  minimal — reporters  recognized  what 
was  needed;  a  main  responsibility  for  the  editors  was  to 
eliminate  duplicated  efforts.  While  we  were  a  little  late 
getting  to  press  in  the  early  going,  there  were  no  major 
delays  (nothing  more  than  30  minutes).  Staff  recognized  need 
not  only  for  volume,  but  for  observing  deadlines.  There  was 
no  sluffing  off. 

It  has  to  be  recognized  that  there  is  no  way  one  newspaper 
is  going  to  get  all  the  good  stories  that  exist  in  a  situation  like 
this.  Live  with  this  depressing  fact,  pick  the  best  you  can 
find,  and  hit  them  hard. 

We  should  have  looked  earlier  to  color  photo  possibilities. 
There  were  reasons  we  didn't — weather  on  Sunday,  Monday 
was  dark  and  rainy.  And  it  is  virtually  impossible — unless  we 
go  to  extra  runs — to  run  4-color  on  any  days  but  Monday  and 
Tuesday  when  paper  is  smallest  of  the  week.  However,  this 
should  have  been  studied  more  closely  and  we  might  have 
gone  ahead  and  committed  despite  mechanical  difficulties.  It 
would  have  been  a  great  boost  in  our  early  coverage,  when 
reader  interest  was  highest. 

Probably  another  reporter  or  two  should  have  been  sent 
out  on  Sunday,  though  it  seemed  sufficient  at  the  time.  With 
the  Sunday  gap,  we  were  able  to  pull  everything  together 
Monday  morning,  but  it  was  a  little  close. 

We  should  have  run  off  5,()(K)  extra  papers  on  Monday 
instead  of  2,500 — but  how  do  you  know  .  .  .  ? 
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Governor  joins  anniversary 
tour  of  New  Jersey  weekly 


New  Jersey  Governor  Brendan  Byrne 
joined  more  than  2,000  others  who 
toured  the  facilities  of  the  Hunterdon 
County  (N.J.)  Democrat  during  a  three- 
day  open  house  at  the  weekly  news¬ 
paper’s  plant  and  offices  last  month. 

The  tours  were  part  of  the  21,000- 
circulation  newspaper’s  150th  anniver¬ 
sary  celebration  and  coincided  with  the 
publication  of  a  special  anniversary  sec¬ 
tion  and  an  88-page  tabloid  Bicentennial 
issue. 

The  open  house  began  with  the  Demo¬ 
crat  playing  host  to  more  than  400  farm¬ 
ers  and  businessmen  for  the  annual  pic¬ 
nic  sponsored  by  the  Hunterdon  County 
Board  of  Agriculture. 

The  session  took  place  on  the  Demo¬ 
crat’s  five-acre  countryside  site  near 
Flemington.  A  huge  tent  to  house  the 
picnickers  was  erected  on  the  lawn 
alongside  the  newspaper’s  press  room. 
Allan  Grant,  president  of  the  American 
Farm  Bureau  Federation  addressed  the 
group.  Entertainment  was  by  the  Sons  of 
the  Whiskey  Rebellion,  a  12-member  Dix¬ 
ieland  and  jazz  group  popular  in  the 
West  Jersey  rural  county. 

The  general  public  toured  the  plant, 
guided  by  reporters,  photographers,  ad¬ 
vertising  salesmen  and  women,  account¬ 
ants,  pressmen,  compositors  and  others 
who  make  up  the  116-member  staff  of 
the  newspaper. 

Publisher  H.  Seely  Thomas,  Jr.,  and 
his  wife,  Anne,  were  on  hand  throughout 
the  festivities  to  greet  visitors,  start  them 
on  their  tours  or  welcome  them  to  the 


Governor  Brendan  T.  Byrne  of  New  Jer¬ 
sey  (left)  joins  Publisher  H.  Seely  Thomas 
Jr.  and  his  wife  Anne,  on  a  tour  of  the 
Hunterdon  County  (N.J.)  Democrat  during 
an  open  house  celebration  at  the  weekly's 
newspaper  plant  and  offices  in 
Flemington. 

refreshments  in  the  tent. 

The  historical  section,  which  included 
a  process  color  cover  painting  of  the 
26,()()0-square-foot  building  housing  the 
newspaper  and  its  commercial  printing 
facilities,  recounted  the  highlights  of  150 
years  of  newspaper  work  in  Hunterdon 
County. 

The  Bicentennial  section,  in  both 
newsprint  form  and  on  a  white  offset 
stock  as  a  keepsake,  included  county  his¬ 
tory  with  a  special  60-page  section  de¬ 
voted  to  Hunterdon  heroes  of  the  Rev¬ 
olutionary  War. 


Lindsay-Schaub  buys 
five  Michigan  papers 

Lindsay-Schaub  Newspapers  of  De¬ 
catur,  111.  has  purchased  the  Huron  Daily 
Tribune,  Bad  Axe,  Mich,  and  four 
Michigan  weeklies  from  Clare  and  John 
Hewens  of  Bad  Axe. 

Circulation  of  the  daily  is  8700.  Com¬ 
bined  circulation  of  the  weeklies,  which 
include  the  Huron  News,  Pt.  Austin, 
Marlette  Leader,  Pioneer  Times,  Vassar, 
and  Reese  Reporter,  is  5600. 

Clare  Hewens  will  remain  at  the  Bad 
Axe  paper  as  editor,  while  John  Hewens 
is  moving  to  Florida,  where  he  will  serve 
as  a  consultant  to  the  Venice  Gondolier 
and  New  Port-Richey  News,  two  other 
Lindsay-Schaub  weeklies. 

The  transaction,  handled  by  the  Len 
Feighner  Agency,  Mt.  Pleasant,  Mich., 
is  effective  as  of  September  1. 

Conference  to  stress 
news  plant  problems 

The  Mid-America  Newspaper  Confer¬ 
ence,  to  be  held  September  16-18,  at 
Rock  Lane  Lodge,  near  Branson,  Mo., 
will  center  around  the  weekly  and  small- 
to-medium  size  daily  operations,  with 
emphasis  on  basic  problems  confronting 
newspaper  plants. 

Other  subjects  to  be  covered  during 
the  conference  are;  central  plant  opera¬ 
tion;  PMT-screen  print  techniques;  basic 
halftone  and  line  copy  handling;  offset 
chemistry  and  plates;  DiLitho  and  plastic 
plates  and  a  session  covering  pressroom 
maintenance  and  operation. 


Smits  to  author 
football  newsletter 

Ted  Smits,  former  general  sports 
editor  of  the  Associated  Press  for  24 
years,  will  author  a  weekly  newsletter 
called  “Armchair  Quarterbacks’’  during 
the  upcoming  football  season  and  Bill 
Gallo,  sports  cartoonist  of  the  New  York 
Daily  News  will  draw  a  timely  cartoon  of 
NFL  happenings  for  each  issue. 

Focusing  primarily  on  the  week-by¬ 
week  action  in  the  National  Football 
League,  the  project  is  a  joint  undertaking 
by  RCA  and  American  Airlines.  RCA, 
will  produce  the  letter,  and  American 
will  distribute  it  to  passengers  on  all 
movie  flights  featuring  the  “game  of 
the  week.’’ 

• 

Named  director 

William  M.  Peniche  has  been  named 
director  of  the  newly  formed  western  re¬ 
gion  of  the  corporate  communications  di¬ 
vision  of  J.  Walter  Thompson  Company. 
The  division  is  based  in  Los  Angeles. 


EDITOR  &  PUBLISHER  for  August  28,  1976 


35 


Metro  paper  adapts 
newsroom  to  VDTs 


By  Joseph  VV.  Shoquist 

Imagine  for  a  minute  that  you're  the 
editor  of  a  metropolitan  newspaper 
which  has  decided  to  install  an  electronic 
editing  system. 

Your  old  newsroom  isn’t  a  bad  place, 
as  newsrooms  go.  but  over  the  years  it 
has  become  very  crowded  and  it  needs  a 
facelifting.  It's  a  little  shabby  and  down 
at  the  heels. 

You  know  you  can't  jam  64  video  dis¬ 
play  terminals  into  this  crowded  room 
without  creating  serious  problems.  .And 
besides,  the  furniture  and  the  layout  are 
hardly  ideal  for  the  best  use  of  electronic 
equipment. 

So  it's  obvious  that  you're  going  to 
ha\e  to  do  something  to  equip  your 
newsroom  for  the  electronic  era. 

This  is  the  situation  we  faced  at  Ihv 
Milwaukee  Journal  last  year  when  we 
decided  to  convert  to  electronic  writing 
and  editing.  The  Journal  Company  con¬ 
tracted  with  Hendrix  for  a  system  that 
includes  lOS  terminals — 64  at  the  Journal 
and  44  at  our  sister  paper,  the  Milw  aukee 
Sentinel.  The  Sentinel  newsroom,  is  in  a 
separate  building  and  because  they  had 
more  room  than  we  did.  they  were  able 
to  install  their  YDT's  without  a  major 
remodeling. 

Remodel  and  refurnish 

But  we  decided  that  the  Journal  news¬ 
room  would  have  to  be  enlarged,  and  as 
long  as  we  were  at  it.  why  not  remodel 
and  refurnish  it.  too? 

Thus  we  had  the  opportunity — and  the 
challenge — to  design  a  newsriwm  speci¬ 
fically  for  YDT  terminals,  rather  than 
merely  imposing  them  on  existing  furni¬ 
ture.  We  discarded  all  of  the  old  furni¬ 
ture.  even  the  wastebaskets  and  ash 
trays,  and  started  anew. 

It  took  six  months.  But  when  we 
finished  we  had  increased  our  floor  space 
by  more  than  25  per  cent,  worked  out  a 
new  floor  plan,  modernized  our  editorial 
library,  and  spent  about  S35l'.0(K)  for  fur¬ 
niture  and  equipment — exclusive  of  the 
cost  of  the  Hendrix  system  and  the  re¬ 
modeling. 

.As  a  result,  we  have  what  may  be  the 
first  large  newsroom  designed  and  fur¬ 
nished  for  electronics. 

At  the  outset,  we  tried  to  have  a  pro¬ 
fessional  office  design  firm  do  the  job. 

They  studied  our  blueprints,  observed 
traffic  flow  and  made  observations  of 
staff  movements  and  habits.  Then  they 
went  back  to  their  drawing  boards  to  lay 
out  the  perfect  newsroom. 

In  time  they  presented  us  with  a 
layout — rows  and  rows  of  desks,  nice 
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and  neat.  Blue  Cross  would  have  loved 
it.  But  it  wasn't  a  newsroom. 

Their  second  effort  was  no  better.  We 
finally  decided  that  if  we  wanted  a  well 
designed  newsroom,  we  would  have  to 
do  it  ourselves. 

Little  squares  and  rectangles 

And  so.  the  assistant  managing  editor 
and  1.  with  help  from  the  office  desig¬ 
ners.  moved  little  squares  and  rectangles 
around  on  a  blueprint  until  we  had  a  floor 
plan  that  suited  our  needs.  We  found  out 
one  thing;  journalism  school  does  not 
prepare  you  to  be  an  office  designer.  But 
you  learn. 

We  made  extensi\  e  use  of  lateral  stor¬ 
age  files,  arranged  in  rows  with  reporter 
desks  at  right  angles  to  them.  Reporter 
terminals  are  on  swivel  top  tables  bet¬ 
ween  the  cabinets  and  at  other  strategic 
places  in  the  newsroom. 

.Altogether,  the  news  department  has 
about  3I.(MK)  square  feet  of  floor  space. 

Our  concept  w  as  to  bring  the  terminals 
to  the  workers,  rather  than  the  other  way 
around. 

.Almost  all  editors  have  their  own  ter¬ 
minals.  But  reporters  have  to  share. 

Insofar  as  possible,  furniture  was  ar¬ 
ranged  so  that  reporters  would  have  ac¬ 
cess  to  a  terminal  from  their  work  sta¬ 
tions  (that's  a  phrase  I  learned  from  the 
furniture  folks.)  In  some  cases  they  have 
only  to  turn  in  their  chairs  and  swivel  a 
VDT  into  position.  Others  have  to  move 
their  chairs  a  couple  of  feet.  A  few  have 
to  get  up  and  go  to  a  terminal  position 
each  time. 

Overall,  the  ratio  of  reporters  to  ter¬ 
minals  is  about  two  and  a  half  to  one. 
Reporters  who  do  a  lot  of  writing — such 
as  a  rewrite  person — have  fulltime  ac¬ 
cess  to  a  terminal,  although  it  is  also 
accessible  to  someone  else. 

Some  other  high  producing  reporters 
have  a  two-to-one  terminal  ratio.  Less 
productive  people  have  to  do  more  shar¬ 
ing.  and  their  desk  positions  reflect  this. 

There  are  no  terminal  cables,  phone 
wires  or  electrical  wires  dangling  from 
our  ceilings,  as  happened  at  some  news¬ 
papers.  Mostly,  our  cables  are  on  the 
structural  pillars,  in  floor  channels  be¬ 
neath  the  carpet  or  in  the  bases  of  stor¬ 
age  cabinets.  Rows  of  storage  files  ena¬ 
bled  us  to  make  long  cable  runs  without  a 
lot  of  channeling.  We  did  not  have  to 
install  a  false  floor. 

The  lateral  files  and  typewriter  returns 
tend  to  partition  off  reporltr  positions 
and  provide  at  least  a  suggestion  of  pri¬ 
vacy.  After  years  of  working  elbow  to 
elbow  with  other  reporters,  our  staffers 
really  like  this  arrangement. 


Reporters  who  work  closely  together 
are  clustered  in  the  old  manner.  For 
example,  urban  affairs  reporters.  They 
can  reach  terminals  from  either  side  of 
their  cluster. 

The  newsroom  rule  is  that  you  use  the 
terminal  closest  to  you  if  it's  available, 
otherwise  you  get  up  and  find  an  unused 
one.  No  one  has  exclusive  rights  to  a 
terminal. 

VDT  tables  are  key  pieces  of  furniture 
in  our  remodeled  newsroom.  There  are 
37  of  them,  and  the  terminals  are 
mounted  on  lazy  susan  swivels. 

Most  of  these  tables  are  24  inches  wide 
and  45  inches  long,  and  are  usable  from 
two  sides.  They  are  long  enough  to  pro¬ 
vide  space  on  either  side  of  the  VDT  fc- 
reporter  notes  and  other  resource  mate¬ 
rials.  Originally,  we  intended  to  use  36 
inch  tables  but  went  to  the  longer  ones 
after  reporters  felt  they  needed  more 
work  space. 

,A  few  of  the  swivel  tables  are  30  in¬ 
ches  square,  as  is  this  one.  There  is  a 
little  room  for  notes  at  the  sides,  but 
mostly  the  30-inchers  are  used  where 
there  is  an  adjacent  desk  top  for  notes. 
The  advantage  of  the  smaller  square 
table  is  that  it  can  be  used  from  any  side. 
Thus,  two  editors  or  reporters  sitting  at 
right  angles  to  each  other  can  each  reach 
a  terminal  from  their  desk  positions. 

We  had  throught  we  would  have  to 
build  these  swivel  top  tables  in  our  own 
shop,  but  the  furniture  vendor  found  that 
Steelcase  Co.  of  Grand  Rapids.  Mich., 
could  supply  them.  They  had  been  de¬ 
signed  for  an  insurance  office  in 
Pittsburgh  and  were  available  in  the  two 
sizes  we  wanted.  Perfect,  we  thought, 
and  not  very  expensive.  The  45  incher 
cost  S225  and  the  30  incher  S190. 

The  lazy  susan  hardware  was  sturdy 
and  well  engineered.  The  tables  them¬ 
selves  are  heavy  and  solid  and  cannot 
easily  be  upset. 

But  something  wasn't  quite  right.  The 
heavy  hardware  and  thick  platform  ele¬ 
vated  the  terminals  too  much,  and  the 
keyboards  were  about  two  inches  higher 
than  they  should  have  been.  Optimal 
keyboard  height  is  30'/>  inches,  measured 
at  the  space  bar. 

At  first  we  thought  we  would  just  live 
with  it.  Maybe  if  we  didn't  tell  anyone, 
no  one  would  notice. 

But  one  day  1  saw  the  publisher,  Don 
Albert,  out  in  the  newsroom  studying  a 
table  and  scowling  while  a  news  editor 
measured  it.  I  knew  then  that  these  ta¬ 
bles  weren't  going  to  do.  The  publisher 
didn't  want  anything  amiss,  especially  if 
it  might  provide  a  reason  for  someone  to 
complain  about  the  new  electronic  sys¬ 
tem. 

Well,  the  Journal's  carpentry  shop  fi¬ 
nally  solved  the  problem  by  cutting  out 
the  table  tops  and  remounting  the 
hardware  so  the  platforms  were  flush 
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with  the  work  surface.  That  lowered  the 
keyboards  to  the  proper  height. 

Our  mechanics  drilled  holes  in  the  bot¬ 
tom  of  the  terminal  cases  into  which  the 
dowels  fit.  That  keeps  the  VDT's  from 
falling  off. 

Steelcase  sent  a  man  out  to  see  what 
we  had  done  to  their  tables,  and  they 
have  indicated  that  they  will  modify 
them  in  a  similar  manner  at  the  factory  in 
the  future. 


Focal  point 

The  focal  point  of  the  newsroom  is  the 
news  desk-copy  desk  complex.  The 
news  and  city  desks  are  in  a  cluster.  A 
horseshoe-shaped  piece  of  furniture  ac¬ 
commodates  our  telegraph  desk  on  one 
side  and  local  copy  desk  on  the  other. 
We  designed  this  desk  and  had  it  built  at 
a  local  carpentry  shop. 

There  are  10  terminals  on  the  five 
wings  on  the  outer  perimeter.  The  wings 
are  three  feet  wide  and  six  feet  long. 
There  are  four  terminals  in  the  slots.  The 
Telegraph  editor  and  slot  man  each  have 
a  terminal.  The  local  slot  also  has  two 
terminals.  The  telegraph  editor  uses  hard 
copy  to  sort  and  evaluate  his  news  run, 
and  then  rim  people  call  up  the  stories  by 
file  number  on  their  screens  and  edit 
them.  They  pass  them  electronically 
back  to  the  slot  and  from  there  the 
stories  go  to  the  news  desk.  The  cluster 
has  two  news  editors,  each  with  a  VDT, 
and  across  from  them  are  two  city 
editors  also  with  VDT's.  These  terminals 
are  on  36  inch  typewriter  shelves. 

The  copy  desk  terminals  are  on 
swivels.  These  have  a  dual  screen  capac¬ 
ity.  We  do  a  lot  of  combining  of  wire 
stories,  and  with  the  dual  screen  capabil¬ 
ity  an  editor  can  swivel  one  of  the  termi¬ 
nals  around  and  manipulate  two  separate 
stories  on  one  keyboard  to  speed  up 
copy  merger.  This,  of  course,  entails 
some  sharing  of  terminals  on  the  desks. 

Another  part  of  the  editing  complex  is 
the  State  Desk,  which  has  five  terminals. 
We  used  six  conventional  desks  for  this 
complex  and  placed  the  terminals  on 
typewriter  ledges.  These  terminals  do 
not  swivel. 

Adjacent  to  the  News  Desk  is  a  cluster 
of  three  clerk-typists,  who  take  dictation 
on  terminals  from  beat  reporters  outside 
the  building  and  from  the  Washington 
and  Madison  bureaus.  These  are  typing 
height  desks,  about  three  inches  lower 
than  the  conventional  ones. 

There  is  considerably  more  sharing  of 
terminals  in  smaller  desks  and  depart¬ 
ments.  Our  Home  Section  and  Business 
News  Desk,  each  has  four  persons  as¬ 
signed,  several  of  whom  do  both  writing 
and  editing.  Each  desk  has  a  terminal  of 
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its  own  and  there  is  another  centrally 
located,  which  they  share.  It  swivels,  so 
it's  accessible  from  either  side  of  the  row 
of  cabinets. 

Our  basic  reporter  desk  is  30  by  60 
inches,  metal  with  a  formica  top  of  simu¬ 
lated  teak  wood.  Some  have  typewriter 
returns,  like  this  one.  and  some  don't. 
The  pedestals  go  all  the  way  to  the  floor, 
and  they  contain  three  standard  file 
drawers  and  two  box  drawers.  These 
desks  are  made  by  GF  Business  Equip¬ 
ment  Co.  and  cost  ■"500  with  a  typing 
return  and  $336  without  one. 

We  also  used  some  45  inch  desks 
where  space  was  cramped. 

We  had  GF  custom  make  these  two 
drawer  files  so  they  would  match  the 
desks.  When  placed  beside  a  desk  they 
extend  the  top  in  the  same  wood  grain 
pattern. 

The  three-drawer  lateral  files  are  about 
40  inches  high  and  the  chrome  base  con¬ 
tains  wires  for  terminals,  typewriters  and 
phones.  Tack  boards  provide  some  spots 
of  color. 

There  are  five  Extel  printers  scattered 
around  the  newsroom.  They  are  on  regu¬ 
lar  typewriter  stands. 

We  used  glass  on  most  of  the  interior 
walls.  The  newsroom  carpeting  is  antis¬ 
tatic. 

We  installed  twelve  electric  filing 
cabinets  in  the  editorial  library,  which 
enabled  us  to  reduce  floor  space  for  clip¬ 
ping  files  by  about  40  per  cent. 


Whether  our  physical  layout  is  ideal 
remains  to  be  seen,  but  we  think  it  will 
work  well.  It  should.  It  was  tailor  made 
to  fit  our  needs,  and  if  it  fails  to  do  so,  we 
have  only  ourselves  to  blame. 

Shoquist  is  managing  editor  Milwaukee 
Journal.  His  remarks  are  excerpted  from 
a  talk  given  at  the  recent  Las  Vegas  Con¬ 
ference. 


Globe-Times  converts 

(Continued  from  page  32) 

assistant  systems  manager,  were  present 
during  the  first  week  of  the  turnover. 

Their  good  rapport  with  the  staff  ena¬ 
bled  the  Globe-Times  to  achieve  adapta¬ 
tions  that  usually  come  much  later. 

The  hitches  came  from  totally  unex¬ 
pected  places.  One  day  a  weather  ear  was 
discovered  missing  at  deadline.  Late 
stories  were  lost  when  film  jammed  in  the 
drier. 

However,  the  speed  of  the  system  ena¬ 
bled  editors  to  resend  stories,  where 
necessary,  and  prevent  page  delays.  The 
cooperation  of  the  Production  Depart¬ 
ment,  headed  by  James  Coyle,  also  saved 
the  editorial  room  from  committing  errors 
that  would  have  gone  on  display. 

The  Globe-Times  increased  its  editorial 
staff  by  one,  adding  a  night  editor  for 
inside  layout.  With  the  delivery  of  a  new 
offset  press  in  February,  a  $3  million 
modernization  will  be  completed. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 


Address  _ 

^  City _ 

Authorized  by 
Classification 
'  Copy  - 


.State 


^ip 


Phone 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks  _  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York.  N.Y.  10022 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOBILES 


AUTO  COLUMN.  Weekly.  General  in¬ 
terest.  Free  sample.  Janicki,  37825 
Santa  Barbara.  Mt.  Clemens,  Mich. 
48043. 


WEEKLY  BY  GRANDMASTER  Larry 
Evans.  Think  game  for  young  and  old. 
Box  1182,  Reno,  Nev.  89504. 


COMIC  STRIPS 


MYRTLE  MULDOON.  a  very  funny  new 
comic  strip  to  be  released  January  1. 
Introductory  offer,  first  6  months  at  rate 
you  p^  for  your  cheapest  syndicated 
strip.  &mples  on  request.  Wetherholt 
Features.  4265  E.  Cantrell,  Decatur,  III. 
62521. 


WHO  HAS  ZIPPY  COMICS  for  your 
weekly?  SANDCASTLES!  Box  1356, 
Newport  News.  Va.  23601. 


CONSUMER 


DEAR  EDITOR:  1.5  million  readers  can’t 
be  wrong.  Let  yours  in  on  this  winner. 
See  my  ad  under  MONEY. 


DOGS  &  PETS 


CATS  AND  DOGS — News,  histories,  in¬ 
formation  on  care.  Copy  encompasses 
purebreds  as  well  as  the  loveable  "gar¬ 
den  variety.”  Now  in  18th  year.  Samples. 
Box  1520.  Editor  &  Publisher. 


ENTERTAINMENT 


TV'MOVIE  REVIEWS  and  features.  3  a 
week  for  $2.  Samples.  New  West  Fea¬ 
tures,  Box  695.  Summerland,  Calif. 
93067. 


THE  HOLLYWOOD  REPORTER,  a  Holly¬ 
wood  tradition  for  47  years,  is  now  offer¬ 
ing  a  weekly  entertainment  package: 
movie,  TV,  jet  set  gossip:  celebrity  inter¬ 
views;  movie  reviews  and  show  business 
articles.  Send  today  for  free  introductory 
package.  Hollywood  Reporter  Syndicate, 
6715  Sunset  Blvd.,  Hollywoc^,  Calif. 
90028. 


ENTERTAINMENT 


HOW  CAN  YOUR  PAPER  offer  enter¬ 
tainment  coverage  that  is  current  and 
captivating  when  you're  there  and  we’re 
here — in  the  show  biz  capitol  of  the 
world.  Two  well  known  Hollywood  writers 
who  have  written  for  everything  from 
Rona  Barrett  to  Cash  Box  now  offer 
weekly  syndicated  column  and  exclu¬ 
sive  interviews  on  film/TV/music  per¬ 
sonalities.  They're  here  too  and  we’re 
in  touch  with  them  everyday.  Send  for 
our  sample  package:  Baron  &  Bradley, 
418  N.  Maple  Dr.,  Suite  F,  Beverly  Hills, 
Calif.  90210. 


WRY  ME® 

Zippy,  zesty  wit-on-wry  column.  Erma 
B.  notwithstanding,  there  must  be  more 
to  life  than  stretch  marks  and  vengeful 
washer-dryers.  WRY  ME'  (300-400 
words)  is  audaciously  inexpensive.  Im¬ 
proves  circulation  when  taken  weekly. 
Free  samples. 

Tom  Stryce 

6510  Green  Valley  Circle.  #203 
Culver  City.  Ca.  90230 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk.  300  Half  Mile  Rd.,  Red  Bank. 
N.J.  07701. 


MORE  FOR  YOUR  MONEY 
Send  now  for  free  samples  and  low  rates 
on  this  practical  weekly  feature.  Readers 
respond.  Camera-ready.  Mike  LeFan, 
1802  S.  13,  Temple,  Tx.  76501. 


MOVIE  REVIEWS 


MINI  MOVIE  REVIEWS  (cartoon  illus¬ 
trated)— Great  for  entertainment  pages 
or  weekend  section.  Now  in  papers  coast 
to  coast  and  Canada.  Cineman  Syndi¬ 
cate,  7  Charles  Ct.,  Middletown.  N.Y. 
10940. 


WEEKLY  FEATURES 

"ADVENTURES  IN  FUN’’— Hobbies, 
projects  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer  Assoc., 
Box  431,  Ridgefield,  N.J,  07657. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans,  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV.  CATV  and  Newspapers 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 

Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  establisned). 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 

Add  $1 .25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


NEED  SOMEONE  to  publish  7  weekly 
newspapers.  Knowledge  of  languages. 
Dispatch.  289  Winsor  Rd.,  Inglewood,  N.J. 
07631.  After  8PM  call  (201)  568-8442. 


CARTOON  EDITORS 


Your  CARTOON  MARKET  news  printed 
free.  FUNNY  PAPERS,  2840  W.  59th  St.. 
Chicago,  III.  60629.  ($2.5(Vsample  copy.) 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  countiy.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


IT’S  A  CLASSIFIED  SECRET! 


We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll  never  reveal 
the  identity  of  an  E&P  Box  Holder,  however  if  you  want  to  answer  a  Box 
Number  ad,  but  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  Attach 
a  note  telling  us  what  newspapers,  groups  or  companies  you  don’t  want 
the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an  envelope  addressed 
to  E&P  Classifieds.  If  tne  Box  Number  you’re  answering  is  on  your  list, 
we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the  same 
as  telling.  So  don’t  send  indispensable  material.  Also  attach  a  note 
each  time  you  want  a  box  holder  checked.  Don't  be  like  the  fellow  who 
told  us  “destroy  this  reply  and  any  future  replies  from  me  if  Box  Holder 
is  (name  of  newspaper).”  With  the  volume  of  mail  handled  by  this  office 
each  day,  that’s  really  taking  a  terrible  risk!  And  if  you  don  t  want  your 
reply  to  be  sent  to  any  property  held  by  a  group,  it’s  best  to  list  the 
properties.  We  know  the  daily  newspaper  holdings  of  most  groups — but  a 
suburban,  weekly  or  new  acquisition  might  slip  by  us. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  SOUTH  FLORIDA  news¬ 
paper  50,000  weekly  circulation  in  rapidly 
expanding,  growing  area.  Solid  5  year 
growth  record.  Box  1440,  Editor  & 
Publisher. 

NEW  JERSEY  WEEKLY-$50  thousand 
cash  equipment,  staff,  print  shop.  Princi¬ 
pals  only.  Box  1445,  Editor  &  Publisher. 


PENNSYLVANIA  DAILY  NEWSPAPER, 
over  8000  circulation,  well  in  the  black. 
Has  shown  increases  for  the  last  6  years. 
Grossing  over  $700,000.  Box  1457,  Editor 
&  Publisher. 


WEEKLY,  45  years  in  Midwestern  city. 
200M  gross,  exceptional  offset  plant.  50M 
down,  easy  payout.  Must  sell  by  October  1. 
Box  1464,  Editor  &  Publisher. 


FLORIDA  GROUP,  grossing  $750M,  in 
highly  competitive  market.  Available  at  2 
times  gross,  29%  down  payment,  flexible 
terms.  Includes  press  and  building.  Owner 
has  other  interests.  Box  1513,  Editor  & 
Publisher. 


ZONE  9  ESTABLISHED  COASTAL  offset 
weekly  and  job  shop.  Box  1483,  Editor  & 
Publisher. 


NEW  YORK  METROPOLITAN  weekly— in 
the  black.  Grossing  in  excess  of  SIOOM. 
Project  $250M  next  fiscal  year.  Invest  or 
buy.  Box  1517,  Editor  &  Publisher. 


RURAL  Southern  California  weekly,  exclu¬ 
sive,  Grossing  $75,000,  $47,000  from  pa¬ 
per,  offset,  $35,000  with  $15,000  down 
includes  plant,  Snyder  Newspaper  Brok¬ 
ers,  P.O.  Box  308,  Lindsay,  Calif.  93247. 


OREGON  county  exclusive  weekly,  gross 
over  $100,000,  excellent  situation,  owner 
wants  quick  sale,  good  terms.  John  N.  Jep- 
son.  Broker,  (406)  266-4223:  Box  B, 
Townsend,  Mont.  59644. 


UNUSUAL  CIRCUMSTANCES  dictate 
quick  sale  of  small  Jersey  weekly.  Estab¬ 
lished  2  years,  serving  high  income  com¬ 
munity.  Very  flexible  terms  to  right  party. 
Write  Publisher.  Box  335,  Saddle  River, 
N.J.  07050. 

WESTERN  SUBURBAN  shopper  and 
weekly.  Growth  area,  offset  equipment, 
$275,000  volume.  Easy  terms  to  experi¬ 
enced  and  financially  sound  buyer.  Box 
1579,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.O. 
Dr.  12428.  Panama  City,  Fla. 


I  HAVE  up  to  $75. OCX)  available  for  down 
payment  on  an  exclusive  non-daily  news¬ 
paper.  Excellent  financial,  journalistic 
background.  Replies  held  completely  con¬ 
fidential.  but  please  describe  your  situa¬ 
tion  in  full.  Box  1404,  Editor  &  Publisher. 


WELL  FINANCED  PUBLISHER  wants 
weekly,  group  or  small  daily.  Substantial 
growth,  located  Southeast,  Call  publisher, 
(913)  233-6777. 

EXPERIENCED  EDITOR  PUBLISHER.  41, 
with  investment  capital,  seeks  exclusive 
weekly  operation,  possible  partnership. 
Prefer  Zone  9.  Will  consider  other  areas. 
Box  1465,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


IBM  1130  COMPUTER— Equipped  for  hot 
and  cold  typesetting.  Complete  with  2 
BRPE  punches.  2  CX  readers,  software 
and  3  discs.  IBM  maintained.  $20,0(X). 
Bob  Douglass,  (813)  688-6011. 


IF  YOU'RE  A  NEWSPAPER  ready  to  move 
into  more  sophisticated  computer  tech¬ 
nology,  we  can  help  you  get  top  dollar  for 
the  computers  you're  currently  using. 

IF  YOU'RE  A  MANUFACTURER  of  computer 
hardware  or  a  software  house,  we  can  help 
you  move  your  trade-ins  out  of  your  inven¬ 
tory  and  into  a  worldwide  marketplace. 

No  matter  what  model  computer  you  have 
for  sale,  someone  out  there  needs  it  and 
wants  It.  And  with  a  worldwide  readership 
in  the  newspaper  field,  we'll  find  them  for  you. 

E&P  CLASSIFIEDS 

Programmed  for  selling 


EQUIPMENT  &  SUPPLIES 


SOLD  OUR  PRESS.  80  BARRELS  OF  WEB 
OFFSET  BLACK  INK.  15«  PER  LB.  (316) 
264-4336. 


MAILROOM 


ALMOST  NEW  Muller-Martini  Inserting 
Machine,  on  casters,  with  2  Insert  Pockets 
and  automatic  reject.  Best  offer  over 
$20,000.  (516)  582-4343. 

IDAB  STACKER,  Counter,  Tyer,  Used: 
Photos  available.  Hot  Metal  Bargains.  Ad¬ 
dressing,  composing  (hot,  cold)  Xerox, 
other  items.  I  buy,  sell,  swap.  Curtis,  816 
National  Press  Building,  Washington,  D.C. 
20045. 

STA-HI 251  and  257COUNTER  STACKERS. 
EXCELLENT  CONDITION, 

BOX  1546,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  and  24P  INSERTERS. 
GOOD  CONDITION. 

BOX  1542,  EDITOR  &  PUBLISHER. 


DIDDE-GLASER  3-station  inserter,  new 
1972,  for  quarter  or  half  fold,  and  4-horse¬ 
power  compressor.  $10,750  or  make  offer. 
Mayhill  Publications.  Knightstown,  Ind., 
(317)  345-5134. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


TYPESETTER  INTERFACES 
Connect  paper  tape  input  typesetters  to 
most  computers  or  to  computer  controlled 
peripherals.  Call  or  write  tor  literature. 
EPIC  TECHNOLOGY  INC. 

807  S.E.  10th  Terr., 

Deerfield  Beach,  Fla.  33441 
(305)  391-8390 


COMPUWRITER  I.  Used  11  months.  No. 
1152.  The  Advertiser-Tribune,  Tiffin,  Ohio 
44883.  (419)  447-4455. 


VARITYPER  820  with  28  Typemasters, 
$850.  Automatic  waxer  Varityper  #7, 
$350.  Used  by  monthly  magazine.  Both  for 
$1100.  Box  14465,  Albuquerque,  N.M. 
87111  or  phone  C.  K.  Coates,  (505)  294- 
0829  evenings. 


MULLER-MARTINI 


MAILROOM  EQUIPMENT 

Slightly  used  MULLER  Model  260 
Inserting  Machine,  2  into  1. 
Reconditioned  MULLER  Model  EMIO 
Inserting  Machine,  with  2,  3  or 
4  teeders. 

STA-HI  Stacker — recond.  2  years  ago. 

Excellent  condition. 

DIDDE-GLASER  Inserter,  2  insert 
feeders. 

MULLER-MARTINI  CORR 

40  RABRO  DRIVE 
HAUPPAUGE.  N  Y.  11787 

w  '  (516)  582-4343 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANTED; 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 


WANTED;  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 


WANTED;  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 


WANTED;  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


WANTED;  2  to  4  unit  Web  Offset  Press 
and  folder  in  good  condition.  Also  plate 
burner  and  lift  truck.  Box  1131.  Editor 
&  Publisher. 


nr  ATCKni/’ixm  CHANGING  OVER  from  letterpress  to 

rLAI bMAKiNU  offset.  Want  Goss  Community,  Suburban 

or  Urbanite.  Can  use  Hoe  Colorflex  in  place 
1  COMPLETE  NAAP  Systems  single  plate  of  Urbanite.  Box  1551,  Editor*.  Publisher. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W,  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS-4500.  Compuwriter  1—4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614. 

COPY  STAR  full  page  photocopier.  $1500 
or  best  offer.  Contact  Philip  J.  Barber, 
Production  Director,  New  Bedford 
Standard-Times,  (617)  997-7411, 

3  PHOTON  713-10,  8  faces.  6  TPE-214 
Fairchild  keyboards.  Good  condition  and 
parts  inventory.  Best  offer.  Charles 
Stewart,  The  Macomb  Daily,  P.O.  Box  707, 
Mt.  Clemens,  Mich.  48043.  (313)  469- 
4510. 


equipment.  1  light  table  and  water  heater. 
Like  new.  Call  or  write  Robert  Carr,  1923 
Reynolds,  Muskegon,  Mich.  49442.  (616) 
722-6165. 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Metro  4  units,  1970 
Goss  Suburban  2  units,  folder 
Goss  Suburban  add-on  units 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22%  cutoff 
Cottrell  V-15  units  and  presses 
Colorking  unit  for  add-on 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Color  King  2;1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2" 
cutoff 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


GOSS  COMMUNITY,  3  units,  22%x36,  SC 
folder,  quarter,  half,  double  parallel  with 
cross  perforating,  40H  P  motor  and  control- 
ler,  new  1970.  Box  1339,  Editor  & 
Publisher. 


GOSS  SUBURBAN,  3  unit.  Surplus  press; 
see  in  operation.  Canyon  Courier,  P.O.  Box 
430,  Evergreen,  Colo,  80439.  (303)  674- 
5534. 

GOSS  DUPLEX  Tubular  Press.  6  units. 
Available  in  Fall.  Contact  Ross  E.  Phillips. 
Santa  Paula  Daily  Chronicle,  Santa  Paula, 
Calif.  (805)  525-5555. 


HARRIS  57L  4-page  sheet-fed,  used  every 
week.  Newsprint  on  hand  at  time  of  sale 
goes  with  press,  plate  burner  and  vacuum 
frame.  Call  (314)  333-4336  fora  good  buy. 


PRICE  REDUCED— MUST  MOVE 
Web  offset  newspaper  press.  Model  V-15 
Cottrell,  2  units  and  folder,  serial  No. 
CW186-BA.  Make  us  an  offer.  Box  1572, 
Editor  &  Publisher. 


TURN-KEY  DELIVERED  INSTALLED 
HOE-ALLERS  single  width  WEB-OFFSET 
Newspaper  Perfecting  Press,  10  years  old, 
22% "  page  cutoff,  HOE  "PrintMaster" 
Folder,  Cutter-Hammer  Control,  75hp 
drives.  New  Ink  Rollers,  Blankets,  profes¬ 
sional  mechanical  and  electrical  Installers. 

4-units,  folder.  2  color  cylinders,  16  page 

capacity,  price  .  $69,500. 

6-units,  folder,  3  color  cylinders  24  page 

capacity,  price  .  $92,000. 

"Twinned"  4-unit  lines,  folder  with  2  color 
cylinders  each  line,  one  balloon  former,  32 
page  total  capacity,  price  ...  $114,C)00. 

Exclusive  of  sales  tax,  concrete  founda- 
I  tion,  building  alteration.  Export  price 
quoted.  Immediate  delivery.  Subject  to 
prior  Sale.  Box  1582,  Editor  &  Publisher. 


WANTED  TO  BUY 

SOMEBODY  OUT  THERE  has  an  old  AP 
Offsetter.  We  need  one  for  parts.  W.  H, 
Graham,  Lovington  Daily  Leader,  (505) 
396-2844,  or  write  Box  1717,  Lovington, 
N.M.  88260. 

WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R,  Oliver,  196 — 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED  FOR  EXPORT; 

GOSS  URBANITE  4  to  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER, 


WANTED  TO  BUY: 

COMPUGRAPHIC  4961  TL  AND  7200. 
NO  DEALERS.  (212)  675-3461. 


WANTED 

2  Used  Hoe 
Colormatic  Units 
22 W  cutoff. 

Box  1536 
Editor  &  Publisher 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads,  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There’s  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART, 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285.  McAllen,  Texas  78501, 
(512)  682-7011. 


Help 

Wented... 


ADMINISTRATIVE 


WORKING  GENERAL  NANAGER  wanted 
for  group  of  3  South  Dakota  weekly  news¬ 
papers.  Advertising  sales  experience  and 
writing/editing  experience  required.  Real 
opportunity  with  ownership  potential. 
Ranch  community,  excellent  recreation. 
Call  or  write  Gene  Chamberlin,  Box  250, 
Mobridge,  S.D.  57601.  (605)  845-3646  or 
(605)  845-2339. 

BUSINESS-ADVERTISING  MANAGER. 
New  insurance  publication  needs  old  or 
young  pro  to  play  major  role.  Low  pay  in 
exchange  for  partnership.  Write  (jonald 
Casciato,  P.O.  Box  124  Wall  St.  Sta.,  New 
York,  N.Y.  10005  or  call  (212)  684-0872. 


EDITOR  &  PUBLISHER  for  August  28,  1976 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DISPLAY  ADVERTISING 


GENERAL  MANAGER 
Experienced  newspaper  executive  to  take 
over  the  responsibility  of  managing 
award-winning  group  of  5  weekly  news¬ 
papers  (2  Sunday  tabloids— 3  midweek 
standard  size)  with  ABC  circulation  in  ex¬ 
cess  of  45.000.  Work  history  and  qualifica¬ 
tions  should  include  experience  in  busi¬ 
ness.  advertising,  circulation  and  mechan¬ 
ical  departments  which  will  assist  applic¬ 
ant  in  competitive  Zone  2  operation.  Re¬ 
port  directly  to  publisher.  Many  fringe 
benefits  with  vacation,  medical,  hospitali¬ 
zation  and  retirement  plans.  Write  Box 
1505  and  include  covering  letter,  resume 
and  salary  requirements. 


DISPLAY  AD  MANAGER 

OR 

AD  DIRECTOR 

Voluntary  pay  semi-weekly  on  Atlantic  Coast 
needs  a  display  ad  manager  to  lead  and 
professionalize  sales  staff.  Must  develop 
program  to  obtain  better  share  of  market 
over  shopper  competition.  Will  report  to 
general  manager  and  be  a  team  player  with 
other  department  managers.  Will  handle 
some  major  accounts  until  you  can  train 
persons  to  whom  you  can  delegate.  Sell 
yourself  as  you  would  sell  space  in  applica¬ 
tion  to  Box  1557,  Editor  &  Publisher. 


UPTOWN  weekly  paper  needs  pro  circula¬ 
tion  manager,  prefer  with  metro  back¬ 
ground,  who  wants  to  grow  along  with  us  in 
great  city.  Handle  all  phases  of  subscrip¬ 
tions.  newsstands.  Salary  plus  commission. 
Send  resume:  Hickory  News,  Box  2586, 
Hickory.  N.C.  28601. 


CIRCULATION  MANAGER 

Administer  department  for  14.000  circula¬ 
tion  trade  newspaper,  Los  Angeles  loca¬ 
tion  Must  be  experienced  in  newsstand 
and  subscription  sales.  We  need  someone 
with  knowl^ge  of  latest  equipment  who 
can  double  our  circulation.  Call  collect  to 
Sandy.  (213)  464-7411. 


CIRCULATION  MANAGER  for  growing  Ohio 
daily.  85(X)  *  circulation  with  85  carriers.  6 
motor  routes  Must  be  promotion-minded. 
ABC  experienced  and  well  organized.  Sal¬ 
ary,  incentive  plan  and  profit  sharing. 
Send  resume  including  salary  require¬ 
ments  to  Jim  Londot.  Norwalk  Reflector, 
Norwalk.  Ohio  4485^  or  call  (419)  668- 
3771 

CITY  CIRCULATION 
MANAGER 

Medium  sized  Zone  6  morning  and  after¬ 
noon  daily.  Responsibility  includes  district 
managers  and  dealers.  Must  have  solid  cir¬ 
culation  background  with  a  college  degree. 
Attractive  salary  and  benefits.  Send  com- 
lete  resume  to  Box  1554.  Editor  & 
ubiisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER-Great  oppor¬ 
tunity  on  an  AM  daily  in  attractive  New 
England  city.  Experience  with  com¬ 
puterized  production  system  helpful.  Good 
salary  and  all  fringe  benefits.  Give  com¬ 
plete  details  about  yourself  to  Box  1475. 
Editor  &  Publisher. 


CLASSIFIED  MANAGER  to  handle  7-day 
AM  growing  operation,  must  be  promotion 
minded  and  able  to  lead  group.  Must  speak 
Spanish  fluently.  Give  all  details,  salary, 
experience,  references,  etc.  in  confi¬ 
dence.  Box  1558.  Editor  &  Publisher. 


CLASSIFIED 
ASSISTANT  MANAGER 

Opportunity  for  profit-minded  salesperson 
with  management  capabilities  to  join  suc¬ 
cessful  classified  sales  team  of  weekly 
newspaper.  Must  have  previous  classified 
experience  with  major  publication.  Re¬ 
sponsible  for  daily  operation  of  4-person 
classified  department.  Salary  $175  plus 
commission.  Send  resume  to  Classified 
Manager.  Wisdom's  Child,  1841  Broadway. 
New  York.  N  Y.  10023. 


DISPLAY  ADVERTISING 


NATIONAL  ADVERTISING 

Salesperson  for  major  national  representa¬ 
tive  firm  to  live  and  work  in  central 
Pennsylvania.  Call  on  food  brokers,  sales 
reps,  agencies,  etc.  Send  resume  to  Box 
1535.  Editor  &  Publisher. 


AD  SALESPERSON  for  immediate  opening 
on  9381  6-day  daily.  Salary  open.  Unlim¬ 
ited  opportunity.  All  fringes.  Ideal  place  to 
live  and  work.  Send  resume,  in  confidence, 
to  Jerry  Peters,  The  Madison  Courier. 
Madison.  Ind.  47250. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday,  Area  4,  with  proven  record  of 
building  staff  cooperation  resulting  in 
sales  growth.  Not  a  director's  job  but  re¬ 
quires  personal  selling  which  dem¬ 
onstrates  your  leadership  is  sound.  No 
two  year  wonders  need  apply,  only  perma¬ 
nent  types.  Full  resume  please  to  Delta 
Democrat  Times,  Greenville,  Miss.,  John  T. 
Gibson,  General  Manager. 


DISPLAY  AD  SALESPERSONS 

Pacific  Northwest  daily  seeks  experienced 
salespersons.  Only  sharp,  auressive  can¬ 
didates  need  apply.  EquarOpportunity 
Employer  offering  excellent  pay,  benefits, 
and  opportunities.  An  exciting  place  to 
work  and  a  delightful  place  to  live.  Send 
complete  resume  to  Personnel  Dept., 
Walla  Walla  Union-Bulletin,  1st  and  Pop¬ 
lar.  Walla  Walla.  Wash.  99362. 

EDITOR  I 


CORPORATE  PUBLICATIONS 
MANAGER 

CNA  Insurance,  one  of  the  nation's  largest  and  most  innovative 
financial  institutions,  seeks  a  professional  in  corporate  com¬ 
munications.  Primary  emphasis  will  be  placed  on  your  ability  to 
communicate  corporate  information  to  several  distribution  sys¬ 
tems  through  effective  management  of  a  variety  of  CNA 
publications. 

Specifically,  you'll  direct  the  efforts  of  editors  and  support 
personnel,  an(J  provide  planning  for  future  publications  in  regard 
to  scheduling,  printing,  budgeting,  etc. 

This  position,  reporting  directly  to  the  Director  of  Advertising 
and  Sales  Promotion,  demands  the  talents  of  a  seasoned 
professional,  degreed  in  Journalism  or  English,  with  5-10  years 
experience  in  editing  supervision  of  company  publications,  a 
proven  ability  to  interface  with  all  management  levels,  and 
experienced  in  the  supervision  of  others. 

Please  send  resume,  including  salary  history,  in  confidence  to 
Employment  Coordinator. 

INSURANCE  FROM 

CVA 

CNA  Plaza,  Chicago,  Illinois  60685 
An  Equal  Opportunity  Employer  MIF 


BUSINESS-ADVERTISING  MANAGER  for 
outstanding  weekly  newspaper  in  attract¬ 
ive  and  unique  Taos.  New  Mexico.  Long 
term  opportunity  for  an  experienced  per¬ 
son  looking  for  a  fine  life  as  well  as  a 
fine  career.  Some  news  bacl^round  bene¬ 
ficial.  but  not  essential.  (Persons  with 
Southwestern  backgrounds  preferred.  Call 
Keith  Green.  (505)  983-3303. 

GENERAL  MANAGER  for  progressive 
afternoon-Sunday  newspaper.  K)()0  cir¬ 
culation.  published  in  pleasant  and 
growing  East  Texas  city.  Write  Wayne 
C.  Sellers.  Publisher.  Palestine  Herald- 
Press.  Palestine.  Texas  75801. 

ADVERTISING  DIRECTOR — Innovative  top 
performer  with  proven  track  record  to  head 
total  advertising  function  for  long  estab¬ 
lished.  highly  respected.  30M  -  daily  in 
Area  5  industrial  community.  Strong  ability 
to  direct  and  motivate  staff  to  realize  sales 
potential  in  growing  retail  climate.  An  ex¬ 
perienced  self-starter  goal-oriented  Ad  Di¬ 
rector  or  second  person  ready  to  move  up 
will  be  given  top  consideration  and  good 
compensation  for  this  important  manage¬ 
ment  slot.  If  you  are  prepared  for  this  kind 
of  challenge,  send  full  information  about 
yourself  in  confidence  to  Box  1576,  Editor 
&  Publisher. 


ART  SERVICE  REPRESENTATIVE 
Challenging  opportunity  for  someone  with 
a  complete  background  in  newspaper  ad¬ 
vertising  management.  You  would  repre¬ 
sent  both  display  and  classified  services  in 
the  Northeast  Preference  given  to  applic¬ 
ants  living  in  or  familiar  with  the  territory. 
If  you  qualify  and  like  the  idea  of  extensive 
travel  and  unlimited  earning  potential, 
send  complete  resume  to  Box  1568,  Editor 
&  Publisher. 

40 


ARTIGRAPHICS 


ARTIST-GRAPHIC  DESIGNER— Design, 
write  specifications,  prepare  camera-ready 
copy  for  wide  range  of  publications.  Prefer 
degree  and  commercial  art  experience. 
Apply  to  College  Relations  Director,  Ferris 
State  College.  Big  Rapids.  Mich.  49307. 
An  Equal  Opportunity  Employer. 


CARTOONISTS 


CARTOONIST;  Metro  AM  daily  seeking 
editorial  cartoonist  also  capable  of  il¬ 
lustration  and  layout.  Climate  ripe  for 
lively  imagination  and  skill.  Send  resume, 
samples  and  salary  expectations  to 
Frankie  McCarty,  Managing  Editor.  Albu¬ 
querque  Journal.  Drawer  J,  Albuquerque. 
N.M.  87103. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  120M  7-day 
AM  operation.  District  Manager  training 
and  service  oriented,  must  be  good  leader 
and  speak  fluent  Spanish.  Give  all  details, 
salary,  experience,  references,  etc.  in  con¬ 
fidence.  Box  1559,  Editor  &  Publisher. 


CIRCULATION  MANAGER  position  ii 
South  Jersey,  base  salary  plus  incentive 
Give  full  details  of  experience  and  salar 
requirements.  Box  1519.  Editor  &  Pub 
lisher. 

CIRCULATION  MANAGER  wanted  for 
Pennsylvania  8CXX)  PM  daily.  $13.C)00  plus 
bonus.  Must  be  strong  promoter.  Send 
resume  to  Box  1600,  Editor  &  Publisher. 


ILLINOIS  DAILY  SUNDAY  40,000  circula¬ 
tion.  a  leader  in  a  highly  competitive 
450, 0(X)  metro  population  area,  seeks  an 
experienced  retail  advertising  salesperson 
for  an  untapped  potential  market.  We  offer 
a  bright  future  for  ambitious  self-starter. 
Mail  resume  to  Box  1488,  Editor  & 
Publisher. 


READY  TO  MOVE  UP  TO  AD  MANAGER? 
We  have  an  immediate  opportunity  if  you 
are  an  experienced  person  with  full  knowl¬ 
edge  of  retail  and  classified  sales.  Need 
"take  charge"  person  who  can  get  the  job 
done  and  be  able  to  motivate  staff.  We 
offer  company  benefits  and  an  excellent 
opportunity  for  advancement  within  our 
group  of  newspapers  to  the  person  seeking 
career  advancement.  Small  South  Florida 
daily.  Send  complete  resume  including 
salary  requirements  in  confidence  to  Box 
1495.  Editor  &  Publisher. 


AWARD-WINNING,  nationally  recognized 
Midwest  medium  size  suburban  news¬ 
paper  group  operation  seeking  a  go- 
getting,  shirt-sleeved,  management- 
orient^  advertising  manager.  We  offer  a 
chance  to  grow  professionally,  good  salary 
plus  incentives  and  fringe  benefits,  a  great 
community  and  opportunity  to  join  a  great 
team.  Box  1534.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

IF  you  can  produce  SALES  and  create 
strong  layouts  .  .  .  you  can  earn  an  excel¬ 
lent  salary— plus  commission— plus 
bonuses  with  us  in  central  Massachusetts. 
We  operate  a  13  year  old  47.000  regional 
weekly,  plus  a  1  year  old  12,500  weekly, 
plus  an  advertising  distribution  business 
serving  60.0(X)  homes.  You'll  be  selling  all 
three,  but  concentrating  on  the  younger 
weekly. 

IF  you  are  truly  WORKING  management 
material  you'll  have  a  shot  at  taking  over 
advertising  management  of  the  second 
publication.  That  means  you  MUST  know 
what  you're  doing  in  handling  local,  reg¬ 
ional  and  national  advertisers.  And  you 
MUST  BE  ABLE  TO  SUPERVISE  AND 
COORDINATE. 

The  right  manager  CAN  EARN  $20,000  per 
year  ...  or  more!  But  you  have  to  EARN 

It! 

We  are  strong,  respected  and  popular  in 
this  competitive  media  market.  We  want 
someone  who  will  add  even  more  strength, 
respect  and  popularity.  Also  you  must  be 
prepared  to  live  with  and  laugh  at  New 
England's  sometimes  beautiful,  some¬ 
times  brutal  weather. 

Send  complete  resume  and  letter  to  Box 
1586,  Editor  &  Publisher. 


READY  TO  MOVE  UP  to  advertising  man¬ 
ager?  We  are  a  5000  circulation  5-day 
offset  operation  with  an  immediate  oppor¬ 
tunity  for  an  experienced  ad  salesperson. 
The  ideal  individual  should  possess  strong 
sales  skills,  leadership  ability  and  promo¬ 
tional  knowledge.  Full  company  benefits. 
Contact  L^rry  Bushman,  (515)  832-4350, 
Daily  Freeman  Journal.  Webster  City.  Iowa 
50595. 


ENTHUSIASTIC  AND  RESOURCEFUL  per¬ 
son  needed  at  ad  agency  to  coordinate 
placement  of  advertising  and  promotional 
literature  for  major  Santa  Clara  shopping 
center.  (3ood  spot  for  career  oriented  per¬ 
son  not  getting  opportunities  to  increase 
creative  and  professional  talents.  Salary 
open.  Send  resume  to  P.O.  Box  965,  Los 
Gatos,  Calif.  95030.  All  inquiries  will  re¬ 
ceive  a  reply. 

ADVERTISING 

SALESPERSON 

You've  gotten  all  the  experience  you  need, 
and  now  you're  ready  to  prove  it. 

Here's  an  opportunity  to  show  what  you 
can  do  in  a  competitive  market.  Your  ac¬ 
complishments  will  be  recognized  and  re¬ 
warded. 

Advancement  potential  is  excellent  with 
this  large  newspaper  group. 

A  sales  position  is  now  open  on  this 
medium  sized  daily  in  beautiful  South 
Florida  near  the  coast. 

Beginning  annual  earnings  approximately 
$12.CXX),  and  the  rest  is  up  to  you. 

All  replies  confidential. 

Box  1570,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


MAGAZINE  WRITER 

Prevention,  the  nutrition  and  natural  liv¬ 
ing  magazine,  requires  an  experienced 
journalist  with  high  IQ,  lively  writing 
style,  enthusiasm  for  life  sciences.  Relo¬ 
cate  Lehigh  Valley,  Pa.,  where  you  can 
live  in  country  or  clean  small  city.  Send 
all  details,  salary  needs,  best  writing 
samples  to;  Mark  Bricklin,  Vice  President, 
Rodale  Press,  33  E.  Minor  St.,  Emmaus, 
Pa.  18049. 


LIFESTYLE  WRITER 

Opportunity  on  a  65,000  Zone  5  daily 
Lifestyle  Section  for  a  man  or  woman  who 
has  a  lively  writing  style,  plus  an  interest  in 
copy  editing,  layout  and  VDT  operation. 
Send  clippings,  resume  and  salary  range  to 
Box  1540,  Editor  &  Publisher. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  13l6,  Editor  &  Publisher. 


IMAGINATIVE, 
MARKET-ORIENTED  EDITOR 

23,000  Circulation  Daily 

Exceptional  career  opportunity  for  innova¬ 
tive,  professional  Journalist  with  an  in¬ 
tense  interest  in  community  Journalism 
and  proven  newsroom,  management  abili¬ 
ty. 

A  consistent  award-winner,  we're  a  6-day 
paper  serving  a  sizeable  Midwestern  rural 
area.  We  have  a  tradition  of  excellence  we 
intend  to  maintain.  We  also  have  challeng¬ 
ing  goals  for  increasing  our  market  pene¬ 
tration.  Your  ideas  and  your  leadership  will 
be  critical  in  realizing  these  goals. 
Naturally,  you  must  have  strong  basic  Jour¬ 
nalistic  skills.  Just  as  important  though, 
you  must  be  a  "people  person"  and  enjoy 
teaching,  leading  and  inspiring  a  talented 
staff  of  17. 

Excellent  salary,  benefit  program  and 
career  opportu  nity  with  one  of  the  country’s 
leading  groups  of  small  and  medium  sized 
newspapers. 

Pleasant,  progressive  community  of  30,000 
with  excellent  schools  and  recreation 
facilities. 

Please  submit  a  letter  describing  your  per¬ 
sonal  history  and  qualifications  to  Box 
1450,  Editor  &  Publisher.  All  responses  will 
be  treated  with  complete  confidence.  Our 
employees  are  aware  of  this  opening. 

An  Equal  Opportunity 
Affirmative  Action  Employer 


TOP-FLIGHT  REPORTER  capable  of  han¬ 
dling  local  government  and  political  as¬ 
signments.  Top  salary,  fringe  benefits. 
Powell  Glass,  Publisher,  The  Daily  Ad¬ 
vance,  P.O.  Box  131,  Lynchburg,  Va. 
24505. 


NEWS  EDITOR 

The  Metro  East  Journal— 40,000  daily  and 
Sunday — will  hire  a  news  editor  to  lead  a 
professional  staff  in  an  intensely  competi¬ 
tive  metropolitan  environment  in  south¬ 
western  Illinois.  The  news  editor  we  hire 
will  have  the  experience  and  the  assurance 
to  make  quick,  sound  news  judgments. 
Will  have  to  have  the  graphic  sense  and  the 
skills  to  produce  a  visually  exciting  news¬ 
paper.  Will  get  the  opportunity  to  shape 
the  daily  paper  plus  the  opportunity  tor 
advancement — our  last  two  news  editors 
moved  upward  in  our  Midwestern  group. 
Excellent  salary  and  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  III.  62525. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

WASHINGTON 

STRINGER 

New  banking  news  journal  needs  solid,  re¬ 
liable  Washington,  D.C.,  newsman  with  con¬ 
tacts  at  FDIC  and  other  regulatory  bodies  to 
cover  bank  marketing  world.  Good,  steady 
stringer  opportunity  tor  right  business  jour¬ 
nalist.  Box  1556,  Editor  &  Publisher. 


NIGHT  EDITOR  for  small  growing  daily  in 
Zone  2.  Must  have  daily  desk  experience. 
Ability  to  take  charge  of  staff  of  15.  Ex¬ 
perience  in  layout  and  tight  editing  a  must. 
Send  resume,  salary  requirements  and  ref¬ 
erences  to  Box  1462,  Editor  &  Publisher. 


SPORTSWRITER  to  cover  high  school,  col¬ 
lege  events,  handle  sports  wire  and  layout 
for  best  local  sports  section  in  Virginia. 
Recent  college  graduate  may  qualify.  Send 
resume  and  clips  to  Tommy  Harris,  Spqrts 
Editor,  Martinsville  Bulletin,  Martinsville, 
Va.  24112. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


COPY  EDITOR 

Innovative  Pacific  Northwest  daily  seeks 
copy  editor  to  round  out  aggressive,  tal¬ 
ented  staff.  Position  will  involve  daily  edit¬ 
ing  local  copy,  producing  eyecatching  lay¬ 
outs,  contributing  ideas.  Also  person  will 
play  key  role  in  editing  Sunday  edition. 
Must  be  energetic,  quick  to  learn,  able  to 
work  with  others  and  have  desk  experience 
or  comparable  knowledge.  Equal  Oppor¬ 
tunity  Employer  offering  excellent  pay  and 
benefits,  exciting  place  to  work  and  de¬ 
lightful  place  toTive.  Send  resume,  refer¬ 
ences  and  work  samples  to  Personnel 
Dept.,  Walla  Walla  Union-Bulletin,  1st  and 
Poplar  Sts.,  Walla  Walla,  Wash.  ^362. 


REPORTER 

An  Illinois  daily  needs  a  reporter  with  a 
minimum  of  1  year  reporting  experience  to 
handle  city  hall  beat.  Ability,  imagination 
vital.  Excellent  working  conditions,  staff 
and  benefits.  Send  resume  and  writing 
samples  to  Box  1583,  Editor  &  Publisher. 


13-EDITION  crusading  newspaper  chain 
seeking  highly-qualified,  aggressive  per¬ 
sonnel  with  commitment  to  social  justice. 
Positions  include  managing  editor  of 
chain's  flagship,  copy  editor  with  strong 
editing  and  layout  skills;  skilled  reporters 
with  desire  to  move  up.  Only  persons  with 
outstanding  newspaper  accomplishments 
need  apply.  Send  resume,  writing  samples 
and  salary  requirements  to  Raymond  H. 
Boone,  Wee  President-Editorial,  Afro- 
American,  628  N.  Eutaw  St.,  Baltimore, 
Md.  21201. 


ASSISTANT 
METRO  EDITOR 

East  Coast  Daily-Sunday 
Top  benefits,  excellent  starting  salary, 
ideal  geographic  location. 

Prefer  person  with  5  or  more  years  experi¬ 
ence.  Some  staff  directing  background 
plus  desk  know-how. 

Tell  us  about  your  education  and  work 
background,  salary  requirements  and 
availability.  All  replies  strictly  confidential. 
Box  1550,  Editor  &  Publisher. 


4  NEW  POSITIONS 

To  be  filled  in  a  60,000  morning  Northwest 
daily  in  the  Rocky  Mountain  region: 

1)  A  copy  editor  who  has  done  some  think¬ 
ing  about  declining  newspaper  reader- 
ship  and  who  has  the  ideas  and  skills 
(editing,  head  writing  and  layout)  to 
help  reverse  the  trend! 

2)  An  editorial  artist  to  illustrate  the 
stories  that  can't  be  told  in  photos.  Line 
art,  mixed  graphics,  typographical  de¬ 
sign,  some  modern  style  cartooning. 
News  editing  and  layout  experience 
would  be  useful,  but  a  talented  college 
grad  could  qualify. 

3)  A  city  hall  and  public  affairs  reporter 
who  can  get  behind  the  fog  and  double 
talk  to  provide  a  balanced  view  of  how 
government  works  and  what  it  means  to 
people. 

4)  A  bureau  reporter  to  live  and  work  in  a 
small  city  100  miles  from  the  news¬ 
paper,  producing  news,  feature  and 
photo  coverage  from  several  counties. 

Top  wages  and  benefits,  pleasant  working 
conditions  and  a  beautiful  area  in  which  to 
live  make  these  opportunities  well  worth 
investigating.  An  Equal  Opportunity,  M/F. 
Box  1^5,  Editor  &  Publisher. 


THE  CHARLOTTE  OBSERVER 
We're  looking  for  a  copy  editor  (elec¬ 
tronic-editing  experience  helpful,  but  not  a 
must)  who  can  spot  unanswered  questions 
in  local  and  national  stories,  who  can  word- 
edit  to  produce  crisp  and  readable  copy  and 
who  gets  a  charge  out  of  writing  headlines 
that  inform,  entertain  and  compel  readers. 
If  you're  that  person,  write;  Mr.  Pat  (barter. 
Copy  Desk  Chief,  The  Charlotte  Observer, 
P.O.  Box  2138,  Charlotte,  N.C.  28201. 


SPORTSWRITER— Afternoon  daily  news¬ 
paper  in  Piedmont,  N.C.  seeks  sports- 
writer  to  replace  award-winning  reporter. 
Competitive  salary,  excellent  benefits. 
Apply  to  Don  Weed,  Sports  Editor,  The 
Dispatch,  Lexington,  N.C.  27292.  An 
Equal  Opportunity  Employer. 


POSITION  AVAILABLE  FOR 

WRITER 

Full  time  position  for  facile  self¬ 
starter  with  neat,  methodical  work 
patterns  to  cover  beats  and  meet 
preplanned  deadlines  as  assistant 
to  editor  of  employee  and  man¬ 
agement  communications  for  con¬ 
servative  New  York  City  corpora¬ 
tion.  Attention  to  detail,  organiza¬ 
tional  ability  and  typing  skills 
are  as  essential  as  knowledge  of 
grammar,  familiarity  with  layouts 
and  tenacity  in  pursuit  of  factual 
accuracy  and  depth.  Output  will 
include  news,  features  and  bios, 
primarily  for  newsletters  and 
magazines.  With  resume,  state 
salary  requirements  and  enclose 
non-returnable  copy  of  work 
sample  to; 

Box  EPM  1615 
810  Seventh  Ave., 

New  York,  N.Y.  10019 
An  Equal  Opportunity  Employer,  M/F 


HELP  WANTED 


EDITORIAL 


MANAGING 

EDITOR 

If  you  have  10-20  years  solid  daily  news¬ 
paper  experience,  aspiration,  qualifica¬ 
tions  to  understudy  veteran  editor  with 
opportunity  to  take  over  top  job  after 
number  of  years,  know  layout,  makeup  in 
cold  type,  electronic  newsroom  operation 
to  produce  65,000  circulation  6-morning 
daily  in  southern  Region  5  Midwest  city  of 
150, eXX),  possess  responsible  news  judg¬ 
ment,  ability  to  help  direct  staff  of  4(3  and 
work  smoothly  with  production  depart¬ 
ments,  write  Box  1545,  Editor  &  Publisher. 


SOMEONE  WITH  ABOUT  10  to  15  years  of 
solid  newspaper  editorial  experience  to 
become  managing  editor  of  a  high  perfor¬ 
mance  weekly  in  rural  seaside  New  Eng¬ 
land  area.  Hacks  need  not  apply.  Absolute 
requirements  include  marination  in 
philosophical  newspapering,  respect  and 
affection  for  the  language,  a  sense  of  fun, 
a  curious  mind  not  bounded  by  hat  size. 
Should  have  some  affinity  with  paper's  ac¬ 
tive  editorial  page  which  is  based  on  un¬ 
derstanding  that  this  week’s  enlighten¬ 
ment  may  turn  out  to  be  next  week^  dark 
ages.  Because  of  locus,  at  least  a  portion 
of  pay  should  be  expected  to  be  psychic. 
But  we  are  opposed  to  starvation  and 
newspaper  is  economically  sound.  Send 
curriculum  vitae  and  any  convincing  ar¬ 
guments  to  Box  1525,  Editor  &  Publisher. 


SUNDAY  STAFF  REPORTER 
A  33.(XX}  PM  Illinois  daily  located  in  a  uni¬ 
versity  community  is  seeking  a  reporter  for 
its  Sunday  staff.  Responsible  for  topical 
coverage,  long  range  projects  and  in-depth 
features. 

We  are  requiring  formal  journalism  training 
and  prefer  1  year  daily  newspaper  report¬ 
ing  experience  after  graduation.  In  return 
we  offer  a  demanding  and  exciting  posi¬ 
tion  in  addition  to  good  salary,  benefits 
and  an  opportunity  for  advancement.  Send 
resume  and  writing  samples  to  Box  1578, 
Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR;  Medium-sized 
Virginia  afternoon  daily  in  industrial  city  of 
70!000  seeks  writer  strong  on  local  edito¬ 
rials.  Salary  open.  Powell  Glass,  Publisher, 
The  Daily  Advance,  P.O.  Box  131,  Lynch¬ 
burg,  Va.  24505. 


REQUIRED  BY  THE 

FOOD  AND  AGRICULTURE  ORGANIZATION 
OF  THE  UNITED  NATIONS 


TOP  ECONOMIC 
JOURNALIST 

ROME,  ITALY 


Requirements:  solid  agro-economics  background 
combined  with  general  reporting-writing  ability  based 
on  minimum  of  seven  years’  journalistic  experience. 
Knowledge  Third  World  development  issues  and  in¬ 
formation  experience  with  government  or  large  or¬ 
ganization  desirable. 

Starting  salary  will  be  in  the  range  of  US 
$24,220  to  $32,690  per  annum,  plus  allowances  and 
cost-of-living  adjustment. 

Forward  detailed  curriculum  vitae  quoting  VA 
211-GII  to:  Administrative  Officer,  FAO  Liaison  Of¬ 
fice  for  North  America,  1776  F  Street,  N.W.,  Suite 
101,  Washington,  D.C.  20437. 
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HELP  WANTED 


EDITORIAL 


WASHINGTON 
NEWSLETTERS 
MANAGING  EDITOR 

An  aggressive,  creative,  ambitious  edito¬ 
rial  star  wanted.  You  probably  aren't 
looking — but  we  sure  are.  We  need  a  per¬ 
son  with  10  or  so  solid  years  of  editorial 
experience.  A  person  able  to  lead  and  de¬ 
velop  young,  aggressive  editorial  staff. 
Someone  who  isbubbling  with  new  ideas 
for  newsletters  and  conferences.  And  who 
would  not  mind  having  nine  ideas  knocked 
down  if  the  10th  can  be  planned,  financed, 
promoted  and  made  into  a  winner. 

You’ve  got  both  editorial  and  promotion 
ability,  if  you're  what  we’re  looking  for, 
coupled  with  a  bit  of  entrepreneur  spirit. 
We’ve  got  an  already  successful  newsletter 
operation  and  the  money  and  desire  to 
make  it  more  successful. 

If  you’re  interested  and  qualified,  send 
your  credentials  and  salary  history  to  me 
(you’ll  find  we’re  competitive)  at  Box  1580, 
Editor  &  Publisher. 


ALL-AROUND  PERSON,  must  know  sales, 
news,  photo.  Write  David  Grossman.  Box 
66.  Bellevue,  Iowa  52031. 


RECENT  JOURNALISM  GRAD,  entry  level 
job.  New  York  financial  weekly.  Box  1565, 
Editor  &  Publisher. 


NEWS  EDITOR 

An  all-day  Illinois  daily  in  a  competitive 
university  city  needs  a  news  editor  with 
solid  editing  and  supervisory  skills — and 
the  creativity  to  make  our  23.(X)0  and 
climbing,  locally-oriented  paper  sparkle  7 
days  per  week.  Shirt-sleeve  editor  will  run 
night  desk,  plan,  produce  interesting  story 
and  picture  ideas  and  then  make  best  use 
possible  of  the  results.  Excellent  salary, 
benefits  and  growth  potential.  Send 
resume  and  salary  requirements  to  Box 
1590,  Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR  for  rim  job. 
Must  be  capable  of  writing  tight,  bright 
heads  and  sharp  editing  on  deadline. 
Equal  Opportunity  Employer,  M  F.  Send 
resume  to  Personnel  Director,  New  Or¬ 
leans  States-ltem,  38(X)  Howard  Ave.,  New 
Orleans,  La.  70140. 


FREELANCE 


NORTH  AMERICA’S  leading  publisher  of 
fact-detective  magazines  seeks  detailed 
accounts  of  sensational  crimes  (3(XX)  to 
6000  words)  with  photos  and  supporting 
news  clips.  Payment  $150  to  $225  on  ac¬ 
ceptance.  (Jould  be  a  steady  market  for 
those  who  deliver.  Query  me  first  with 
specifics.  Dominick  A.  Merle,  Editor.  Globe 
Communications  Corp.,  1440  St. 
Catherine  St.  W..  Montreal,  Canada  3G 
1S2. 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


PRODUCTION 


HELP  WANTED 


FREELANCE 


WANTED:  Stringers  for  monthly  trade 
magazine  of  the  ski  industry.  Must  have 
business  reporting  expertise  and  be  famil¬ 
iar  with  retail  and  sports  equipment  busi¬ 
ness.  Responsibilities  include  case-history 
reporting  and  light  photography.  Payments 
average  $50  per  750-1000  word  piece, 
plus  expenses.  Seek  additional  coverage  in 
all  Zones,  particularly  Minneapolis, 
Chicago,  Cleveland  and  Dallas-Ft.  Worth 
regions.  Send  resume  and  samples  to  Box 
1544,  Editor  &  Publisher. 


WANTED:  Writers  with  initiative  to  do 
human  interest  and  feature  articles  for 
medical  audience  monthly.  Must  be  able  to 
locate,  research  and  write  informative,  in¬ 
teresting  copy.  Excellent  paj.  Send  sam¬ 
ples  and  resume  to  Box  1527,  Editor  & 
Publisher. 


MISCELLANEOUS 


ELECTRICIAN.  Prior  newspaper  experi¬ 
ence.  Familiar  with  all  types  wiring  con¬ 
duits,  AC/DC  motors,  alternators, 
generators,  etc.  An  Equal  Opportunity 
Employer,  M/F,  Send  resume  to  Personnel 
Director,  New  Orleans  Times-Picayune/ 
States-ltem,  3800  Howard  Ave.,  New  Or¬ 
leans,  La.  70140. 


PRESSROOM 


WANT  TO  MOVE  WEST? 

An  expanding  wide  awake  55,000  morning 
daily  in  Zone  7  has  an  opening  for  a  fully 
trained,  experienced  web  metro  offset 
pressman,  fop  wages  and  benefits,  pleas¬ 
ant  working  conditions  and  a  beautiful 
area  in  which  to  live  make  this  an  oppor¬ 
tunity  too  good  to  miss!  An  Equal  Oppor¬ 
tunity  EmpToyer,  M  F.  Box  1355,  Editor  & 
Publisher. 


WEB  OFFSET  PRESSMAN.  8  units  Urba¬ 
nite  with  balloon  folder.  Color  King,  com¬ 
mercial  and  newspaper.  $6.50  to  $8.50 
per  hour  plus  profit  sharing,  incentives, 
liberal  fringe  benefits.  New  plant  in  South¬ 
ern  California  area.  Box  1573,  Editor  & 
Publisher. 


METRO  PRESS  FOREMAN  or  assistant 
press  foreman  ready  to  move  up  wanted 
for  70,0(X)  AM  daily  and  Sunday  paper. 
Must  be  strong  in  people  management, 
waste  control,  deadlines  and  mainte¬ 
nance.  Area  2.  Box  1601.  Editor  & 
Publisher. 


PRODUCTION 


PHOTOTYPESETTING  PRODUCTION 
MANAGER  for  New  Jersey  print  shop.  Di¬ 
versified  work.  Capable  of  coordinating 
work  flow  from  layout  to  completed  me¬ 
chanicals.  State  experience.  Replies  con¬ 
fidential.  Box  1604,  Editor  &  Publisher. 


PRODUCTION  MANAGER— 25,000  ABC 
daily  in  Zone  2  seeks  problem  solver  with 
experience  in  systems  analysis  and  all 
phases  of  offset  production.  Send  resume 
in  confidence  to  Box  1588,  Editor  & 
Publisher. 


_ HELP  WANTED _ 

_ PRODUCTION _ 

MACHINIST 

We  are  seeking  an  experienced  jour¬ 
neyman  machinist  who  can  perform 
maintenance  on  all  hot  metal  equipment 
for  the  Southern  Illinoisan  in  Carbondale. 
III.  Some  knowledge  of  TTS  units,  ad 
operator  or  floor  experience  also  helpful. 
Excellent  benefits.  37V2-hour  work  week, 
$6.10  per  hour.  If  interested  call  collect. 
(217)  422-8531,  or  write  Keith  L.  Stewart, 
Lindsay-Schaub  Newspapers,  P.O.  Box 
7^,  Decatur,  III.  62525. 


COMPOSITION  SUPERVISOR 
Short-run  publications  lithographer  seeks 
supervisor  to  train,  maintain  equipment, 
develop  systems  and  procedures  to  reduce 
cost  and  coordinate  work  for  department 
of  30  employees.  Thorough  knowledge  of 
photocomposition,  markup  and  pasteup 
required.  Prior  supervisory  experience  es¬ 
sential.  Non-union.  Locate  in  new  indust¬ 
rial  suburban  development.  Zone  5.  Sal¬ 
ary:  $16,000-$20,000.  Excellent  fringe 
benefits.  Send  resume  and  salary  history 
to  Box  1575,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
The  Dallas  Morning  News  is  seeking  an  as¬ 
sistant  production  manager  capable  of 
supervising  all  production  operations. 
Applicants  must  have  working  knowledge 
of  all  systems  utilized  in  large  cold  type 
operation  plus  7  to  10  years  experience  in 
production  management  of  a  daily  news¬ 
paper.  Position  requires  experience  in  de¬ 
veloping  criteria,  organizing,  controlling 
work  flow  and  coordinating  with  other  de¬ 
partments,  Candidates  should  have  BS 
Degree  in  Engineering  or  related  field. 
Compensation  commensurate  with  qualifi¬ 
cations.  Excellent  benefits  and  working 
conditions.  Submit  resume  and  salaiv  re¬ 
quirements  to  Manager  Employee  Rela¬ 
tions,  The  Dallas  Morning  News,  Com¬ 
munications  Center,  Dallas,  Texas  75222. 


ENGRAVING  SUPERINTENDENT 

A  large  midwestern  metropolitan  newspaper  is  seeking  the  right 
individual  to  manage  its  Engraving  operation.  The  position  requires 
camera  and  platemaking  knowledge  along  with  managerial 
experience. 

Applicants  should  possess  strong  leadership  qualities  and  be 
familiar  with  newspaper  production.  A  good  knowledge  of  new 
processes  is  preferred  with  emphasis  on  camera  procedures. 
Superintendent  responsibilities  include  improving  quality,  in¬ 
creasing  production,  budgeting,  planning  and  direct  supervision  of 
employees. 

Send  resume  including  education,  experience,  current  and  expected 
salary  to; 

Box  1567,  Editor  &  Publisher 


PROMOTION 


PROMOTION  COPYWRITER 

Can  you  put  words  to  work? 

Then  here’s  an  opportunity  to  join  the 


Promotion  staff  of  Florida’s  best  newspa¬ 
pers. 

We’re  looking  for  a  person  who  can  create 
compelling  copy  to  better  acquaint  our 
readers  and  advertisers  with  the  editorial 
and  advertising  vitality  of  The  St. 
Petersburg  Times  and  Evening  Indejien- 
dent.  Someone  who  thinks  in  terms  of  form 
and  function.  Who  has  a  flair  for  graphics 
and  a  resolve  to  follow  through. 

You’ll  join  a  prize-winning  team  dedicated 
to  selling  the  advertising  effectiveness, 
editorial  boldness  and  circulation  penetra¬ 
tion  of  these  newspapers.  Your  assign¬ 
ments  will  include  copywriting  for  promo¬ 
tion  brochures,  in-paper  advertising, 
point-of-purchase  cards  and  sales  presen¬ 
tations.  Audio-visual,  too. 

In  addition  to  a  good  starting  salary  you’ll 
profit  from  participation  in  an  attractive 
program  of  staffer  earned  dividends. 

If  you  have  a  way  with  words,  a  gift  for 
graphics,  a  sense  of  salesmanship  and  an 
ability  to  get  along  with  others,  then  write 
us.  Send  resume,  copy  samples  and  salary 
requirements  to: 

PERSONNEL  OFFICE 
TIMES  PUBLISHING  CO. 

P.O.  Box  1121 
St.  Petersburg,  Fla.  33731 


Positions 
Wanted  • 


TOO  YOUNG  TO  RETIRE.  As  President- 
Publisher  have  just  completed  sale  of  4 
newspaper  corporation.  27  years  experi¬ 
ence  offset  and  letterpress.  Complete 
knowledge  all  departments.  Horace  Han¬ 
cock,  122  W.  Bealon  Rd.,  Lakeland,  Fla. 
33803.  (813)  682-2028. 

GENERAL  MANAGER  with  more  than  25 
years  experience  available  now  for  small/ 
medium  daily  or  large  weekly  operation. 
Top  references.  Prefer  New  England  or 
Maritimes.  Salary  negotiable.  Box  1477, 
Editor  &  Publisher. 


GENERAL  MANAGER  of  small  daily,  with 
proven  ability  and  experience  in  all  de¬ 
partments,  looking  for  larger  challenge 
with  medium  size  daily.  Box  1506.  Editor 
&  Publisher. 


ASSOCIATE  PUBLISHER  of  national  gen¬ 
eral  circulation  magazine  seeks  publisher 
responsibility  and  relocation.  Impressive 
sales  and  marketing  record.  Background 
includes  editorial  and  graphics.  Salary  and 
incentives  must  be  $40,000  or  better.  Box 
1441,  Editor  &  Publisher. 


JUST  SOLD  my  own  weekly  and  looking  for 
new  challenge  and  chance  to  settle  down 
at  age  29.  Real  self-starter  with  other  ex¬ 
perience  as  daily  ad  manager,  magazine 
managing  editor  and  photographer. 
Profit-motivated.  Degreed.  Von  Braschler, 
8914  Old  Highway  99.  Marysville.  Wash. 
98270.  (206)  659-5614. 


PUBLISHER  of  small  weekly  seeking  simi¬ 
lar  or  ad  manager’s  position  on  large 
weekly  or  small  daily.  33  years  old.  Good 
sales  record.  Can  do  everything.  Prefer 
Areas  3,4,5.  Call  (513)  681-0943  or  write 
727  Dixmuth  Ave.,  Apt.  603,  Cincinnati, 
Ohio  45220. 


NEWSPAPER  MARKETING  PROFES¬ 
SIONAL.  Now  in  daily/weekly  top  manage¬ 
ment.  25  plus  years  sales,  production, 
promotions,  graphic  arts.  Consistent  re¬ 
cord  advertising  revenue  increases  in  un¬ 
usual  competitive  situations.  Proven  skills 
creating,  planning,  organizing,  motivating, 
executing.  Cold  type  conversions,  labor 
negotiations,  acquisitions,  printing  con¬ 
tract  sales.  Seeking  similar  responsibility 
areas  daily  or  weekly.  Available  January, 
1977.  Box  1602,  Editor  &  Publisher. 

GENERAL  MANAGER— 16  years  strong 
experience  in  sales,  production,  business 
office,  and  administration.  1976  MBA 
grad.  Profit  oriented,  problem  solving  (Jar- 
negie  Printing  grad  who  knows  offset,  let¬ 
terpress,  Spanish,  German,  and  unions. 
Prefer  ownership  opportunity  or  stock  op¬ 
tion  with  small  or  medium  operation.  Box 
1596,  Editor  &  Publisher. 

MANAGER  desires  No.  2  position  in  top 
management  to  learn  and  prove  all  phases 
of  newspaper  management.  Box  1593, 
Editor  &  Publisher. 


BUSINESS/GENERAL  MANAGER— Ag¬ 
gressive,  sales-minded.  well  rounded 
background  in  all  areas,  including  labor. 
Box  1566,  Editor  &  Publisher. 


RESPECTED  PUBLISHER/EDITOR  seeks 
new  position  due  to  uncertain  future  of 
property.  Impressive  record  of  20  years 
experience  all  phases.  General  Manage¬ 
ment.  News,  Editorial  Direction.  Box  1571, 
Editor  &  Publisher, 


PUBLIC  INFORMATION 

INFORMATION  ASSISTANT— U.S.  Energy 
Research  &  Development  Administra¬ 
tion-Office  of  Public  Affairs  (Chicago) 
— Skill  and  experience  preparing  press  re¬ 
leases  and  other  material  for  public  and  the 
media.  Ability  in  science  writing  and  experi¬ 
ence  in  electronic  media  very  desirable. 
$13K-16K-t-  depending  on  qualifications. 
RESUME;  U.S.  ERDA,  9800  S.  Cass  Ave., 
Argonne,  III.  60439,  Att:  O&P. 

NEWS  DIRECTOR  at  one  of  nation’s  top 
engineering,  science  Universities  in  Michi¬ 
gan’s  Upper  Peninsula.  Journalism  or  PR 
Degree,  experience  required.  6(X)0  stu¬ 
dents  with  technological  orientation.  Write 
Larry  Chambers,  Mgr.,  University  Commu¬ 
nication  Services,  Michigan  Technologi¬ 
cal  University,  Houghton.  Mich.  49931.  An 
Equal  Opportunity  Educational  Institution/ 
Equal  Opportunity  Employer. 


ADDED  BDNUS 
TD 

EiP  PDSITIDNS  WANTED  PEDPLEl 

We  might  have  the  knack  to  get  people 
moving  with  our  Classified  Pages,  but 
there’s  not  much  we  can  do  to  get  the 
U.S.  Postal  Service  moving!  We  realize 
that  sometimes  subscribers  receive  their 
magazines  several  days  later  than  should 
be  expected. 

So,  while  you’re  awaiting  for  just  the  right 
publisher  to  see  your  POSITIONS  WANTED 
ad— we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions  Wanted 
advertisers  who  live  outside  the  New  York 
metropolitan  area.  That  way  everyone  has 
the  Help  Wanteds  by  Monday  mo»r)ing— 
and  the  same  chance  to  shoot  off  an  early 
reply  to  any  Help  Wanted  Ads  of  interest! 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 

EDITORIAL 

DUE  TO  SALE  of  our  newspapers,  the  fol¬ 
lowing  first-class  people  will  be  available 
November  1,  all  with  best  personal,  finan¬ 
cial  and  professional  references. 

PUBLISHER — Tops  for  small  daily, 
non-daily  chain  or  large  weekly,  $25,0(J0 
minimum.  Zones  3,4. 

PUBLISHER-EDITOR— Old  pro  (55), 
conservative,  super  writer  and  news  nose, 
top  talent-trainer,  negotiator,  dollar- 
squeezer.  Large  weekly,  small  daily,  total 
take-charge  guy.  Southeast,  $20,()00. 

EDITOR— Moderate-conservative  Re¬ 
publican,  powerful  writer  well-liked  by 
young,  liberal  staffers,  gets  most  from 
them.  Worth  more  than  asked  $18,000  to 
large  weekly,  small  daily  in  Southeast. 
Does  it  all. 

EDITORIAL  WRITER— Conservative.  Lit¬ 

REPORTER,  fired  after  refusing  to  lie 
for  politically  aligned  publisher,  seeks 
job  with  medium  or  large  daily.  1  am  a 
hard  working,  good  writer  with  5  years 
of  varied  experience.  My  clips,  resume 
and  references  will  back  me  up.  Box 
1603,  Editor  &  Publisher. 

18  YEARS  DAILY  reporting,  writing.  Pho¬ 
tography.  Seek  challenging  hard  news,  fea¬ 
ture,  special  assignment,  editorial  writing, 
city  editor  post.  References.  Box  1599, 
Editor  &  Publisher. 

EDITOR,  27,  directs  staff,  edits  copy,  lay¬ 
out,  heads,  photo  cropping.  Seeks  similar 
position  Zone  1  or  2.  Roger  Bromfield, 
Route  52,  Lake  Carmel,  N.Y.  10512. 

erate  but  informal  style  delights  readers. 
Small  to  medium  daily,  $15,0(X),  Zones 

3.4. 

COLUMNIST— Writes  funny,  writes  fiery. 
Hard-hitting  yet  light  touch.  Makes  friends 
out  of  enemies.  Civic  leader.  $15,000  any 
size  Zone  3  paper,  $16,000  elsewhere  in 
Southeast. 

SPORTS  EDITOR— Little  League,  high 
school,  college,  pros.  A  complete  sports 
staff  except  for  camera.  Bright  columnist, 
imaginative  layout.  Would  prefer  daily  in 
college  town,  Southeast,  seeks  trial  at 
$15,^. 

DISPLAY  AD  DIRECTOR— Personally 
brought  in  $200,000  in  new  accounts  first 

6  months  of  1976,  directed  sales  staff  to 
record  year.  Ideas  and  follow-through, 
great  at  PR.  Large  weekly  or  small  daily. 
Southeast.  $20,000  plus  incentives,  ex¬ 
penses. 

MAN-WIFE  TEAM — He  excellent  display 
ad  salesman.  $12,000,  she  bookkeeping 
whiz,  $10,000,  small-medium  daily.  Zones 

3.4,  prefer  college  town. 

CIRCULATION  DIRECTOR— Indefati¬ 
gable.  brilliant,  tough,  24-hour  attention 
to  detail  as  well  as  policy,  unerring  in 
choice  of  personnel.  Any  size  paper  in 
Zones  3,4;  $20,000  plus  incentives. 

Box  1577,  Editor  &  Publisher. 

LOYAL  HARD  WORKER  seeks  daily  report¬ 
ing  position.  Single,  27,  will  RELOCATE, 
any  zone.  Have  3  years  experience.  Guy 
Sullivan,  1360  Third  Ave.,  Sacramento, 
Ca.  95818.  (916)  443-8613. 

CHALLENGE  ME— Experienced  imagina¬ 
tive  Sports  Editor  with  strong  writing  and 
layout  skills  willing  to  accept  challenge  of 
any  weekly  or  daily  paper  in  any  Zone. 
Call  Mike  after  6  PM  (414)  342-9247. 

SPORTS  EDITOR— Experienced.  Seeks 
position  in  Pennsylvania.  Box  1443,  Editor 
&  Publisher. 

EDITOR  of  prize-winning  New  York  weekly 
seeks  r^orter  and/or  feature  writer  posi¬ 
tion  on  Zone  2,3  or  4  daily.  Experienced  in 
feature,  investigative,  political,  sports  re¬ 
porting.  Young,  creative,  efficient.  Box 
1497,  Editor  &  Publisher. 

TIRED  OF  LOOKING  RESTING  MY  FEET 
Recent  Journalism  graduate  with  news¬ 
paper  sportswriting  experience  looking 
for  entry  on  daily  or  weekly.  Some  VDT 
experience.  References.  Box  1507,  Editor 
&  Publisher, 

DEDICATED  editor/writer,  25,  2  years 
experience  on  quality,  successful  alter¬ 
native  weeklies,  seeks  position  with 
spirited  paper  Zone  1  or  2.  Resume,  clips: 
1080  Walnut  St.,  Newton,  Mass.  02161. 

CIRCULATION 

CIRCULATION  DIRECTOR-lmaginative, 
strong  motivator.  20  solid  years  experience 
in  all  facets,  including  labor.  Salary  mid- 
20s.  Box  1564,  Editor  &  Publisher. 

1  STRETCH  BUDGETS  3  ways:  on  desk, 
word  cutting,  translating  jargon;  news 
room,  utility  man  all  beats,  photography; 
makeup,  imagination.  I’m  also  a  pretty 
fair  newsman.  Now  available  after  Smooths 
freelancing  abroad.  Dick  Collier,  2450 
Northview  Rd.,  Rocky  River,  Ohio  44116. 

YOUNG  MANAGER  seeks  circulation  man¬ 
ager  of  small  to  medium  daily,  experienced 
in  all  phases  of  circulation  and  manage¬ 
ment.  Box  1589,  Editor  &  Publisher. 

EXPERIENCED  POLITICIAN  now  doing 
popular  column  for  local  political  paper 
would  like  to  do  same  for  you  fulltime. 
Equal  parts  humor,  analysis.  Write  for 
clips,  resume.  Box  1522,  Editor  & 
Publisher. 

30  YEARS  EXPERIENCE  as  district  man¬ 
ager  or  dealer  looking  for  new  home.  In¬ 
come  required,  about  $3(X)  weekly,  plus 
business  expenses.  Details  on  request. 
Prefer  California  or  Michigan  location.  Box 

1574,  Editor  &  Publisher. 

COPY  EDITOR,  26,  loves  layout,  can  write; 
strong  daily,  weekly  experience;  wants  to 
return  from  West  to  Zone  1  or  2.  Box  1547, 
Editor  &  Publisher. 

CIRCULATION  MANAGER,  30  years  ex¬ 
perience  on  2  combination  metro  dailies, 
seeks  paper  to  50,000  or  secondary  de¬ 

partment  on  larger  paper  in  Zone  3-4-6. 
Strong  on  sales  motivation  and  service. 
Mailroom  supervisor,  transportation,  zone 
or  area  coverage  and  inserts  no  problem. 
Tom  L,  Cain,  1141  Garden  Park  [jr..  Jack- 
son,  Miss,  39204.  (601)  372-3575. 

SPORTSWRITER— Young,  with  6  years  ex¬ 
perience  covering  major  college  and  minor 
league  pro  sports,  column  writing,  VDT 
work  and  layout,  txjth  AM  and  PM,  Seek 
similar  position  or  sports  editorship. 
Hard-working  J-School  grad  strong  on  or¬ 
ganization.  Clips  and  resume  on  request. 
Box  1523,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING 

YOUNG,  TALENTED,  hard-working  clas¬ 
sified  manager,  proven  record,  desires 
permanent  move  to  Southern  California. 
10  years  Zone  2,  18M  daily  newspaper  ex¬ 
perience.  Resume  on  request.  Box  1531, 
Editor  &  Publisher. 

YALE  GRAD,  22,  seeks  challenging  posi¬ 
tion  on  magazine,  newsweekly  or  TV.  4 
years  in  newspapers.  Congressional  of¬ 
fices,  college  magazine.  Full  of  ideas.  Even 
likes  layout.  Zone  1,2,3, 9  preferred.  Box 
1584,  Editor  &  Publisher. 

SPORTSWRITER— 3  years  experience.  2 

DISPLAY  ADVERTISING 

as  sports  editor  of  12,000  daily  in  Zone  5. 
Seeking  writing  position  on  larger  daily  in 
any  Zone.  Experienced  with  camera.  Box 
1563,  Editor  &  Publisher. 

EXPERIENCED  ADVERTISING  MANAGER 

Daily,  can  plan,  project  and  reach  goals. 
Box  1524,  Editor  &  Publisher. 

PROFESSIONAL  NEWSMAN  wants  move 
up  to  editorial  management  on  small  Mid¬ 

NO.  2  MAN  seeks  Ad  Manager  position  with 
Southern  California  daily.  Solid  back¬ 
ground,  Zone  2— 18M  daily  paper.  Resume 
on  request.  Box  1537,  Editors  Publisher. 

west  daily.  Prefer  St.  Louis  area  or  south¬ 
ern  Illinois,  but  will  consider  any  Midwest 
opportunity.  Married,  30,  family  man  with 
7  years  on  present  daily.  Box  1587,  Editor 
&  Publisher. 

VETERAN  display  salesman,  44,  manage¬ 
rial  experience,  freelance  writer,  depend¬ 
able,  hard  worker.  Versatile.  Could  invest. 
Prefer  Idaho.  Box  1594,  Editor  & 
Publisher. 

AN  AD  THIS  SIZE  could  put  you  to  work. 
Only  $17,40  for  4  weeks  with  box  number 
in  E&P  Classifieds. 
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EDITORIAL 


EXPERIENCED  REPORTER  seeks  report¬ 
ing  position.  Governnnent  experience, 
weekly  and  daily  experience,  general  as¬ 
signment,  government,  county  court¬ 
house,  features.  Hardworking  and  percep¬ 
tive.  Mark  Weinberg,  1235  Delaware  Ave. 
S.W.,  Washington,  D.C.  20024.  Ph.:  (202) 
554-1293. 


FEATURE  WRITER/EDITOR.  Soon  to  be  af¬ 
fected  by  company  move.  Self  starter  with 
5  years  experience  books  and  maga¬ 
zines — writing,  editing,  research,  photog¬ 
raphy,  layout.  Seek  challenging  position; 
will  give  100%.  New  York  based,  consider 
change.  Box  1518,  Editor  &  Publisher. 


REPORTER — Hardworking,  capable,  ag¬ 
gressive;  seek  general  assignment  report¬ 
ing  job;  30,  BA;  3  years  wide  experience  on 
60,000  circulation  daily.  Any  Zone.  Box 
1562,  Editor  &  Publisher. 


OVER-THE-HILL-GANG  member,  put  out 
to  pasture  at  47,  still  has  plenty  of  good 
years  left  of  employer  who  doesn't  believe 
life  ends  at  40.  Most  experience  sportside, 
everything  from  Little  League  to  the  pros, 
from  weeklies  to  50,000  circulation 
dailies;  also  newside.  Excellent  desk, 
makeup,  rewrite,  columns,  what-have-you; 
both  hot  and  cold  type.  Money  not  as  im¬ 
portant  as  chance  to  work.  Excellent  refer¬ 
ences,  samples.  Will  relocate  anywhere. 
Call  or  write:  Jeff  Cohane,  6440  Everhart 
#6-G.  Corpus  Christi,  Texas  78413.  (512) 
992-2819. 


YOUNG  REPORTER  dedicated  to  news¬ 
paper  career.  2  years  experience  in  general 
reporting  for  small  daily.  Skilled  makeup. 
Hard  worker.  Desire  opportunity  to 
broaden  experience.  Confident  in  own  abil¬ 
ity  but  eager  to  work  under  guidance  of 
sharp  editor.  Political  Science  major.  De- 
ree.  Married,  mature.  Want  to  remain  in 
one  4,  preferably  Florida.  Box  1569, 
Editor  &  Publisher. 


METRO  NEWS  EDITOR  seeks  spot  in  smal¬ 
ler  city.  Prefer  West  Coast  or  Sun  Belt.  Box 
1598,  Editor  &  Publisher. 


FEMALE  COLUMNIST  at  #1  daily  in  Zone 
2  seeks  change  to  magazine/features  posi¬ 
tion  in  Zones  1,2.  Clips  and  top  references 
available.  Elana  Lore,  8715  1st  Ave.,  Silver 
Spring,  Md.  20910. 


ARTS  WRITER,  no  snob,  wants  to  write  for 
readers.  Experienced  in  news,  features, 
desk  work,  photos.  Any  Zone.  Box  1597, 
Editor  &  Publisher. 


DESKMAN,  experienced,  strong  on  layout, 
headlines,  seeks  job  in  San  Francisco  Bay 
area.  Masters  Degree,  good  references. 
Box  1581,  Editor  &  Publisher. 


YOUNG  REPORTER  looking  to  relocate 
seeks  full  time  reporter  or  copy  editor  posi¬ 
tion  with  weekly  or  other  community- 
oriented  newspaper.  Prefer  Zone  5.  For  re¬ 
sume,  clips,  etc.,  write  Charles  E.  Porcaro 
Jr.,  45  Enfield  Dr.,  W.  Warwick,  R.l. 
02893. 


EDITORIAL 


HAVE  A  DULL  BEAT?  See  what  a  bright 
writer  can  do  with  it.  MA  in  Journalism. 
Worked  under  former  ChicMO  Sun  Times 
bureau  chief.  Any  Zone.  Ted  Knutson, 
1927  East  Indiana,  Wheaton,  III.  60187. 
(312)  668-6282. 


EXPERIENCED  SPORTS  EDITOR  seeks 
sports  editorship  or  columnist  spot  on 
25,0(X)  or  better  daily.  Zones  3,4,6  prefer¬ 
red.  Top  columnist  who  can  add  vitality  to 
local  coverage.  Box  1592,  Editor  & 
Publisher. 


FREELANCE 


EDITOR/WRITER  Freelance.  11-year  pro 
seeks  challenging  and  varied  assignments. 
Box  1561,  Editor  &  Publisher. 


MAILROOM 


MANAGER  wants  No.  1  position  of  Mail- 
room  in  large  daily.  Strong  on  budgets, 
maintenance  and  employee  relations.  Box 
1591,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


STIMULATING,  PRIZE-WINNING  Wash¬ 
ington  based  female  news  ptiotographer 
seeks  change  of  scenery.  Interested  in 
growing  with  your  newspaper,  any  Zone. 
Box  1467,  Editor  &  Publisher. 


PHOTOGRAPHER  30,  with  over  ten  years 
experience  and  versatility  to  cover  any  as¬ 
signment.  Any  zone  OK,  prefer  Texas  or 
southwest  area.  Let  me  hear  from  any 
ualified  paper.  Work  samples  available, 
ar  is  two-way  radio  equipped.  Jo  L. 
Keener,  4337  Clyde  Park,  S.A.,  Wyoming, 
Mich,  49509. 


CHIEF  PHOTOGRAPHER— 6  years  experi¬ 
ence  on  Pennsylvania  daily.  News/sports 
photojournalist.  Versatile,  creative,  and 
responsible.  State  and  National  awards. 
Will  relocate.  Box  1532,  Editor  & 
Publisher. 


CREATIVE,  ENTHUSIASTIC  photog¬ 
rapher  with  12  years  experience  seeks 
position  with  photo-oriented  newspaper 
or  industrial  publication.  Has  the  ability 
to  turn  the  usual  assignment  into  an  un¬ 
usual  photo  and  excels  in  feature  and  en¬ 
terprise.  Top  references.  Monty  Calvert, 
2  Lydia  St.,  So.  Glens  Falls,  N.Y.  12801. 
(518)  793-5289. 


ENTHUSIASTIC,  ENERGETIC  24-year-old 
with  BA  in  Photojournalism  seeks  chal¬ 
lenging  staff  position.  Professional  experi¬ 
ence  gained  during  stay  in  Israel.  Desire  to 
iearn.  Paul  Dunn,  31(X5  Ardmore  St.,  Man¬ 
hattan  Beach.  Calif.  90266. 


NEWS  PHOTOGRAPHER,  BA,  with  3  years 
experience  seeks  staff  position.  Portfolio, 
resume  available  on  request.  Chris  Martin, 
P.O.  Box  lOOA,  Rt.  1.  Rapidan,  Va.  22733. 
(703)  672-5222. 


Book  review 


THE  NEW  MUCKRAKERS  hy 
Leonard  Downie,  Jr.  The  New  Republic 
Book  Co.  Inc.  269  paf>e.s.  $10. 

What  Hoyle  is  to  card  games.  '“The 
New  Muckrakers”  is  to  investigative  re¬ 
porting. 

Here,  in  one  volume,  you  have  (1)  the 
history  of  the  craft;  (2)  profiles  of  top 
current  practitioners;  (3)  details  of  how 
they  operate;  (4)  analysis  of  the  craft's 
shortcomings  and  dangers;  (5)  tips  for 
current  investigations;  and  (6)  a  look  at 
the  future  of  investigative  reporting. 

The  author.  Leonard  Downie.  Jr.,  who 
as  metropolitan  editor  of  the  Washinf>ton 
Post  was  one  of  the  editors  supervising 
the  Watergate  work  of  Bob  Woodward 
and  Carl  Bernstein,  turns  his  own  inves¬ 
tigative  reporter  e.xperience  into  an 
e.xhaustive  investigation  of  investigative 
reporting. 

"Muckraking"  it  was  called  by  Presi¬ 
dent  Theodore  Roosevelt  in  a  1906 
speech  decrying  the  "reckless  jour¬ 
nalists"  whom  he  found  annoying.  He 
lifted  the  term  from  the  Man  with  the 
Muckrake  in  John  Bunyan's  "Pilgrim's 
Progress"  and  applied  it  to  the  jour¬ 
nalists  who  focused  attention  on  corrup¬ 
tion  in  government  and  private  industry 
in  the  1902-1912  period. 

Past  muckrakers  recalled  include  Lin¬ 
coln  Steffens.  Upton  Sinclair,  Ida  Tar- 
bell.  and  David  Graham  Phillips.  One 
strange  omission  in  the  backward  look  of 
author  Downie,  however,  is  the  name  of 
as  reckless  a  journalist  as  ever  wielded 
words — H.  L.  Mencken. 

Downie's  focus  is  definitely  on  the 
present  and  on  the  journalistic  per¬ 
sonalities  who  have  revived  the  muck¬ 
raking  tradition — reporters  like  Wood¬ 
ward  and  Bernstein,  Jack  .Anderson, 
Seymour  Hersh.  and  Les  Whitten  (who 
currently  glorifies  investigative  reporting 
in  a  novel  "Conflict  of  Interest"). 

"The  New  Muckrakers."  far  from 
romanticizing  the  craft,  points  out  how 
the  work  is  often  "lonely,  frustrating, 
tedious  and  emotionally  draining." 
Downie  emphasizes  how  the  investiga¬ 
tive  reporter  "must  spend  hours  on  end 
in  dreary  courthouse  file  rooms.  .  .  . 
searching  through  thousands  of  barely 
intelligible  legal  and  technical  documents 
to  find  small  clues."  how  he  must  face 
the  fact  his  stories  will  hurt  people  who 
will  strike  back  in  any  way  that  possibly 
might  ruin  the  reporter's  reputation. 

On  the  other  hand,  of  course,  "are  the 
adrenalin-pumping  highs."  As  Downie 
puts  it,  “the  feeling  of  triumph  over  great 
adversity  when  an  investigative  story  of 
some  impact  is  finally  published  .  .  .  can 
turn  the  best  and  most  determined  inves¬ 
tigative  reporters  into  scandal-hungry 
fanatics  who  live  for  the  next  front-page 
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history." 

The  author  makes  another  point; 
"There  is  legitimate  concern  that  exces¬ 
sive  muckraking  zeal  can  lead  to  serious 
mistakes  and  abuses."  and  he  cites 
specific  instances  and  the  fact  that  one 
muckraker  has,  in  order  to  keep  his  story 
alive,  written  as  many  as  28  follow-ups 
that  had  essentially  little  information  that 
was  new'. 

"One  way  to  help  investigate  report¬ 
ers  remain  as  productive  and  flexible  as 
possible  is  to  integrate  them  with  other 
writers  in  the  newsroom,"  Downie  says, 
"so  that  they  keep  in  touch  with  daily 
developments  in  the  community  and  the 
rest  of  the  world." 

Among  the  reporters  profiled  in  "The 
New  Muckrakers"  are  Donald  Barlett 
and  James  Steele  of  the  Philadelphia  In¬ 
quirer,  who  exposed  wide  injustice  in 
their  city's  court  system;  Mike  Baxter 
and  Jim  Savage  of  the  Miami  Herald, 
who  uncovered  the  housing  scandal  that 
led  to  Senator  Edward  Gurney;  1.  F. 
Stone,  and  Carey  Williams,  long-time 
editor  of  The  Nation. 

Investigators  for  the  following  are  also 
profiled:  the  Te.xas  Observer,  the  San 
trancisco  Bay  Guardian,  New  Times 
magazine,  the  city  magazines  like  New 
York  and  the  Washington  .Monthly.  Also 
covered  are  free  lance  investigators  and 
muckrakers  for  underground  publica¬ 
tions.  One  section  covers  the  work  of 
investigative  teams. 

Downie  also  points  out;  "Unfortu¬ 
nately,  television  .  .  .  has  provided  rela¬ 
tively  little  investigative  reporting." 

Spelling  out  fields  for  current  investi¬ 
gation.  Downie  suggests:  "How  much  of 
our  economic  and  energy  and  food  prob¬ 
lems  result  from  morally  neutral  causes, 
and  how  many  from  dishonest  or  man¬ 
ipulative  actions  of  special  interests?  .  .  . 
Diplomatic  reporters  need  to  focus  more 
closely  on  the  dangerous  chicanery  in¬ 
volved  in  superpower  political  maneuv¬ 
ers  and  arms  deals  in  the  Middle  East.  In 
each  case,  exposure  of  what  is  hidden 
could  improve  our  now  slim  chances  of 
coping  with  these  problems  success¬ 
fully." 

He  goes  on:  “But  to  accomplish  such 
tasks,  investigative  reporting  must  ma¬ 
ture  beyond  titillating  exposes  of  indi¬ 
vidual  wrongdoing  and  embrace  expert 
analysis  of  complicated  subjects  .  .  .  Re¬ 
porters  must  learn  how  to  use  the  sophis¬ 
ticated  tools  for  fact-finding  now  avail¬ 
able:  computers  and  other  advanced 
forms  of  data  processing,  scientific  sur¬ 
veys  and  public  attitude  polls,  and  re¬ 
search  methods  developed  by  social  sci¬ 
entists." 


ANPA  holds  program 
for  young  newspeople 

A  conference  covering  all  phases  of 
newspaper  publication  for  newspaper 
men  and  women  under  the  age  of  35  will  be 
sponsored  September  19-22  by  the  Ameri¬ 
can  Newspaper  Publishers  Association  at 
Oak  Brook,  Illinois. 

The  purpose  of  the  conference — to  be 
held  at  the  Drake  Oakbrook— is  to  con¬ 
tribute  to  the  development  of  talented 
young  employes.  Any  full  time  employe  of 
an  ANPA  member  newspaper  who  is  not 
over  35  is  eligible  for  nomination  by  the 
publisher.  Total  attendance  is  limited  to 
35.  The  conference  fee.  which  includes 
three  receptions,  three  dinners  and  a 
luncheon,  is  S300. 

.Areas  to  be  covered  include:  news/ 
editorial,  advertising,  circulation, 
management,  technology ,  government  re¬ 
lations,  the  First  Amendment  and  the  total 
newspaper,  its  readers,  advertisers  and 
community  relations. 

• 

Considine  internship 
awarded  to  student 

The  first  internship  in  foreign  corres¬ 
pondence  awarded  by  the  Bob  Considine 
Fund  in  honor  of  the  late  newspaperman 
goes  to  Thomas  J.  Mennillo  of  East 
Hartford,  Conn. 

Mennillo  is  an  Ohio  University  jour¬ 
nalism  graduate  student  and  his  grant 
will  enable  him  to  spend  10  weeks  in 
Belgrade,  Yugoslavia  this  Fall  as  a  free¬ 
lance  correspondent. 

Millie  Considine,  widow  of  the  veteran 
correspondent,  presented  the  award  on 
behalf  of  the  Fund,  which  was  estab¬ 
lished  this  year.  Walter  Cronkite  is 
fund-raising  chairman. 

A  second  award  next  year  will  provide 
a  full  scholarship  to  a  student  who  has 
completed  the  junior  year  at  an  Ameri¬ 
can  college.  Then  the  two  awards  will  be 
given  annually  by  the  Fund. 

• 

Major  shareholder 
of  Knight-Ridder  dies 

Tom  H.  Brodhead,  a  major  share¬ 
holder  of  Knight-Ridder  Newspapers, 
Inc.  died  in  Honolulu  July  28.  He  was  76 
years  old. 

Brodhead  inherited  his  stock  from  his 
father,  F.  R.  Brodhead,  who  had  served 
as  advertising  manager  of  the  Akron 
Beacon  Journal  from  1901  to  1913. 

Born  and  raised  in  Akron,  Brodhead 
moved  to  Hawaii  in  1934  where  he 
worked  as  a  manufacturer’s  representa¬ 
tive  in  Army  and  Navy  supplies. 

He  is  survived  by  his  wife  of  38  years, 
Betty,  and  three  daughters  and  two 
grandchildren. 
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New  on-line  inserter 
takes  all  the  stuff  ^ 
the  Courier-News  can  give  it* 


The  Harris  NP-624,  operating 
on-line  at  press  speeds,  pro¬ 
vides  a  new  source  of  income 
to  Gannett’s  Courier-News, 
a  60,000  circulation  daily  in 
Bridgewater,  N.J. 

The  compact  NP-624  has 
six  hoppers  and  24  pockets, 
arranged  in  a  circle,  plus 


collector  ring  delivery,  and 
special  electronic  on-line 
control. 

With  dual  delivery,  it  can 
handle  two  inserts  per  jacket 
for  daily  inserting  at  speeds  up 
to  32,000  per  hour.  And  in  10 
minutes,  it  can  be  converted  to 
handle  five  inserts  per  jacket 
at  16,000  per  hour. 

Sheridan  Division  offers 
stuffing  machines  for  all  size 


newspaper  plants.  And  they’re 
priced  so  you  can  profit  from 
the  ever-growing  trend  to  pre¬ 
prints,  supplements  and  inserts. 

For  more  information, 
write  Harris  Corporation, 
Sheridan  Division,  P.O.  Box  283, 
Easton,  Pennsylvania  18042. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


Bust  by  Jo  Davidson 


The  Scripps-Howard  Foundation 
sponsors  a  new  competition 
for  American  newspapers: 


Other 

Foundation 

Contests 


The 

Edward  Willis  Scripps 
Award 


ERNIE  PYLE 
MEMORIAL  AWARDS 

For  newspaper  human  interest  report¬ 
ing  in  the  Pyle  tradition. 

Deadline:  Jan.  15,  1977 

WALKER  STONE 
EDITORIAL  AWARDS 

For  general  excellence  in  the  field  of 
newspaper  editorial  writing. 

Deadline:  Feb.  I,  1977 

EDWARD  J.  MEEMAN 
CONSERVATION  AWARDS 

In  recognition  of  outstanding  work  in 
the  cause  of  conservation  published  in 
newspapers. 

Deadline:  Feb.  15,  1977 

ROY  W.  HOWARD 
PUBLIC  SERVICE  AWARDS 

These  awards  recognize  newspapers, 
television,  and  radio  stations  for  out¬ 
standing  public  service. 

Deadline:  March  I,  1977 

Prizes  in  these  competitions  are  for 
work  published  or  broadcast  in  1976. 
Fact  Sheets  pertaining  to  all  competi¬ 
tions,  including  information  on  prize 
monies,  may  be  obtained  by  writing 
The  Scripps-Howard  Foundation  at  the 
address  below. 


The  Edward  Willis  Scripps  Award,  Eligibility 
created  in  memory  of  a  major  figure  in 
the  history  of  American  journalism,  is 
established  to  recognize  that  news-  United  Stal 
paper  which,  in  writing,  reporting  and 
public  education,  has  contributed  most  w 

significantly  during  the  year  to  the  wmmng  ne 
cause  of  the  Constitutional  guarantee  ^  . 

of  a  free  and  independent  press.  distributior 

It  is  especially  appropriate  that  the  on 

Scripps-Howard  Foundation  estab-  j 

lishes  this  major  First  Amendment  •',  * 

award  in  1976,  for  it  is  both  the  year  . 
of  the  Bicentennial  and  the  year  of  the 
semicentennial  of  E.  W.  Scripps’  death.  Nomina 

Entries  may  reflect  service  to  the  a  letter  of 
First  Amendment  in  one  or  more  of  a  of  pertiner 


Scripps-Howard 

Foundation 


lOUPark  Avenue,  New  York.  N  Y.  10017 


'n. 
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